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SOLUTIONS    /    MEND CARES    /    ABOUT    /    CONTACT

M O S T  P A S T- D U E  A R E  S I M P LY  O R D I N A R Y  C I T I Z E N S  W H O  H A V E  H I T  
O B S T A C L E S  A L O N G  T H E I R  F I N A N C I A L  J O U R N E Y  A N D  W O U L D  

W E L C O M E  B E I N G  S H O W N  A  P A T H  T O  F I N A N C I A L  W E L L - B E I N G .

Collections can be 

DONE BETTER. 
And we’re doing it.

Mend’s strategic digital engagement breaks the negative cycle and shifts your company’s rela-

tionship with the person in arrears. Instead of fear and anger, they get encouragement and a 

clear, easy-to-follow path to getting back on track.

When engaged through their most comfort-

able media, they respond. When offered a 

measure of personal agency and empowered, 

people take control.

SCIENCE-DRIVEN 
DEBT COLLECTION

RESPECT AND TRANSPARENCY IS REALLY IMPORTANT.

WE EMPOWER CUSTOMERS
T O  M E N D  T H E I R  F I N A N C E S …  

TAKE ACTION

LEARN MORE

LEARN MORE

W E ’ R E  R E I N V E N T I N G  D E B T  R E C O V E R Y

MEND IS A DIGITAL COLLECTION AGENCY LICENSED AND BONDED TO OPERATE IN ONTARIO, ALBERTA, BRITISH COLUMBIA, 

SASKATCHEWAN, MANITOBA, NEWFOUNDLAND AND LABRADOR, NEW BRUNSWICK AND PRINCE EDWARD ISLAND.

A B O U T  M E N D ’ S  B E H A V I O R A L  S C I E N C E

Mend Credit Solutions Inc.
450 1 St Sw  Calgary
AB, T2P 5H1  Canada

info@mendsolutions.com1-847-555-5555

w a p

HOW WE DO WHAT WE DO

SCIENCE-BASED, POSITIVE ENGAGEMENT 
REDEFINES THE COLLECTION EXPERIENCE. 

F E W  E X P E R I E N C E S  A R E  M O R E  D R E A D E D
— A N D  M O R E  C O U N T E R P R O D U C T I V E
— T H A N  T H E  C O L L E C T I O N S  C A L L .  
O R  M O R E  C O U N T E R P R O D U C T I V E .

Mend is a digital-first collection agency, built on a powerful 

platform that combines behavioral science with advanced 

data analysis to help customers mend their finances—and 

help companies protect their brands.

Engaging consumers positively instead of harshly leads to higher repayment rates—as well as 

better customer relationships and brand reputations. Customers are rehabilitated and reinte-

grated into the system, not alienated and lost forever.

… A N D  H E L P  C O M P A N I E S  M E N D  T H E I R

 REPUTATION AND THEIR RECEIVABLES

READ OUR CLIENT SUCCESS STORIES

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
Provider

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
Provider

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
Provider

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
Provider

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
Provider

Mend’s behavioral-based, positive 

engagement strategies exceeded 

our expectations in terms of reve-

nue recovered while helping im-

prove our brand reputation.

Tier 1 Service 
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Mend is a credit solutions company that helps 

companies collect debt more effectively by fo-

cusing not on the debt but on the person. 

When treated with respect, customers listen. 

And when customers move in the right direc-

tion, companies recover more revenue, lower 

their risk, and improve both customer reten-

tion and their brand’s reputation.

ENGAGING 
CUSTOMERS 
DIGITALLY 
WHERE THEY 
LIVE

EMPOWERING 
CUSTOMERS 
MOTIVATES 
BEHAVIOR 
CHANGE

PROACTIVE 
OUTREACH 
KEEPS 
CUSTOMERS 
ON TRACK

NO ANNOYING 
AND INEFFECTIVE 
PHONE CALLING

NO COSTLY 
CALL CENTER

S M O O T H I N G  
T H E  F I N A N C I A L  
J O U R N E Y
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BLUE J LETS YOU BETTER ADVISE 

CLIENTS USING INSIGHTS FROM 

THE FULL UNIVERSE OF 

RELEVANT PAST RULINGS. 
YOU CAN ASSESS THE ACCURACY 

OF YOUR CHARACTERIZATION AND 

CALCULATE YOUR RISK, SO YOU 

FILE WITH MORE CONFIDENCE. 
AND YOU GET A COMPLETE, 

UNBIASED THIRD-PARTY REPORT 

THAT SUPPORTS YOUR POSITION 

TO COUNTER ANY AUDIT.

Accounting case study 1

Read more  Ò

Accounting case study 2

Read more  Ò

Accounting case study 3

Read more  Ò
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Stefanie Di Giandomenico  |  
1 min read

Nonresident Trade 
or Business

Ann Velez  |  2 min read

Economic 
SubstanceKim Condon  |  2 min read

U.S. Residency TAX

TAX

Blue J Legal  |  1 min read

WEBINAR

Exploring Artificial 
Intelligence and 
the Law

TAX

Beyond Predictions: Using Machine 
Learning to Inform Tax Strategy

TAX

Ann Velez  |  12 min read

Same Game, New Arenas: Defending 
Against the Accuracy-Related Penalty

TAX
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BENJAMIN ALARIE, B.A., M.A., J.D., LL.M.  

CO-FOUNDER AND CEO OF BLUE J LEGAL
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White papers

Play video u

The decreasing need for court time 
as AI leads to more settlements.

Settlements Move 
Front and Center

How to succeed with the coming changes.

Tools for a New Legal Landscape

What AI-based legal technology 
means for judges.

AI and the 
Judiciary: The 
Shape of Things 
to Come

The pros and cons of AI in 
criminal cases.

Does AI Belong 
in Criminal Law?

It may not be as inhuman as you 
may think.

AI and Human 
Emotion in 
Case Law 

Are there issues to consider? 
What are they?

Legal Ethics 
and Legal 
Technology
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We’ve identified the legal factors in tens of thousands of rulings, regulations, legislation and 
more—giving our AI the structured data it needs to uncover new insights and help you build 

stronger positions. 

� � � � � � � � � � 
 � � � � 
 � �

	 
 � � 
 � � � 	 � � � � � � � � 	 � �	 � � 
 � �


 � � � 	 � � 
 	 � � �� � � 	 � 
 � � � 	 � 
 � � �

-DAVID CHODIKOFF, PARTNER, 

MILLER THOMSON

For Lawyers For Accountants For Public Bodies

Learn more  Ò Learn more  Ò Learn more  Ò

Products Use Cases Company Pricing Resources THE BLUEJ VISIONLOGIN

Get the performance edge only Blue J software can 
deliver—with the power of machine learning and AI plus 
expert legal understanding of legal factors.
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DEVELOPED FROM THE GROUND UP TO SERVE 
HOW YOU ACTUALLY WORK.

Test the impact of possible variations to end up with 
your strongest, highest-probability position.

Improve your probability 
of success.

Roger Camphor, 
Director of Legal Services
Baker Hughes, Inc.

“Helps you quickly 
understand what is 
and isn’t going to fly.”

Data analytics comb through all relevant information, 
even cases settled as little as a week ago, to discover 
any weaknesses and suggest other directions. 

Clearly see risks and 
strategic options. 

Jenna Schwartz, Senior Manager 
Richter

Gives you a full and 
deep assessment of 
your ideas.”

“

Get an unbiased, data-driven analysis of your position, 
with full support documentation.

Support your argument.

Julia Nicholson, Senior Manager 
Richter

Gives you everything 
you need to support 
and argue your 
position effectively.”

“

Search based on case factors, four times faster than 
keyword and Boolean searches.

Work more efficiently.

Kristine R. Argentine, Partner
Seyfarth Shaw LLP

“We can do more, 
better, and faster.”

Play video u
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We’ve identified the legal factors in tens of thousands of rulings, regulations, legislation and 
more—giving our AI the structured data it needs to uncover new insights and help you build 

stronger positions. 
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Fortify your position
• Use artificial intelligence to identify the initial strength of a position 

with greater than 90% accuracy

• Test the effect of various changes to the facts on the strength of 
the position

• Identify authorities and guidance that may pose a risk to the 
position or can be used to support it

Learn more about Blue J Tax Ò

Mitigate risk
• Avoid missing new, relevant information

• Access the same insights as your opposition

• Leverage software used by leading private firms and public bodies

Learn more about Blue J Tax Ò

Document your position
• Produce an independent, 3rd-party report to record client positions

• Use as evidence of due diligence

• Share with key stakeholders 

Learn more about Blue J Tax Ò

Products Use Cases Company Pricing Resources THE BLUEJ VISIONLOGIN

Get the performance edge only Blue J software can 
deliver—with the power of machine learning and AI plus 
expert legal understanding of legal factors.
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Input the facts 

Fill out a brief questionnaire with the 
facts of your situation. 

STEP 1

Run AI analysis 

Blue J Tax uses AI to predict the 
correct position with greater than 
90% accuracy.

STEP 2

Fortify your position

Test the impact of different factors 
and review similar positions.

STEP 3

Document it

Download a report of Blue J Tax's 
prediction to serve as an independent 
assessment. 

STEP 4
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- -JOHN SORENSON, PARTNER, GOWLING WLG



MEND IS A DIGITAL COLLECTION AGENCY LICENSED AND BONDED TO OPERATE IN ONTARIO, ALBERTA, BRITISH COLUMBIA, 

SASKATCHEWAN, MANITOBA, NEWFOUNDLAND AND LABRADOR, NEW BRUNSWICK AND PRINCE EDWARD ISLAND.

Mend Credit Solutions Inc.
450 1 St Sw  Calgary
AB, T2P 5H1  Canada

info@mendsolutions.com1-847-555-5555
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CREDIT SCORES DETERMINE 
WHETHER YOU GET LOANS 
AND THE RATES YOU PAY. 

SOLUTIONS    /    MEND CARES    /    ABOUT    /    CONTACT

Your provider referred 

you to us because 

we’re not like other 

collection agencies. 

We understand how 

overwhelming it can 

feel to fall behind. We 

want you to know that 

you can repair your 

debt and even come 

out in a better place in 

the end.

We’ve developed 

simple methods that 

really work to help 

people like you re-

solve your debt. Just 

follow the steps here 

and you’ll begin your 

journey out of debt 

and towards better 

credit and financial 

well-being.

Owing money can be overwhelming.

WE’RE HERE TO HELP!

WHY YOUR CREDIT SCORE IS SO IMPORTANT

TAKE ACTION

TAKE ACTION

LEARN MORE

WE COMMUNICATE 
YOUR WAY. 
You don’t have to talk to a phone center 

attendant or visit an office to pay. We 

reach out to customers through the digi-

tal channels they prefer, such as email or 

text.

WE LET YOU CHOOSE 
HOW TO PAY. 
Let’s get you started resolving your out-

standing balance with your provider and 

get you back on track with the services 

you enjoy. Follow the instructions in your 

email or text to pay online or set up an 

individualized payment plan.

WE HELP YOU WORK 
WITH YOUR PROVIDER.
Do you prefer to speak with your provid-

er? Here’s your customer representative’s 

number: 1-800-XXX-XXXX

James List
Philadelphia, Pennsylvania

“I didn’t have to talk to a phone center 

attendant or visit an office to pay. They 

reached out to me through the digital 

channels I prefer, such as email and 

text.”

George Bronson
Tulsa, Oklahoma

“I didn’t have to talk to a phone center 

attendant or visit an office to pay. They 

reached out to me through the digital 

channels I prefer, such as email and 

text.”

Lisa Felt
Chicago, Illinois

“I didn’t have to talk to a phone center 

attendant or visit an office to pay. They 

reached out to me through the digital 

channels I prefer, such as email and 

text.”

Hakim Washington
Akron, Ohio

“I didn’t have to talk to a phone center 

attendant or visit an office to pay. They 

reached out to me through the digital 

channels I prefer, such as email and 

text.”

Y O U  G I V E  Y O U R  F U L L  C O M M I T -
M E N T  T O  D O I N G  Y O U R  P A R T .  
T O G E T H E R ,  W E ’ L L  G E T  Y O U  T O  
T H E  F I N I S H  L I N E !

Your provider referred you to us because we’re not like 

other collection agencies. We understand how overwhelm-

ing it can feel to fall behind. We want you to know that you 

can repair your debt and even come out in a better place 

in the end.

We’re here to help you get 

BACK ON TRACK.

We’ve developed simple methods that really work to help 

people like you resolve your debt. Just follow the steps 

here and you’ll begin your journey out of debt and to-

wards better credit and financial well-being.

W E ’ L L  G I V E  Y O U  T H E  R I G H T  I N F O R M A T I O N  A N D  A  C L E A R ,  

STEP-BY-STEP PLAN.

Y O U ’ R E  H E R E  B E C A U S E  Y O U ’ V E  
F A L L E N  B E H I N D  I N  Y O U R  P A Y M E N T S .

Y O U  G I V E  Y O U R  F U L L  C O M M I T M E N T  T O  D O I N G  Y O U R  P A R T .  
T O G E T H E R ,  W E ’ L L  G E T  Y O U  T O  T H E  F I N I S H  L I N E !

WHY SHOULD YOU TRUST US?

M E N D  T A K E S  A  V E R Y  D I F F E R E N T  A P P R O A C H  
F R O M  O T H E R  C O M P A N I E S  Y O U  M A Y  H A V E  D E A L T  W I T H .  

WE LOOK AT THE PERSON, 
NOT THE DEBT. 

W E  C O M B I N E  H U M A N E  M E T H O D S  W I T H  R E A L  C A R I N G  T O  H E L P  
P E O P L E  F I N D  T H E I R  W A Y  T O  B E T T E R  F I N A N C I A L  C I R C U M S T A N C E S .  

S M O O T H I N G  
Y O U R  F I N A N C I A L  
J O U R N E Y
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Get better test results. 
Simply.
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Calibration Services

Keysight One-Stop Calibration Services
CONSOLIDATE YOUR LABORATORY CALIBRATION SERVICES WITH A SINGLE TRUSTED 

PARTNER. ONE-STOP CALIBRATION SERVICES PROVIDES A UNIFIED CALIBRATION 
SOLUTION FOR BOTH KEYSIGHT AND NON-KEYSIGHT TEST EQUIPMENT.

How can you unlock the hidden potential you know lies 
within your company? With Keysight Services’ 
calibration services, reengineered. Keysight’s calibration 
services consolidate your laboratory calibration services 
with a single trusted partner to improve operational 
performance while reducing complexity and costs. We 
work with you to create an agile, customized solution 

DISCOVER

Products + Services
Solutions
Industries
Events
Keysight University

© Keysight Technologies 2000–2020    /   Privacy   /   Terms   /   Feedback

EXPLORE

Success Stories
Resources
Blog
Community

PARTNERS

SUPPORT

Keysight Product Support
Ixia Product Support
Manage Software Licenses

MYKEYSIGHT

ABOUT KEYSIGHT

Newsroom
Investor Relations
Corporate Social Responsibility
Modern Slavery Act Transparency 
Statement
Careers

for your specific needs. Regardless of manufacturer. So 
you can be assured your test system is performing to 
specification even as your system and your needs 
evolve.

��������������������������������

�
Featured service

Buy Now

Transform hidden challenges 
into business opportunity
With 100% focus on helping businesses accelerate technology adoption 
and lower costs across their entire portfolio, Keysight Services was creat-
ed to deepen our investment in design, test and measurement services. 
See how Keysight Services can help you unlock hidden potential in your 
business.

Video presentation

Play video w

Play video w

Learn more  Ò Connect  Ò

Talk to an expert  Ò Read the white paper  Ò

Talk to an expert  Ò Read the white paper  Ò

Learn more  Ò

KeysightCare When the pressure is on, delays waiting on tools, answers, or help can cost as much as 
$100k a day. KeysightCare is your service contract reengineered. It’s ensured action, 
providing a new level of agile service and support to help your team deliver better results, 
consistently. As your equipment evolves with the complexity of your design, so should the 
support you receive. Get faster response, faster access to experts, and faster resolution.

Answers before you need to ask.

�
Featured service
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Experience 
the KeysightCare portal
Watch three real-world examples on how to quickly access in-depth 
technical knowledge and get in touch with our engineers.

Video Presentation

PRODUCTS+SERVICES SOLUTIONS INDUSTRIES SUCCESS STORIES RESOURCES BUY SUPPORTBLOG

That’s service made strategic. 
That’s service reengineered.

Amplify your expertise
Augment your in-house competencies with 
services that elevate your service experience.

Accelerate innovation
You’re pushing new limits and accelerting your 
innovative designs. Increase your ability to create, 
optimize, and monitor with confidence with Keysight 
Services.

Respond to complexity
Get out ahead of rapidly evolving technology, increasing 
complexity, and escalating expectations.

Keysight Services elevates service into a deep partnership that hands 
our customers a competitive advantage and helps them thrive no 
matter what is thrown at them. 
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Today’s complex testing environment calls for 
a fresh approach to the service experience.

We reengineered the service experience to amplify 
your in-house competencies. So you deliver better 
results, consistently.

Tell me more.
I’M INTERESTED IN LEARNING HOW KEYSIGHT SERVICES 

CAN GIVE ME A STRATEGIC EDGE.

Why reengineering services 
changes the testing landscape.

Today’s complex testing environment calls for a fresh 
approach to the service experience. Bridge the gap 
between your organization’s competencies and the 
dynamic demands of testing, compliance and quality 
assurance with strategic customer care and service. 
Keysight Services augment your in-house expertise and 
empower engineers with direct access to Keysight’s 
global knowledge capital and resources.

DISCOVER

Products + Services
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Put Technical Support Front and Center: 
Pave the Way for a Smooth Migration to 5G
With technology as complex as 5G, overlooked or unforeseen challenges could await your teams. 
This white paper examines how an elevated level of service can be a critical advantage in the design 
of 5G devices and networks.

With Keysight Services at your side, you can better 
ensure test accuracy and precision, proactively respond 
to complexity, and accelerate development throughout 
the customer’s lifecycle to achieve your business goals. 
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Play video w

Did you know?

Buy Now

A conversation with 
George Clark, Design Engineer, 
KEMET Electronics Corporation

What strategic service 
means to you.

Blob post Ò

A conversation with 
George Clark, Design Engineer, 
KEMET Electronics Corporation

Why reengineering services 
changes the testing landscape.

Case study Ò

A conversation with 
George Clark, Design Engineer, 
KEMET Electronics Corporation

What’s it take to make 
service strategic? 

Play video w

A conversation with 
George Clark, Design Engineer, 
KEMET Electronics Corporation

Roundtable

White paper

Get more out of your test assets
Shift your perspective, enhance your processes, and transform test 
asset insights into an increased return on investment. Download the 
eBook today to improve your results.

eBook

Client success Keysight panel discussion

Roundtable discussion

Download  Ò

8 Proven Ways to Increase Test Asset ROI  Ò

Learn more  Ò Connect  Ò

Talk with an expert. Ò
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What reengineering services 
means to us...and to our 
customers
A conversation with Keysight's
Judy Blanco, Kristin St. Martin, and Joel Conover 

Video presentation

Play video w

Learn more  Ò See how  Ò Develop a proactive test strategy  Ò





INTRODUCING 
OUR FRESH NEW 
LOOK FOR 2017
AFTER 22 YEARS, IT WAS TIME FOR 
AN UPDATE! LOTS OF ADDITIONAL 
IMPROVEMENTS ARE AHEAD. 
STAY TUNED!
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L E A R N  M O R E

MADE IN USA
VEGAN

Q U I C K  L O O K

FEATURED  |  MOST POPULAR  |  RECENTLY VIEWED  |  CUSTOMER REVIEWS

Organic Skin & Body Care        Earth Mineral Makeup  |  Alkalizing Supplements  |  Organic Super Foods  |  Organic Herbal Remedies  |  Organic Vitamins

do business with usabout uscustomer service connect

get email updates

HERBAL CHOICE MARI ORGANIC MAKEUP 
REMOVER 100ML/ 3.4OZ PUMP

$19.99

HERBAL CHOICE MARI ORGANIC MAKEUP 
REMOVER 100ML/ 3.4OZ PUMP

$19.99

HERBAL CHOICE MARI ORGANIC MAKEUP 
REMOVER 100ML/ 3.4OZ PUMP

$19.99

HERBAL CHOICE MARI ORGANIC MAKEUP 
REMOVER 100ML/ 3.4OZ PUMP

$19.99

(3 REVIEWS)

Nature’s Brands delivers the latest in 
skin care right to your inbox.

Our Story
Testimonials
BBB A+ Rating  
Natural Health and Beauty Blog 
Natural Health Philosophy 

Help zone 
Contact us 
Contact Information 
Coupons 
Wellness Wednesday Offers 
60-Day Guarantee 

Natural Cosmetics Color Chart 
Henna Liquid Color Chart 
Henna Powder Color Chart 

Wholesale Program 
Affiliate Program 
Manufacturer's Representatives 
Private Label Program

Copyright © 2016 Nature's Brands, Inc. All rights reserved.      Terms & Conditions   |   Privacy Statement   |  Site Map

LOOKING FOR ORGANIC?  
Try one of our 155 Certified USDA Organic health and beauty products

Nature's Brands™ has been manufacturing and selling seven different brands of all natural, 
certified organic health and beauty products since 1995. The seven brands include Herbal 
Choice Mari™, Bella Mari™, PhytoVitamins™, Supa Herbal Greens™, Acid-2-Alkaline™, 
Herbal-Medi-Care™ and Vitamin Source™. Please see our organic certificate for proof that 
our organic skin care, organic alkaline supplements, organic super foods, organic vitamins 
and herbal remedies are truly organic. 

Featured: Organic Calendula Oil  |  Organic Hand & Body Lotion  |  Vitamin-e Cream

Step 1: Before you commit to a purchase, ask 
for a copy of their Organic Certificate. Make 
sure they provide the full organic certificate, not 
just the first page. Some companies will give 
you the first page in an attempt to represent ALL 
their products as organic when only one or two 
may actually be certified organic. The regula-
tions require that EVERY product claimed to be 
organic or made with organic MUST be listed on 
the certificate. If you read our organic certificate 
you will notice the first page is the confirmation 
we are certified and the subsequent pages list 
all the products that are actually certified. In our 
case, we have 5 pages that list 155 products 
that are Organic or Made with Organic. 

Step 2: Check the back of the product labels for 
confirmation the product is Certified Organic or 
Made with Organic, and by which certifying 
agency. The NOP (National Organic Program) 
regulations require these exact words be used 
under the company’s name and address on the 
back of the label: "Certified Organic By: (Name 
of Certifying Agency)". There are many Organic 
Certifiers, some stricter than others, but on the 
whole they are all fairly consistent.

Step 3: Look for the USDA Organic Seal or the 
Made with Organic statement on the front of the 
label. Be forewarned: Some companies use the 
Made with Organic statement and even the 
USDA Organic Seal on their websites illegally. 
Always double-check they comply with Step 1 
and Step 2 above. By knowing the facts about 
what Organic really means, you can make your 
purchases with greater confidence and enjoy all 
the benefits Certified Organic products can 
make for you and your family. 

3 Ways to Check if Your Organic Health & Beauty 
Products are Legally Certified USDA Organic

IT IS ALWAYS BEST TO DO A LITTLE INVESTIGATING TO VERIFY YOUR ORGANIC PRODUCTS ARE TRULY ORGANIC. YOU WOULD BE 
SURPRISED JUST HOW MANY COMPANIES, EVEN LARGE COMPANIES, MISREPRESENT THEIR ORGANIC PRODUCT CLAIMS. SOME 

COMPANIES GO SO FAR AS TO USE THE USDA ORGANIC SEAL ON THEIR WEBSITES WHEN THEY ARE NOT EVEN CERTIFIED ORGANIC! 

HERBAL CHOICE MARI        BELLA MARI        ACID-2-ALKALINE        SUPA HERBAL GREENS        HERBAL-MEDI-CARE        PHYTOVITAMINS        VITAMINS SOURCE

CouponsProducts | | | | | |Free Samples Trial Sizes Reviews Blog WholesaleOn Sale My CartMy Account    1Search items...

C�tificatesgift 
P I O N E E R I N G  O R G A N I C  W E L L N E S S  S I N C E  1 9 9 5

Herbal-Medi-Care TMTM

Natural, Organic Skin Care by Natural, Organic Mineral Makeup by Super Green Food by

Alkaline pH Balance by Herbal Remedies and Wellness Formulas by Whole Food Vitamin Supplements by 

Our Herbal Choice Mari range of skin care and body care prod-
ucts are now Certified USDA Organic. This beautifully crafted 
line of 100% natural skin care and body products made with 
organic, wild crafted, cold pressed herbs, essential oils and 
natural ingredients is good for your skin and the environment. 
Herbal Choice Mari organic skin care products are vegetarian 

Our Bella Mari cosmetics line is committed to offering the most 
natural makeup available. Bella Mari is free from synthetic pre-
servatives, bismuth oxychloride, petro-chemicals, artificial 
fragrances and preservatives. Now you can enjoy a complete 
natural skin care program by simply combining the Bella Mari 
natural mineral makeup with Herbal Choice Mari natural and 

Our super green food formula contains 36 different grains, 
seeds, nuts and greens. This supplement is naturally rich in 
vitamins, minerals and enzymes and helps to maintain good 
health. It may be used alone or combined with our Acid-2-Alka-
line.

An alkaline balanced body has so many health benefits you 
cannot ignore your body's pH any longer. Use our natural alka-
line supplement and alkaline food diet chart and start on the 
road to better health. Acid-2-Alkaline is one of the originators of 
the alkaline body miracle and is an effective program that really 
works. Don't use imitators. For best results use our original Certi-
fied USDA Organic alkalizing powder and supplements.

Herbal-Medi-Care is made with a unique proprietary manufactur-
ing method from whole raw herbs that are additive, filler and 
preservative free. We only use vegetarian capsules. Herbal-Me-
di-Care has some of the best and most effective all herbal reme-
dies you’ll ever use. We offer over 100 different formulas to 
address a full range of health problems.

Did you know most vitamin brands contain synthetic vitamins 
made in a laboratory, in an attempt to try and copy the real vita-
min molecule? But it’s never the same as nature provides. Our 
PhytoVitamins Certified USDA Organic vitamins range only con-
tains whole food natural vitamins made with 100% whole organic 
foods that are additive free, synthetic vitamin free and vegetari-
an. For more than 15 years, PhytoVitamins has been educating 

TM

TM

TM

Bella Mari TM

Why take a risk when you could use 100% natural and organic products from Nature's 
Brands? Our products are all natural, chemical free, additive free, contain organic 

ingredients, are vegetarian or vegan, kind to your body and earth friendly. Help make a 
difference and change to the all-natural, organic products made by Nature’s Brands.

Pure, Healthy, Safe and Humane

Chemical Free. Preservative Free. No Additives. No Synthetics.

MADE IN USA

Free Shipping 
OV ER  $5 0

need help? call 1-888-417-1375  \  contact us  \   60-Day Guarantee

SALE

ORGANIC SKIN & BODY CARE   |   EARTH MINERAL MAKEUP   |   ALKALIZING SUPPLEMENTS   |   ORGANIC SUPER FOODS  |  ORGANIC HERBAL REMEDIES   |   ORGANIC VITAMINS

Qty 1 Qty 1

your email GO

Qty 1 Qty 1

V I E W  O U R  C E R T I F I C AT E

VIEW OUR CERTIFICATE SHOP NOW

Cruelty Free
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LOOKING FOR ORGANIC?  
Try one of our 155 Certified USDA Organic health and beauty products

Nature's Brands™ has been manufacturing and selling seven different brands of all natural, 
certified organic health and beauty products since 1995. The seven brands include Herbal 
Choice Mari™, Bella Mari™, PhytoVitamins™, Supa Herbal Greens™, Acid-2-Alkaline™, 
Herbal-Medi-Care™ and Vitamin Source™. Please see our organic certificate for proof that 
our organic skin care, organic alkaline supplements, organic super foods, organic vitamins 
and herbal remedies are truly organic. 

Featured: Organic Calendula Oil  |  Organic Hand & Body Lotion  |  Vitamin-e Cream

Step 1: Before you commit to a purchase, ask 
for a copy of their Organic Certificate. Make 
sure they provide the full organic certificate, not 
just the first page. Some companies will give 
you the first page in an attempt to represent ALL 
their products as organic when only one or two 
may actually be certified organic. The regula-
tions require that EVERY product claimed to be 
organic or made with organic MUST be listed on 
the certificate. If you read our organic certificate 
you will notice the first page is the confirmation 
we are certified and the subsequent pages list 
all the products that are actually certified. In our 
case, we have 5 pages that list 155 products 
that are Organic or Made with Organic. 

Step 2: Check the back of the product labels for 
confirmation the product is Certified Organic or 
Made with Organic, and by which certifying 
agency. The NOP (National Organic Program) 
regulations require these exact words be used 
under the company’s name and address on the 
back of the label: "Certified Organic By: (Name 
of Certifying Agency)". There are many Organic 
Certifiers, some stricter than others, but on the 
whole they are all fairly consistent.

Step 3: Look for the USDA Organic Seal or the 
Made with Organic statement on the front of the 
label. Be forewarned: Some companies use the 
Made with Organic statement and even the 
USDA Organic Seal on their websites illegally. 
Always double-check they comply with Step 1 
and Step 2 above. By knowing the facts about 
what Organic really means, you can make your 
purchases with greater confidence and enjoy all 
the benefits Certified Organic products can 
make for you and your family. 

3 Ways to Check if Your Organic Health & Beauty 
Products are Legally Certified USDA Organic

IT IS ALWAYS BEST TO DO A LITTLE INVESTIGATING TO VERIFY YOUR ORGANIC PRODUCTS ARE TRULY ORGANIC. YOU WOULD BE 
SURPRISED JUST HOW MANY COMPANIES, EVEN LARGE COMPANIES, MISREPRESENT THEIR ORGANIC PRODUCT CLAIMS. SOME 

COMPANIES GO SO FAR AS TO USE THE USDA ORGANIC SEAL ON THEIR WEBSITES WHEN THEY ARE NOT EVEN CERTIFIED ORGANIC! 

HERBAL CHOICE MARI        BELLA MARI        ACID-2-ALKALINE        SUPA HERBAL GREENS        HERBAL-MEDI-CARE        PHYTOVITAMINS        VITAMINS SOURCE

CouponsProducts | | | | | |Free Samples Trial Sizes Reviews Blog WholesaleOn Sale My CartMy Account    1Search items...

C�tificatesgift 
P I O N E E R I N G  O R G A N I C  W E L L N E S S  S I N C E  1 9 9 5

Herbal-Medi-Care TMTM

Natural, Organic Skin Care by Natural, Organic Mineral Makeup by Super Green Food by

Alkaline pH Balance by Herbal Remedies and Wellness Formulas by Whole Food Vitamin Supplements by 

Our Herbal Choice Mari range of skin care and body care prod-
ucts are now Certified USDA Organic. This beautifully crafted 
line of 100% natural skin care and body products made with 
organic, wild crafted, cold pressed herbs, essential oils and 
natural ingredients is good for your skin and the environment. 
Herbal Choice Mari organic skin care products are vegetarian 

Our Bella Mari cosmetics line is committed to offering the most 
natural makeup available. Bella Mari is free from synthetic pre-
servatives, bismuth oxychloride, petro-chemicals, artificial 
fragrances and preservatives. Now you can enjoy a complete 
natural skin care program by simply combining the Bella Mari 
natural mineral makeup with Herbal Choice Mari natural and 

Our super green food formula contains 36 different grains, 
seeds, nuts and greens. This supplement is naturally rich in 
vitamins, minerals and enzymes and helps to maintain good 
health. It may be used alone or combined with our Acid-2-Alka-
line.

An alkaline balanced body has so many health benefits you 
cannot ignore your body's pH any longer. Use our natural alka-
line supplement and alkaline food diet chart and start on the 
road to better health. Acid-2-Alkaline is one of the originators of 
the alkaline body miracle and is an effective program that really 
works. Don't use imitators. For best results use our original Certi-
fied USDA Organic alkalizing powder and supplements.

Herbal-Medi-Care is made with a unique proprietary manufactur-
ing method from whole raw herbs that are additive, filler and 
preservative free. We only use vegetarian capsules. Herbal-Me-
di-Care has some of the best and most effective all herbal reme-
dies you’ll ever use. We offer over 100 different formulas to 
address a full range of health problems.

Did you know most vitamin brands contain synthetic vitamins 
made in a laboratory, in an attempt to try and copy the real vita-
min molecule? But it’s never the same as nature provides. Our 
PhytoVitamins Certified USDA Organic vitamins range only con-
tains whole food natural vitamins made with 100% whole organic 
foods that are additive free, synthetic vitamin free and vegetari-
an. For more than 15 years, PhytoVitamins has been educating 

TM

TM

TM

Bella Mari TM

Why take a risk when you could use 100% natural and organic products from Nature's 
Brands? Our products are all natural, chemical free, additive free, contain organic 

ingredients, are vegetarian or vegan, kind to your body and earth friendly. Help make a 
difference and change to the all-natural, organic products made by Nature’s Brands.

Pure, Healthy, Safe and Humane

Chemical Free. Preservative Free. No Additives. No Synthetics.

MADE IN USA

Free Shipping 
OV ER  $5 0

need help? call 1-888-417-1375  \  contact us  \   60-Day Guarantee

SALE

ORGANIC SKIN & BODY CARE   |   EARTH MINERAL MAKEUP   |   ALKALIZING SUPPLEMENTS   |   ORGANIC SUPER FOODS  |  ORGANIC HERBAL REMEDIES   |   ORGANIC VITAMINS

Qty 1 Qty 1

your email GO

Qty 1 Qty 1

V I E W  O U R  C E R T I F I C AT E

VIEW OUR CERTIFICATE SHOP NOW

Cruelty Free













 Citrus

HERBAL
CHO

ICE 
M

ARI
™skin care

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Citrus 

Essential Oil Blend with Organic 

Orange Oil, Organic Orange 

Peel, Organic Rosemary Extract

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

93g/ 3.25oz

NB-HCB-BT-0020,Herbal-Choice-Mari-Handmade-Soap-Bar-Citrus-73g-2.6oz UPC: 8111200201325

 Citrus | for all skin types

made with organic oils

handmade soap bar for all skin types

handmade soap bar

Citrus
vegan and cruelty free, pure, 
natural and chemical free

If you could capture sunlight, goodness and happiness in a scent this 
just might be it. Popular summer soap with an awesome citrus scent. 
This soap bar is made with organic oils, is non-GMO, is cruelty-free, 
and made in the USA. This handmade soap bar is made the same 
traditional way castile soap has been made for centuries, without 

chemical skin irritants such as SLS (sodium lauryl sulfate), sodium laureth sulfate, 
ammonium laureth sulfate and ammonium lauryl sulfate. Ideal for all skin types.

skin care

HERBAL
CHOICE 
MARI™

™

handmade
soap bar

™

Plant
Based

Su
lfa

te & SLS Free

P
a

ra
b

en & Synthetic
 F

re
e

V

E G A N

CRUELTY
FREE

no
n-GMO

G

luten Fre

e

All Natural

+!1B1CA0-cabdcf!

Lavender

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Lavender 

Essential Oil Blend, Organic 

Lavender Blossoms, Organic 

Rosemary Extract

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCB-BT-0018,Herbal-Choice-Mari-Handmade-Soap-Bar-Lavender-73g-2.6oz UPC: 8111200201349

Lavender | for dry and sensitive skin

lavender blossoms for sensitive skin

Lavender

handmade
soap bar

™ handmade soap bar

If you love lavender, this is the bar for you. Made with organic 
lavender blossoms. This soap bar is made with organic oils, is 
non-GMO, is cruelty-free, and made in the USA. This handmade soap 
bar is made the same traditional way castile soap has been made 
for centuries, without chemical skin irritants such as SLS (sodium lauryl 

sulfate), sodium laureth sulfate, ammonium laureth sulfate and ammonium lauryl 
sulfate. Ideal for dry - sensitive skin.

skin care
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™skin care
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93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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Peppermint 

handmade
soap bar

™

Peppermint

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Peppermint 

Essential Oil Blend, Rosemary 

Extract, Organic Spearmint Leaves

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCB-BT-0021,Herbal-Choice-Mari-Handmade-Soap-Bar-Peppermint-73g-2.6oz UPC: 8111200201356

Peppermint | for normal to oily skin

for athletic and active lifestyles

handmade soap bar

Our Peppermint Soap has a bracing, refreshing, uplifting effect. It’s 
stronger than less complex blends. Everyone knows Peppermint's 
cool scent, but it's also been used for centuries for medicinal 
purposes. This soap bar is made with organic oils, is non-GMO, is 
cruelty-free, and made in the USA. This handmade soap bar is made 

the same traditional way castile soap has been made for centuries, without chemical 
skin irritants such as SLS (sodium lauryl sulfate), sodium laureth sulfate, ammonium 
laureth sulfate and ammonium lauryl sulfate. Ideal for normal to oily skin.

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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Rosemary

handmade
soap bar

™

Rosemary

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Rosemary 

Essential Oil Blend, Organic 

Rosemary Herb, Organic 

Rosemary Extract

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCB-BT-0019,Herbal-Choice-Mari-Handmade-Soap-Bar-Rosemary-73g-2.6oz UPC: 8111200201363

Rosemary | for all skin types

handmade soap for all skin types

handmade soap bar

Sweet, refreshing. Contains cut and sifted organic rosemary. Our 
Rosemary Soap is a layered lavender rosemary blend. This soap bar 
is made with organic oils, is non-GMO, is cruelty-free, and made in 
the USA. This handmade soap bar is made the same traditional way 
castile soap has been made for centuries, without chemical skin 

irritants such as SLS (sodium lauryl sulfate), sodium laureth sulfate, ammonium laureth 
sulfate and ammonium lauryl sulfate. Ideal for all skin types.
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Unscented

handmade
soap bar

™

Unscented 

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Organic Cocoa 

Butter, Organic Oatmeal, 

Rosemary Extract Preservative, 

Organic Aloe Vera

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCB-BT-0017,Herbal-Choice-Mari-Handmade-Soap-Bar-Unscented-73g-2.6oz UPC: 8111200201332

Unscented  | for dry and sensitive skin

handmade for dry and sensitive skin

handmade soap bar

Therapy for the most sensitive hair, face & body. Made with organic 
cocoa butter. This soap bar is made with organic oils, is non-GMO, is 
cruelty-free, and made in the USA. This handmade soap bar is made 
the same traditional way castile soap has been made for centuries, 

without chemical skin irritants such as SLS (sodium lauryl sulfate), sodium laureth sulfate, 
ammonium laureth sulfate and ammonium lauryl sulfate. Ideal for dry - sensitive skin.

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free

HERBAL
CHO

ICE 
M

ARI
™skin care
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Our Forest Spice Soap has a hint of cinnamon, which makes for an 
earthy and refreshing scent. This handmade soap bar is made with 
organic oils, is non-GMO, is cruelty-free, and made in the USA. This 
soap bar is made the same traditional way castile soap has been 
made for centuries, without chemical skin irritants such as SLS 

(sodium lauryl sulfate), sodium laureth sulfate, ammonium laureth sulfate and 
ammonium lauryl sulfate. Ideal for normal to oily skin.

HERBAL
CHO

ICE 
M

ARI
™skin care

Forest Spice

handmade
soap bar

™

Forest Spice

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Woodspice 

Essential Oil Blend, Organic 

Cinnamon, Rosemary Extract 

Preservative

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCM-SB-WS,Herbal-Choice-Mari-Handmade-Soap-Bar-Forest-Spice-73g-2.6oz UPC: 8111200201479

Forest Spice | for normal to oily skin

handmade soap and odor control bar

handmade soap bar

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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One of our most popular bars made with the fresh, clean scent of 
Lemongrass. This soap bar is made with organic oils, is non-GMO, is 
cruelty-free, and made in the USA.  This handmade soap bar is made 
the same traditional way castile soap has been made for centuries, 
without chemical skin irritants such as SLS (sodium lauryl sulfate), 
sodium laureth sulfate, ammonium laureth sulfate and ammonium 
lauryl sulfate. Ideal for all skin types.

 Lemongrass

handmade
soap bar

™

 Lemongrass

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Lemongrass 

Essential Oil Blend, Organic 

Rosemary Extract

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCM-SB-LG,Herbal-Choice-Mari-Handmade-Soap-Bar-Lemongrass-73g-2.6oz UPC: 8111200201431

Lemongrass | for all skin types

handmade soap bar for all skin types

handmade soap bar

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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The classic scent of Patchouli with a bit of hemp. It’s quickly 
becoming a favorite. This soap bar is made with organic oils, is 
non-GMO, is cruelty-free, and made in the USA.  This handmade 
soap bar is made the same traditional way castile soap has been 
made for centuries, without chemical skin irritants such as SLS 

(sodium lauryl sulfate), sodium laureth sulfate, ammonium laureth sulfate and 
ammonium lauryl sulfate. Ideal for all skin types.

Patchouli
Hemp

handmade
soap bar

™

Patchouli Hemp

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Patchouli Essential 

Oil Blend, Organic Hemp Seed 

Oil, Rosemary Extract Preservative

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCM-SB-PH,Herbal-Choice-Mari-Handmade-Soap-Bar-Patchouli-Hemp-73g-2.6oz UPC: 8111200201448

Patchouli Hemp | for all skin types

handmade soap bar for all skin types

handmade soap bar

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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Made with shea nut butter - Super moisturizing with no added scent. 
This soap bar is made with organic oils, is non-GMO, is cruelty-free, 
and made in the USA. This handmade soap bar is made the same 
traditional way castile soap has been made for centuries, without 
chemical skin irritants such as SLS (sodium lauryl sulfate), sodium 

laureth sulfate, ammonium laureth sulfate and ammonium lauryl sulfate. Ideal for 
dry - sensitive skin.

Shea Butter

handmade
soap bar

™

Shea Bu�er

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Organic Shea Butter, 

Organic Calendula Extract, 

Organic St. John’s Wort Extract, 

Rosemary Extract

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCM-SB-SB,Herbal-Choice-Mari-Handmade-Soap-Bar-Shea-Butter-73g-2.6oz UPC: 8111200201455

Shea Butter | for dry and sensitive skin

soothing relief for dry and sensitive skin

handmade soap bar

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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Aloe
for Infants

handmade
soap bar

™

Aloe for Infants

Directions: Use soap to create 

lather. Apply to the whole body 

and rinse. 

Ingredients: Saponified Organic 

Oils of Palm, Coconut, Olive and 

Palm Kernel, Natural Lavender 

Essential Oil Blend with Organic 

Lavender Oil, Rosemary Extract 

Preservative, Organic Aloe Vera

NaturesBrands.com
service@NaturesBrands.com

Toll Free 1-888-417-1375   

Phone 1-423-826-8888

Chattanooga, TN 37419

Made In USA

HERBAL
CHOICE 
MARI™

NB-HCM-SB-ALOA,Herbal-Choice-Mari-Handmade-Soap-Bar-Aloe-for-Infants-73g-2.6oz UPC: 8111200201424

Aloe for Infants | for dry and sensitive skin

perfect for infants & baby soft skin

handmade soap bar

You don't have to be a baby to love our aloe for infants soap.  Aloe 
for Infants Soap has a special light lavender scent, and added aloe 
vera.  Formulated extra mild for children's skin and hair.  Great for 
Dry-Sensitive Skin.  This soap bar is made with organic oils, is 
non-GMO, is cruelty-free, and made in the USA.  This handmade 

soap bar is made the same traditional way castile soap has been made for centuries, 
without chemical skin irritants such as SLS (sodium lauryl sulfate), sodium laureth sulfate, 
ammonium laureth sulfate and ammonium lauryl sulfate. Ideal for dry - sensitive skin.

skin care

™

93g/ 3.25oz

made with organic oils
vegan and cruelty free, pure, 
natural and chemical free
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 organic body mist 
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 Herbal Choice Mari 
- Organic Body Mist 
is an aromatherapy 
formula to help 
freshen, hydrate, 
moisturize and 
deodorize. All 
natural and made 

with NO chemicals, gluten, parabens, 
detergents, sulfates, synthetic oils, 
artifi cial fragrances or preservatives. This 
product is non-GMO, certifi ed organic 
and suitable for vegetarians, vegans 
and cruelty free enthusiasts. 

 NB-HCB-MI-5266 , Herbal-Choice-Mari-Organic-Body-Mist-Rose-&-Ylang-Ylang-6.8fl oz   Track:  A0309    NB SKU:  NB-HCB-MI-5266    UPC:  8111200252693 

 Directions: Shake before use. Spray 
mist over your body. May be used 
with caution as a refreshing mist 
onto facial area (with eyes closed). 
If sprayed into eyes rinse eye with 
plenty of water. 

 Ingredients: Purifi ed water, organic 
geranium rose essential oil, organic 
olive oil, organic rose hip oil, organic 
ylang ylang oil. 
 Packed in glass, reuse or recycle.  Track:  A0309 

 rose & ylang ylang 

HerbalChoiceMari.com
service@HerbalChoiceMari.com
Toll Free 1-888-417-1375   
Chattanooga, TN 37419

 organic 
body mist 

 200ml/6.8oz 
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 +!1B1CA0-cfcgjd! biophotonic™
glass

 vegan and cruelty free, pure, 
natural and chemical free 

 Certifi ed Organic by: OneCert 

Made In usa

Non-GMO

G

luten Fre

e

All Natural
CRUELTY

FREE

 Certified Organic 

™

organic body mist
refreshing and hydrating
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Herbal Choice Mari 
- Organic Body Mist 
is an aromatherapy 
formula to help 
freshen, hydrate, 
moisturize and 
deodorize. All 
natural and made 

with NO chemicals, gluten, parabens, 
detergents, sulfates, synthetic oils, 
artificial fragrances or preservatives. This 
product is non-GMO, certified organic 
and suitable for vegetarians, vegans 
and cruelty free enthusiasts.

NB-HCB-MI-5268,Herbal-Choice-Mari-Organic-Body-Mist-Lavender-200ml-6.8oz-Glass-Spray-Bottle   Track: A0300   NB SKU: NB-HCB-MI-5268   UPC: 8111200252662

Directions: Shake before use. Spray 
mist over your body. May be used 
with caution as a refreshing mist 
onto facial area (with eyes closed). 
If sprayed into eyes rinse eye with 
plenty of water.

Ingredients: Purified water, organic 
lavender oil, organic olive oil, organic 
rose hip oil.
Packed in glass, reuse or recycle. Track: A0300

lavender

HerbalChoiceMari.com
service@HerbalChoiceMari.com
Toll Free 1-888-417-1375   
Chattanooga, TN 37419
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organic body mist
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Herbal Choice Mari 
- Organic Body Mist 
is an aromatherapy 
formula to help 
freshen, hydrate, 
moisturize and 
deodorize. All 
natural and made 

with NO chemicals, gluten, parabens, 
detergents, sulfates, synthetic oils, 
artificial fragrances or preservatives. This 
product is non-GMO, certified organic 
and suitable for vegetarians, vegans 
and cruelty free enthusiasts.

NB-HCB-MI-5269,Herbal-Choice-Mari-Organic-Body-Mist-Peppermint-&-Ginger-200ml-6.8oz-Glass-Spray-Bottle   Track: A0306   NB SKU: NB-HCB-MI-5269   UPC: 8111200252686

Directions: Shake before use. Spray 
mist over your body. May be used 
with caution as a refreshing mist 
onto facial area (with eyes closed). 
If sprayed into eyes rinse eye with 
plenty of water.

Ingredients: Purified water, organic 
peppermint oil, organic olive oil, 
organic ginger oil, organic rose hip 
oil.
Packed in glass, reuse or recycle. Track: A0306

peppermint & ginger

HerbalChoiceMari.com
service@HerbalChoiceMari.com
Toll Free 1-888-417-1375   
Chattanooga, TN 37419
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Certified Organic by: OneCert
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organic body mist
refreshing and hydrating
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Herbal Choice Mari 
- Organic Body Mist 
is an aromatherapy 
formula to help 
freshen, hydrate, 
moisturize and 
deodorize. All 
natural and made 

with NO chemicals, gluten, parabens, 
detergents, sulfates, synthetic oils, 
artificial fragrances or preservatives. This 
product is non-GMO, certified organic 
and suitable for vegetarians, vegans 
and cruelty free enthusiasts.

NB-HCB-MI-5267,Herbal-Choice-Mari-Organic-Body-Mist-Lemongrass-200ml-6.8oz-Glass-Spray-Bottle   Track: A0303   NB SKU: NB-HCB-MI-5267   UPC: 8111200252679

Directions: Shake before use. Spray 
mist over your body. May be used 
with caution as a refreshing mist 
onto facial area (with eyes closed). 
If sprayed into eyes rinse eye with 
plenty of water.

Ingredients: Purified water, organic 
lemongrass oil, organic olive oil, 
organic rose hip oil.
Packed in glass, reuse or recycle. Track: A0303

lemongrass

HerbalChoiceMari.com
service@HerbalChoiceMari.com
Toll Free 1-888-417-1375   
Chattanooga, TN 37419
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vegan and cruelty free, pure, 
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Certified Organic by: OneCert

Made In usa
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FREE

Certified Organic

®

800+ SKU CATALOG
DB driven and updated label layouts  
Fully automated template selection, color selection, text and graphics. 



Organic Whole Food Vitamins by:  Alkaline pH Balance by: Organic Super Greens by: Organic Herbal Remedies by:

DISCOVER THE DIFFERENCE OUR PROVEN 
ORGANIC, NATURAL AND CHEMICAL-FREE 
PRODUCTS CAN MAKE IN YOUR LIFE

LOOKING 
FOR ORGANIC? 

V E G A N CRUELTY
FREE

Non-GMO

G

luten Fre

e

ALL NATURAL

Do you really know what is in the products you use? If you would like to avoid the 
thousands of chemicals used in everyday health, beauty and household products, 
then use only our all natural, chemical free, cruelty free, additive free, organic and 

vegetarian products. Simply purchase directly from our website! 

Chemical Free. Preservative Free. No Additives. No Synthetics.

Try one of our 155 Certified USDA 
Organic health and beauty products

15% OFF YOUR NEXT ORDER  •  GO TO NATURESBRANDS.COM  •  USE COUPON CODE: FLY15

O R G A N I C  S U P E R  F O O D S

Supa Herbal Greens TM

Acid-2-AlkalineAcid-2-Alkaline TM

helps support a healthy pH body balance*

O R G A N I C  H E R B A L  R E M E D I E S
Herbal-Medi-Care TM

O R G A N I C  W H O L E  F O O D  V I T A M I N S

PhytoVitamins TM

Did you know most vitamin brands are synthetic 
vitamins made in a laboratory, in an attempt to try 
and copy the real vitamin molecule? But it’s never 
the same as nature provides. Our PhytoVitamins 

are Certified USDA Organic. They are 100% whole 
food natural vitamins, free from additives and 

synthetics of any kind. PhytoVitamins pioneered 
truly whole food vitamins over 20 years ago.

With an alkaline body having so many health ben-
efits, you cannot ignore your body’s pH any longer. 
Use our natural alkaline supplement and alkaline 

food diet chart and start on the road to better health. 
Acid-2-Alkaline pioneered the alkaline body miracle 
and is a proven effective program for pH balance. 

Don’t use imitations. For best results use our original 
Certified USDA Organic alkalizing formula.

Our super green food formula contains 36 
different grains, seeds, nuts and greens. This 

supplement is naturally rich in vitamins, minerals 
and enzymes and helps to maintain good health. 
Boost your nutrition levels with our super-healthy 

Herbal Greens Blend. It’s 100% natural and 
contains only raw, Organic non-GMO food. Supa 
Herbal Greens may be used alone or combined 

with our Acid-2-Alkaline.

Herbal-Medi-Care is made with a unique 
proprietary manufacturing method from whole 

raw herbs that are additive, filler and preservative 
free. And we only use vegetarian capsules. Our 
Herbal-Medi-Care line has some of the best and 
most effective all-herbal remedies you’ll ever use. 
We offer over 30 different formulas for a full range 

of health problems.

S H O P  O N L I N E  AT  NATURESBRANDS .COM  FO R  O U R  C O M P L E T E  S E L ECT I O N ,  I N C LU D I N G  CHEMICAL-FREE  COSMET ICS  •  N E E D  H E L P ?  C A L L  1 -888-417-1375

Why take a risk when you could use 100% natural and organic products 
from Nature’s Brands? Our products are all natural, chemical free, additive 

free, contain organic ingredients, are vegetarian or vegan, kind to your 
body and earth friendly. Help make a difference and change to the all-

natural, healthful products made by Nature’s Brands.

Pure, Healthy, Safe and Humane

P I O N E E R I N G  O R G A N I C W E L L N E S S  S I N C E  1 9 9 5

TM
Nature’s Brands, Inc.
367 Labeling Way
Chattanooga, TN, 37419

P I O N E E R I N G  O R G A N I C

W E L L N E S S  S I N C E  1 9 9 5

TM

S H O P  N O W 
N AT U R E S B R A N D S . C O M

15% OFF
YOUR NEXT ORDER

use coupon code: FLY15
shop online at: naturesbrands.com 

need help? call 1-888-417-1375

OFFER E X PIR IE S 30 DAYS FROM POS TAGE DATE

NEW PACKAGING 
SAME FORMULA

Organic Creams, 
Moisturizers, and Serums

Natural Sun Screens
These natural SPF-30 Face & Body 
Lotions offer skin protection from the sun 
without nano-particles or chemicals. Made 
with organic ingredients. No petroleum-
based ingredients. Cruelty-free, vegan and 
vegetarian. Free from oxybenzone and 
octinoxate. Free from synthetic fragrances 
or dyes. Free from gluten, dairy, soy, corn, 
non-GMO. Free from phthalates, para-
bens, preservatives. Free from beeswax, 
contains no insects or animal ingredients. 
Our SPF-15 and SPF-30 rating has been 
tested for verification.

Long-Lasting, Great Value 
Natural and Organic  
Soap Bars
Our super-mild handmade soap bars are 
made from a hypoallergenic vegetable base of 
organic Coconut, Palm, Olive and Palm Kernel 
oils, we use natural, aromatherapy essential 
oils and botanical extracts to enhance the 
effects of this moisturizing soap base on your 
skin. All bars are facial quality.

Organic Facial Wash 
Moisturizing for All Skin 
Types 200ml/ 6.8oz 
Glass Pump Bottle

Organic Facial Toner 
Dry Skin 200ml/ 6.8oz 
Glass Pump Bottle

Organic Day Cream 
Unscented 50ml/ 
1.7oz Glass Jar

Also available: 
rose like scent, and 
sweet orange

Natural SPF-15 Day 
Cream Translucent 
White 50ml/ 1.7oz 
Glass Jar

Also available:   
Dark Honey, Light 
Ivory and Medium 
Beige

Organic Night 
Cream Rose Hip 
and Argan 50ml/ 
1.7oz Glass Jar

Organic Extreme Repair 
Serum Normal and Oily Skin 
100ml/ 3.4oz Glass Pump 
Bottle

Also available: Organic 
Extreme Repair Serum Dry 
and Damage Skin 100ml/ 
3.4oz Glass Pump Bottle

Organic Skin Rejuvenator 
Dry Skin 100ml/ 3.4oz Glass 
Pump Bottle

Also available: Organic 
Skin Rejuvenator Normal 
to Oily Skin 100ml/ 3.4oz 
Glass Pump Bottle

Natural Facial Wash 
Normal to Oily Skin 
200ml/ 6.8oz Glass 
Pump Bottle (Made 

with Organic)

Also available: 
Natural Facial Wash 

Dry Skin 200ml/ 
6.8oz Glass Pump 
Bottle (Made with 

Organic)

Organic Facial Toner 
Normal to Oily Skin 
200ml/ 6.8oz Glass 
Pump Bottle

Tinted Face & Body Lotion 
SPF-30 Light Ivory 100ml/ 
3.4oz Glass Pump Bottle

Also available:  Medium 
Beige and Dark Honey

SPF-30 Face & Body 
Lotion Unscented 
100ml/ 3.4oz Glass 
Pump Bottle

Also available: 
Sweet Orange

Natural Facial Mask  
Deep Pore Cleansing 
150g/ 5.2oz Jar

Organic Facial Washes, Cleansers, Scrubs
Organic Facial Wash, Facial Cleansers, Organic Face Toners, Organic Exfoliating 
Facial Scrubs, Natural Facial Mask, Natural Acne Spot Treatment and Organic 
Makeup Remover Free of Any Synthetic Preservatives or Chemicals.

Organic Hair Care & Hair Styling
If You Don’t Want Chemicals, Use Natural Hair Care Products made by Herbal Choice 
Mari. Try our 100% Natural, Detergent Free and Sodium L. Sulfate (SLS) Free Shampoos. 

Body Wash and 
Body Scrubs

Organic 
Hand & Body 
Moisturizing

Deodorant & 
Body Mist

Natural Shampoo 
Sweet Orange & 
Cranberry 236ml/ 8oz 
Squeeze Bottle (Made 
with Organic)

Organic Body & Foot Scrub 
155g/ 5.4oz Glass Jar

Natural Toothgel 
Fennel & Baking 
Soda 100ml/ 3.4oz

Natural Toothgel 
Peppermint 
100ml/ 3.4oz

Additional 
natural 
toothgels: 
cinnamon w/o 
baking soda, clove 
w/o baking soda, 
fennel original, 
ginger w/o baking 
soda, peppermint 
& baking soda

Organic Breath 
Fresh 200ml/ 6.8oz 
Glass Spray Bottle

Organic Mouth 
Wash Concentrate 
200ml/ 6.8oz Glass 
Bottle

Natural Herbal Body 
Wash Lavender 
236ml/ 8oz Squeeze 
Bottle (Made with 
Organic)

Also available 
natural herbal 
body wash: 
lemongrass, 
peppermint & 
ginger, rose & ylang 
ylang, sweet orange 
and unscented

Natural Deodorant 
For Him & Her 

Unscented 100ml/ 
3.4oz Spray Bottle

Also available: 

citrus floral scent 
for her and bay 

rum scent for him

Organic Body 
Mist Rose & Ylang 
Ylang 200ml/ 
6.8oz Glass Spray 
Bottle

Also available 
organic body 
mist: lavender, 
lemongrass, 
peppermint & 
ginger and sweet 
orange
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Organic Body Butter 
Unscented 100ml/ 3.4oz 
Glass Jar

Also available organic 
body butters: lavender, 
lemongrass, peppermint & 
ginger, rose & ylang ylang, 
sweet orange, 

Organic Toothgel and Oral Care
Natural Oral Hygiene, Organic Tooth-Gel, Organic Mouth Wash and Organic Breath Freshener. If You Wish to 
Avoid the Many Chemicals found in Commercial Toothpastes, Try our Herbal Choice Mari Organic Oral Care 
Line that is Free from SLS, Saccharin, Fluoride and Chemicals.

Organic Hand & Body 
Lotion Sweet Orange 
200ml/ 6.8oz Glass 
Pump Bottle

Also available 
organic hand 
& body lotions: 
lavender, lemongrass, 
peppermint & ginger, 
rose & ylang ylang, 
and unscented

Our Herbal Choice Mari range of skin care and body care products 
are Certified USDA Organic. This beautifully handcrafted line is 100% 
natural, made with organic, wild crafted, cold pressed herbs, essential 
oils and natural ingredients. Good for your skin and the environment. 
Our organic skin care products are vegetarian and vegan, which means 
they are animal and insect cruelty-free. Feel the difference on your skin! 

Organic Hair Gel 
200ml/ 6.8oz 
Glass Pump Bottle

N AT U R E S B R A N D S . C O M   •   1 - 8 8 8 - 41 7- 1 3 7 5

Additional natural herbal shampoos: eucalyptus & 
fennel, green tea & peppermint, lavender & calendula, 
lemongrass & ginger, rosemary & chamomile, sage & 
thyme, tea tree and unscented

Also available: 
Apricot Facial Scrub 
Gentle Exfoliation 
125g/ 4.4oz Glass Jar 
(Made with Organic) 

Organic Liquid Facial 
Scrub Medium Exfoliate 
236ml/ 8oz Squeeze 
Bottle

Organic Soap Bars 
73g/2.6oz

Available in:  
Aloe,  
Lemongrass, 
Lavender, 
Patchouli Hemp, 
Peppermint, 
Rosemary, 
Shea Butter, 
Sweet Orange, 
Tea Tree, 
Unscented, 
Forest Spice

Additional size: 
236ml / 8oz 
Spray Bottle

Additional size: 
100ml / 3.4oz 
Glass Bottle

Additional size: 
100ml / 3.4oz 
Glass Spray Bottle

Additional size: 
236ml / 8oz 
Squeeze Bottle

Additional size: 
100ml / 3.4oz 
Glass Spray Bottle

Organic Hair Spray 
200ml/ 6.8oz Glass 
Spray Bottle

Organic Conditioning 
Rinse for Normal to 
Oily Hair 236ml/ 8oz 
Squeeze Bottle

Also available:  
for Dry Hair

Organic Face Serums, Organic 
Day Creams, Organic Night 
Creams, SPF Moisturizers, 
Eye Cream and Anti-Wrinkle 
Moisturizers.

Organic Facial Scrub 
Intense Exfoliation 
125g/4.4oz Glass Jar
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FREE

Non-GMO
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ALL NATURAL

V E G A N CRUELTY
FREE

Non-GMO

G
luten Fre

e

ALL NATURAL

Herbal
CHoiCe 
Mari

organic 
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organic hair care

LOOKING FOR 
ORGANIC?  
We’ve Got Your Answer.

LOOKING FOR ORGANIC?  
We’ve Got Your Answer.

Chemical Free. 
Preservative Free. 

No Additives. 
No Synthetics. 

®

Non-GMO

G

luten Fre

e

All Natural V

E G A N

®

Discover the 
Difference our 
Proven Organic, 
Natural & 
Chemical-Free 
Products Can 
Make in Your Life.
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All Natural
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Experience clean, 
natural beautification 
without the chemicals. 
Natural makeup from 
earth minerals and 
organic plants.

M I N E R A L  M A K E U P ®

®

Experience clean, 
natural beautification 
without the chemicals. 
Natural makeup from 
earth minerals and 
organic plants.

M I N E R A L  M A K E U P ®

®
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(3 REVIEWS)

Why take a risk when you could use 100% natural and organic products from Nature's 
Brands? Our products are all natural, chemical free, additive free, contain organic 

ingredients, are vegetarian or vegan, kind to your body and earth friendly. Help make a 
difference and change to the all-natural, organic products made by Nature’s Brands.

Pure, Healthy, Safe and Humane

ADULT FORMULAS

CHILDERN’S FORMULAS

CONVENIENCE PACS

SHOP NOWVIEW VIDEO

EVIDENCE BASED APPROACH 
TO SUPPLEMENTATION
One Second Supplements leverages the latest oral spray technology 

and testing, top quality ingredients, and sma� packaging to deliver 

you a fast and modern approach to energy, sleep and health suppo�.

DR. JATIN R. JOSHI
FOUNDER
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THE NEXT GENERATION HEALTH SUPPLEMENTS

One Second Supplements leverages the latest oral spray technology, 
top quality ingredients, and sma� packaging to deliver you a fast and 
modern approach to energy, sleep and health suppo�. LEARN MORE

VIEW VIDEO
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DAILY SLEEP FORMULA
FOR CHILDREN

THE TRAVEL KIT 
FORMULA

DAILY D3 VITAMIN 
FORMULA FOR CHILDREN

DAILY MULTIVITAMIN 
FORMULA FOR CHILDREN

DAILY BRAIN 
FORMULA

DAILY PRENATAL 
FORMULA

DAILY IMMUNITY 
FORMULA 

DAILY MULTIVITAMIN 
FORMULA 

DAILY SLEEP 
FORMULA

DAILY D3 VITAMIN 
FORMULA

DAILY B12 VITAMIN
FORMULA 

DAILY ENERGY
FORMULA 

$14.99 $14.99 $14.99 $14.99

$14.99 $14.99 $14.99 $14.99

$14.99 $14.99 $14.99 $14.99
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Discover an easier way to travel with One Second 
Supplements™ Doctor Recommended Travel Kit. 
Designed to help you stay on point, wherever 
your travels may take you….

Kit contains: 1 x  Daily Sleep Formula, 1 x Daily 
Energy Formula, 1 x Daily Vitamin D Formula and 
1 x Daily Immune Formula.

OneSecondSupplements.com

Daily Essentials Pack

SHOP NOW SHOP NOW

FULL LINE OF SLEEP SUPPLEMENTS, 
ENERGY SUPPLEMENTS AND VITAMINS
FOR ACTIVE ADULTS?

DOCTOR FORMULATED, EASY-TO-USE 
AND TASTY SUPPLEMENTS AND 
VITAMINS FOR YOUR CHILD

ADULTS

BUY NOW

DAILY ESSENTIALS PACK

CHILDREN

The Ultimate Travel Kit is packed with vitamins and supplements to make your life easier and healthier. Complete with InstaVit® Sweet Dreams, InstaVit® Instant 

Energy, InstaVit® Vitamin D and InstaVit® Immune Strength PLUS a resistance exercise band, this kit has everything you need to stay on top of your life. Finally, a 

truly travel-friendly and doctor formulated solution to help maintain good health and fitness on the go!
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THE NEXT GENERATION
HEALTH SUPPLEMENTS
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Discover an easier way to travel with One Second 
Supplements™ Doctor Recommended Travel Kit. 
Designed to help you stay on point, wherever your 
travels may take you….

Kit contains: 1 x  Daily Sleep Formula, 1 x Daily 
Energy Formula, 1 x Daily Vitamin D Formula and 1 
x Daily Immune Formula.
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One Second Supplements leverages the latest oral spray technology, 
top quality ingredients, and sma� packaging to deliver you a fast and 
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SIGN UP

COMMUNITY 
with a global perspective

SIGNATURE EVENTS
with a trusted network of people

Having fun while learning and conducting business is a key part of the success formula in GIN. GIN Members 
get together locally at our local meetings and quarterly Major Events. Our next major event is the Dream 

Weekend at Planet Hollywood, Las Vegas Nevada - June 5 through June 7

EXTRAORDINARY BENEFITS
for people that want to 

“have, be or do” more in life

WATC H  V I D E O

V I E W  E V E N T

EVENTS

BACK TO TOP

LOG INUSER NAME SIGN UP

DREAM WEEKEND – JUNE 5 THROUGH JUNE 7 AT PLANET HOLLYWOOD, LAS VEGAS

Signing up for the Global Information Network is simple! You can become a Member with full access 

to all of the great benefits of GIN for the NEW low price of $495. You can also choose to sign up for a 

FREE Associate account with limited access to content and features. Explore the options below to 

determine what is the best fit for you!

Success Mastery Course
The core GIN training on how to have, be and do anything and everything 

you want in life

Development Series
Enhance your education with our weekly educational audio series

Member Webinars
Continuing education in video format on a range of topics.

Past Events Library
Relive the experience and feel the passion of our past live events 

Major Events
Experience energy and community at Major Events while learning from 

the best and having fun

Monthly Publication - GIN Report
Our monthly interactive publication with photos, videos, articles and 

recognition

Online Community
Stay in touch with GIN Members in between Member events

Does not Include
access to Success Mastery Course

Does not Include
access to Development Series

Does not Include
access to Member webinars

Does not Include
access to past events library

Limited Access
to select major events

Does not Include
access to Member meetings

Does not Include
access to past events library

F U L L  A C C E S S

Member

BENEFITS

PASSWORD EN       

$495
one time initiation fee

$150
monthly dues

L I M I T E D  A C C E S S

Associate

$0
one time initiation fee

$0
monthly dues

The following are frequently asked questions asked of the GIN support team. We will add additional 

questions and answers to this page as needed. If you have a question that is not answered below, 

please contact us for assistance.

The following are frequently asked questions asked of the GIN support team. We will add additional 

questions and answers to this page as needed. If you have a question that is not answered below, 

please contact us for assistance.

W E L C O M E         B E N E F I T S         E V E N T S         M E M B E R S H I P         F A Q S         C O N N E C T

MEMBERSHIP

SELECT

Yes, I want to become a Member of GIN. I choose to pay my one-time initiation fee 
of $495 immediately. I understand that starting next month I will be charged $150 
per month for my Membership dues. I understand that I may cancel my 
membership at any time, and that all Membership Dues, including Initiation Fees 
are nonrefundable.

SELECT

I do not want to become a Member in GIN at this time, but I do want a free GIN 
Associate account for a 12 month period. I understand that I can upgrade to a 
Member at anytime.

Frequently Asked Questions

Connect with GIN

Your Invitation Code is a code that you will create through the My Account page. This code is unique to your GIN Account and may 
be distributed to invite friends and family to join our club. Invitees will need this Invitation Code in order to register. Your Member ID 
may also be used as an Invitation Code. 

What is my Invitation Code?

What is my Invitation Code?

How much does it cost to join GIN? 

What payment types are accepted? 

Can I join as an Associate and become a Member at a later date? 

G E T  S T A R T E D

SUBMIT

Your full name

Your company name

Your email

Your phone number (optional)

How have you heard about us (optional)

Referal Code

Have a referal code?

To request an invitation and an inside look at 
Membership, please complete the form below:



SIGN UP

2015-03-08

GLORIA MACDONALD

Your Richly Imagined Future

2015-03-08

CRAIG CHURELLA

Crime Prevention Through 
Environmental Design

2015-03-08

BLAINE ATHORN

Your Relationships 
Are Your Riches

2015-03-08

JOSEPH PETZINGER

Fundamentals of Leadership

2015-03-08

CHRIS MCGARAHAN

Manifesting 101

Chris McGarahan encourages us 
to start the year off right by 
getting back to the basics in this 
Webinar entitled ‘Manifesting 101.’ 
Napoleon Hill discovered that 
everything is based on energy and 
vibration. Once you understand 
that everything is made up of 
energy, you can begin to use this 
to your advantage. Chris shares 3 
main starting points from the GIN 
training to reset your thinking and 
become more aware of how to get 
what you want from life and 
everything you do. 

PART 1 PART 2 PART 3

VIEW

L AT E S T  W E B I N A R S

Make new friends when travelling and at home. 
Discuss interests and passions and share 

extraordinary experiences. You will find a group 
of people interested in acheiving success in life 
and commerce, living a healthy and vibrant life, 
and willing to learn how to achive everythin and 

anythning they want in life

N E T W O R K I N G

Meet A Global 
Group of 

Like-Minded People

E D U C A T I O N

Learn How to 
Improve Your Life 

and Health
GIN offers a 12 level mastery course. This is a 

twenty eight hour online course that literally gives 
you the keys to success and getting what you 

want out of life. As a GIN Member you will have 
access to Webinars from the world’s premier 
speakers, teachers and trainers, on dozens of 

different topics. You will have access to the GIN 
Online Library with over one thousand hours of 
teaching and training from our world renowned 

Faculty Members. 

Make new friends in the city you live while 
attenting Local Chapter Meetings or when 

traveling to exclusive GIN events. Access intimate 
cocktails, gallery vernissages, gourmet suppers, 

and extraordinary weekends held at exotic 
locations. Learn how to improve your life and 
attain success while attending our Mastery 
Course Meetings and variety of Seminars.

E V E N T S

Attend Exclusive 
Events All Over the 

World
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Fact: You can have, be, or do anything you want. In part 2 of this 
enlightening Webinar, Gloria MacDonald continues exploring Your 
Richly Imagined Future. How do you create? Gloria shares a 
3-step creative process she designed called ‘Energy-neering’. 
Learn the difference between a goal and a dream and how to 
apply it to your life and continue the path to your living your 
dreams.
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the GIN training to reset your thinking 
and become more aware of how to 
get what you want from life and 
everything you do. 
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In part 1 of this informative FILO 
Webinar, former Counter 
Intelligence agent Brian Tooley 
shares techniques for effective 
questioning in a real world 
situation. Success through 
preparation is one of the key 
affirmations within effective 
questioning. There are 2 
outcomes we want in effective 
questioning: obtain the most 
amount of intel (in the least 
amount of time) and developm 
deeper, more meaningful 
relationships in our lives. If we 
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through an natural enzymatic process and is broken down into components with low 
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body. Studies have shown that collagen peptides can provide benefits for skin health, 

sports performance, weight management, joint health and bone health.

Collagen is the primary protein in the body. More than 90% of the total collagen 

found in the body is Type I & III. It is an essential and major component of muscles, 
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The mission of the Kentucky Chapter of the American 
College of Surgeons is twofold. First, it is to improve 
the health of the region by promoting the highest stan-
dards of surgical care through education, mentorship, 
and fellowship. Second, it is to be an effective voice for 
surgeons in achieving these standards.
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The 2015 Annual Chapter Meeting will be held Monday, August 31, 2015 at the Hyatt 
Regency in Louisville, KY, in conjunction with the KMA. Morning sessions will feature 
educational lectures and panels, and the afternoon will include the Resident Paper 
Competition of the Committee on Cancer and the Committee on Trauma. Please join 
us! Contact Linda Silvestri through the "Contact Us" link for further information.
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Regency in Louisville, in conjunction with the KMA. An outstanding morning educa-
tional program included presentations by Drs. Matt Benns and Tim Mullett followed 
by the keynote address by Dr. Gary Dunnington from Indiana University. Kentucky 
Attorney General Jack Conway then spoke about curbing prescription drug abuse in 
the Commonwealth. The afternoon highlights included the Resident Paper Competi-
tion for both the Committees on Cancer and Trauma.
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what is holding people back, clearing it, and 

helping them create what they want. She 
loves helping people shift and seeing the 

transformations that take place. Joann 
encourages people to reach for the stars and 
ful�ll their dreams, just as she has in her own 

life. She walks her talk, living a healthy 
lifestyle �lled with abundant energy, vitality, 

happiness and YOUNGEVITY and inspiring 
others to do the same.  

Joann Lysiak
Chief Empowerment Of�cer 

Melissa has always been devoted to helping 
others reach their full potential. After a 

dozen years teaching kindergarten classes, 
and a few life-changing events, she pursued 

life coach certi�cation and quickly began 
coaching clients worldwide. Her expertise is 

helping others break old habits. Before 
Empower she was the President of a global 

coaching company where she coached 
classes from 10 to over 500 clients. From 

Colorado to Paris, she has spoken on stage 
and lead seminars on changing your life to 

attract what you want. Over the past several 
years Melissa’s success strategies have accel-
erated thousands of coaches and clients to 

achieve amazing results in their relation-

Melissa Tietz
Chief Empowerment Of�cer

Success Mastery Program is comprised of 4 quadrant of learning. 

Learn more about the 
Success Mastery Program?

S U C C E S S
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P R O G R A M

Download Brochure

TEACHING
MASTERY

Q
uadrant

LEADERSHIP
MASTERY

Q
uadrant

PROFESSIONAL
MASTERY

Q
uadrant

PERSONAL
MASTERY

Q
uadrant

The missing piece of the success puzzle is coaching. Achieve 
Health, Wealth, Love and Happiness with guidance from impactful 

coaches. In our Coaching Programs, you will learn how to:

The Empower Life Coach Certi�cation Program is a 6-month life coach training program for 
women and men who aspire to learn, grow and create a coaching career that changes the 
planet.

In this life-changing Coaching program, you will master Empower Coaching techniques to 
coach yourself, coach your sta� or build your own thriving coaching practice that positively 
impacts the world. We teach you, we coach you, and we certify you as we guide you through 
this process. We become your support network of like-minded coaches with a lifelong connec-
tion making an imprint on those we meet.

In addition to our Certi�cation classes, Empower Coaches can stay plugged into the coaching 
process with other Empower Coaches in a monthly call with one of our Master Instructors (6 
months). Here you will receive ongoing coaching as well as have access to live Q & A sessions.

As you learn how to live the life you desire, you begin to realize your dreams. Our Empower 
training is unlike any other program because we teach you how to identify and clear subcon-
scious beliefs and blocks holding you back — blocks you are unaware of, blocks that reside in 
your subconscious mind. Once these blocks are cleared, you will be able to create new beliefs 
and action steps that generate the results you desire.

In our certi�cation, we provide you with the tools, techniques, exercises and concepts that 
facilitate change and produce results. You will retrain your mind for a quantum leap and break-
through.

Are You Longing For a Career That Creates a Greater 
Impact in People’s Lives?

It's About You, Your Transformational Experience 
and Your Ability to Coach Others!

Your Empower Coach Certi�cation Package Includes:

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Cost:
$97

Register

Read More

Your Body Makeover: Get to the Cause 
of Excess Weight & Let It Go!

Would you love to start 2016 getting rid of excess weight with a plan that works 
for you? Forget focusing on loosing weight through fad diets, lotions and 
potions…they don’t work. Get to the real cause of excess body weight in this 
introductory 4-week class. We will address the real contributors to weight gain – 
your subconscious emotional beliefs/blocks, nutritional de�ciencies and more, 
and then create an action plan for you to be at your ideal weight. You will be 
empowered to take charge! 

Joann Lysiak, Chief Empowerment Of�cer 

February

09
2016

March

01
2016

TUESDAYS

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

The Yellow Brick Road to Money

When you change your perspective on money, everything can change. Join Doro-
thy in Search of the Emerald City and pull back the curtain on money. When the 
truth about money is exposed, you will discover that the power to create �nancial 
health and wealth has been hidden inside of you all along!

Lynn Torre, Empower Money Consciousness Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am - noon Mountain 
10-11 am Paci�c

Register

Read More

Radiant, Sexy You at Every Age!

n this fun-�lled, eye-opening class you will learn why people get stressed, feel or 
look old before their time and lose their zest for life regardless of age. You’ll 
discover how anyone can be radiant and alive at any age!  We will clear old ideas 
that keep you stuck, share powerful teachings that will change you forever, and 
interview author Gabrielle Olivier who shares insights to remain ageless in appear-
ance and abilities, which you can apply in your life as well. 

Candace Burton, PhD, Empower Radiance Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am -12 pm Mountain 
10-11 am Paci�c

Register

Read More

The Healing Power of Forgiveness

Have you had a life event that’s left you feeling sad and blue? There is no reason 
to suffer alone. Join Coach Jill Woodward as she helps you uncover and under-
stand depression, grief and the healing power of forgiveness. No longer be held in 
those very poignant emotional feelings. She will coach you in class and help you 
release the blocks keeping you stuck. In just 4 weeks you will regain power and 
joy back in your life

Jill Woodward, Empower Wellness Coach
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Happiness and the Secret Power of Love

Are you ready to feel happier in your life?  The Great news is, there is no limit to 
happiness.  Have you found yourself feeling pretty good until you talk to someone 
that’s had a bad day and before you know it you're feeling bad too?  Well, there’s 
a secret way to feel happy regardless of the people or situation that you are deal-
ing with.  That secret is the power of Love.  Believe it or not love is more powerful 
than imagined.  Love is much more than a romantic relationship.  Once you 
understand love, and practice it, you can turn every situation to a state of feeling 
good if not completely happy.  Love has the ability to support you in the amount 
of happiness you desire.  You’re unlimited!   

Allison Victoria Olson, Empower Love & Emotion Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
6-7 pm Eastern 
5-6 pm Central 
4-5 pm Mountain 
3-4 pm Paci�c

Register

Read More

Mindset Reset: 30 Days To Clarity

Would you like a Weekly Action Plan that can reduce stress, create clarity and 
increase con�dence in as little as 30 days? Have you ever felt stuck, over-
whelmed or frustrated in one or more areas of life or business? Neuroscientists 
have shown that 95% of your mind automatically controls your results without you 
being aware of it!! If you do not know how to guide your thoughts, you are not in 
control of your desired results

Michele Brown, Empower Con�dence Coach 
February

11
2016

March

03
2016

THURSDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Change Your Thinking, Change Your Life

Have you ever wondered why setbacks happen, why suddenly there is a “lesson” 
to be learned in life that keeps you from �owing forward? This class will teach you 
how to reprogram your Subconscious Mind and transform the emotions, 
thoughts and images that are standing in your way. As we learn to empower 
ourselves in our Subconscious Mind, our Conscious Mind is also empowered 
automatically. Coach Craig walks you through techniques for rewiring your Sub-
conscious and Conscious Minds so you can do what you are meant to do – live 
awesome!

Craig Woodward, Empower Consciousness Coach 
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Jumpstart Savvy Facebook Marketing

Are you ready to learn how to leverage Facebook to boost your business? In this 
4-week class you'll learn the nuts and bolts of building a Facebook presence to 
grow your community, establish your expertise, and sell your services. In this 
powerful, get-into-action format, Coach Leslie will show you how to overcome 
doubt

Leslie Hamp, Empower Business Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Think & Grow Rich:  Beyond the Book

Do you feel like you are running on autopilot in some area of your life — running 
the same habits, beliefs or patterns over and over again? In this 4-week class you 
will discover the power of the subconscious mind, how thoughts are things, and 
how the answers that many people are looking for to achieve success are found 
within themselves. As soon as you master these principles in this introductory 
class the realization will come to you that riches come when your thinking is right. 
It all begins with your state of mind.

Melissa Tietz, Chief Empowerment Of�cer
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

SECTION 1 Times:
4-5 pm Eastern 
3-4 pm Central 
2-3 pm Mountain 
1-2 pm Paci�c

Cost: $97

Register

Read More

Finding Joy On The Journey

Are you looking for help getting clarity, feeling more hopeful, and enjoying life 
more fully? If you wonder why everyone around you seems happier and more 
connected and content than you or why you don’t feel joy in life, this 4-week 
course will equip you with a toolbox to empower your mind and heart to recog-
nize, encounter and experience more joy. The goal? Filling and expanding your 
heart with more of what you truly love! 

Cheri’ Lucas, Empower Connection Coach
February

08
2016

February

29
2016

MONDAYS

SECTION 2 Times:
5:30-6:30 pm Eastern 
4:30-5:30 pm Central 
3:30-4:30 pm Mountain 
2:30-3:30 pm Paci�c

SECTION 1: Mondays
10-11 pm Eastern 
9-10 pm Central 
8-9 pm Mountain 
7-8 pm Paci�c

Cost: $97

Register

Read More

30 Days of Believing & Achieving

In today's hectic world of multitasking, stress and overwork, you may be asking 
yourself:  Am I running my life or is my life is running me? Why do my goals and 
dreams never take priority? Do I believe in myself or feel fear and regret when 
thinking about next steps? If you want to regain your mojo and create the life you 
crave, take massive, immediate action now and sign up to breakthrough your old 
beliefs

Helen-Mia Park, Empower Belief Coach
February

08
2016

February

04
2016

MONDAYS & FRIDAYS

SECTION 2: Fridays
5-6 pm Eastern 
4-5 pm Central 
3-4 pm Mountain 
2-3 pm Paci�c

About the CourseHome Speakers Upcoming Certi�cations Success Mastery Program

One of the Most Elite Coaching and Mentorship Programs Empowering you

How to Be More, Do More and Have More
Learn More

Bene�ts of Certi�cation

Upcoming Life Coach Certi�cation Courses

Meet Our Coaches 

Upcoming Life Coach
Certi�cation Courses

Learn More
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Get to the cause 
of what’s holding 
you back & 
release it.

Shift to a new 
success mindset.

Step into your 
Personal Power.

Build con�dence & 
belief that you can 
do it.

Set a goal & 
achieve it.

Be inspired to take 
action.

Increase clarity & 
awareness.

Be supported & 
guided in health, 
wealth, happiness 
& relationships.

Online Empower Basic 
Coaching Lesson to 
get you started upon 
registration

Introduction to the 
Power Breathing Tech-
nique where you iden-
tify and clear limiting 
subconscious beliefs, 
the game changer in 
the coaching process

Fine tune skills to 
apply Power Breathing 
for your clients

Access to coaching 
materials, tools and 
techniques to set you 
up as a successful Life 
Coach

Tools to establish your 
results-based coach-
ing business that at-
tracts ideal clients

6 months of ongoing 
instructional live 
calls where you can 
ask questions, get 
answers and stay 
plugged into the 
certi�cation process

Empower Intensive 
Coaching Sessions for 
your personal bene�t 
and coaching aware-
ness

Training to identify 
behavior and 
personality styles to 
customize coaching 
for each client’s style 
to achieve maximum 
coaching results

Mindful Integration 
Techniques

Mastery of probing 
techniques and 
communication skills 
to uncover core issues

Uncover new 
options & in�nite 
possibilities.

Transform your 
life.

Establish new 
supporting beliefs.

Create a success 
cycle with 
momentum.

P R O F E S S I O N A L  C E R T I F I C A T I O N

COACHING & MENTORINGP R O F E S S I O N A L
M A S T E R Y

Quadrant

S U C C E S S  M A S T E R Y  P R O G R A M

Facilitate Local 
AXS Events

Monthly Speakers
Training Call

Host PSP MeetingsEligible For
Quadrant 03

Certi�cate with Pin
& Event Recognition

Opportunity to speak 
at Power Breakfast

Joann is passionate about living her purpose 
as a Health and Life Coach and helping 

people ful�ll their dreams, live a healthy 
lifestyle, and transform and thrive. Her intu-

ition guides her in getting to the cause of 
what is holding people back, clearing it, and 

helping them create what they want. She 
loves helping people shift and seeing the 

transformations that take place. Joann 
encourages people to reach for the stars and 
ful�ll their dreams, just as she has in her own 

life. She walks her talk, living a healthy 
lifestyle �lled with abundant energy, vitality, 

happiness and YOUNGEVITY and inspiring 
others to do the same.  

Joann Lysiak
Chief Empowerment Of�cer 

Melissa has always been devoted to helping 
others reach their full potential. After a 

dozen years teaching kindergarten classes, 
and a few life-changing events, she pursued 

life coach certi�cation and quickly began 
coaching clients worldwide. Her expertise is 

helping others break old habits. Before 
Empower she was the President of a global 

coaching company where she coached 
classes from 10 to over 500 clients. From 

Colorado to Paris, she has spoken on stage 
and lead seminars on changing your life to 

attract what you want. Over the past several 
years Melissa’s success strategies have accel-
erated thousands of coaches and clients to 

achieve amazing results in their relation-

Melissa Tietz
Chief Empowerment Of�cer

Success Mastery Program is comprised of 4 quadrant of learning. 

Learn more about the 
Success Mastery Program?
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The missing piece of the success puzzle is coaching. Achieve 
Health, Wealth, Love and Happiness with guidance from impactful 

coaches. In our Coaching Programs, you will learn how to:

The Empower Life Coach Certi�cation Program is a 6-month life coach training program for 
women and men who aspire to learn, grow and create a coaching career that changes the 
planet.

In this life-changing Coaching program, you will master Empower Coaching techniques to 
coach yourself, coach your sta� or build your own thriving coaching practice that positively 
impacts the world. We teach you, we coach you, and we certify you as we guide you through 
this process. We become your support network of like-minded coaches with a lifelong connec-
tion making an imprint on those we meet.

In addition to our Certi�cation classes, Empower Coaches can stay plugged into the coaching 
process with other Empower Coaches in a monthly call with one of our Master Instructors (6 
months). Here you will receive ongoing coaching as well as have access to live Q & A sessions.

As you learn how to live the life you desire, you begin to realize your dreams. Our Empower 
training is unlike any other program because we teach you how to identify and clear subcon-
scious beliefs and blocks holding you back — blocks you are unaware of, blocks that reside in 
your subconscious mind. Once these blocks are cleared, you will be able to create new beliefs 
and action steps that generate the results you desire.

In our certi�cation, we provide you with the tools, techniques, exercises and concepts that 
facilitate change and produce results. You will retrain your mind for a quantum leap and break-
through.

Are You Longing For a Career That Creates a Greater 
Impact in People’s Lives?

It's About You, Your Transformational Experience 
and Your Ability to Coach Others!

Your Empower Coach Certi�cation Package Includes:

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Cost:
$97

Register

Read More

Your Body Makeover: Get to the Cause 
of Excess Weight & Let It Go!

Would you love to start 2016 getting rid of excess weight with a plan that works 
for you? Forget focusing on loosing weight through fad diets, lotions and 
potions…they don’t work. Get to the real cause of excess body weight in this 
introductory 4-week class. We will address the real contributors to weight gain – 
your subconscious emotional beliefs/blocks, nutritional de�ciencies and more, 
and then create an action plan for you to be at your ideal weight. You will be 
empowered to take charge! 

Joann Lysiak, Chief Empowerment Of�cer 

February

09
2016

March

01
2016

TUESDAYS

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

The Yellow Brick Road to Money

When you change your perspective on money, everything can change. Join Doro-
thy in Search of the Emerald City and pull back the curtain on money. When the 
truth about money is exposed, you will discover that the power to create �nancial 
health and wealth has been hidden inside of you all along!

Lynn Torre, Empower Money Consciousness Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am - noon Mountain 
10-11 am Paci�c

Register

Read More

Radiant, Sexy You at Every Age!

n this fun-�lled, eye-opening class you will learn why people get stressed, feel or 
look old before their time and lose their zest for life regardless of age. You’ll 
discover how anyone can be radiant and alive at any age!  We will clear old ideas 
that keep you stuck, share powerful teachings that will change you forever, and 
interview author Gabrielle Olivier who shares insights to remain ageless in appear-
ance and abilities, which you can apply in your life as well. 

Candace Burton, PhD, Empower Radiance Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am -12 pm Mountain 
10-11 am Paci�c

Register

Read More

The Healing Power of Forgiveness

Have you had a life event that’s left you feeling sad and blue? There is no reason 
to suffer alone. Join Coach Jill Woodward as she helps you uncover and under-
stand depression, grief and the healing power of forgiveness. No longer be held in 
those very poignant emotional feelings. She will coach you in class and help you 
release the blocks keeping you stuck. In just 4 weeks you will regain power and 
joy back in your life

Jill Woodward, Empower Wellness Coach
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Happiness and the Secret Power of Love

Are you ready to feel happier in your life?  The Great news is, there is no limit to 
happiness.  Have you found yourself feeling pretty good until you talk to someone 
that’s had a bad day and before you know it you're feeling bad too?  Well, there’s 
a secret way to feel happy regardless of the people or situation that you are deal-
ing with.  That secret is the power of Love.  Believe it or not love is more powerful 
than imagined.  Love is much more than a romantic relationship.  Once you 
understand love, and practice it, you can turn every situation to a state of feeling 
good if not completely happy.  Love has the ability to support you in the amount 
of happiness you desire.  You’re unlimited!   

Allison Victoria Olson, Empower Love & Emotion Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
6-7 pm Eastern 
5-6 pm Central 
4-5 pm Mountain 
3-4 pm Paci�c

Register

Read More

Mindset Reset: 30 Days To Clarity

Would you like a Weekly Action Plan that can reduce stress, create clarity and 
increase con�dence in as little as 30 days? Have you ever felt stuck, over-
whelmed or frustrated in one or more areas of life or business? Neuroscientists 
have shown that 95% of your mind automatically controls your results without you 
being aware of it!! If you do not know how to guide your thoughts, you are not in 
control of your desired results

Michele Brown, Empower Con�dence Coach 
February

11
2016

March

03
2016

THURSDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Change Your Thinking, Change Your Life

Have you ever wondered why setbacks happen, why suddenly there is a “lesson” 
to be learned in life that keeps you from �owing forward? This class will teach you 
how to reprogram your Subconscious Mind and transform the emotions, 
thoughts and images that are standing in your way. As we learn to empower 
ourselves in our Subconscious Mind, our Conscious Mind is also empowered 
automatically. Coach Craig walks you through techniques for rewiring your Sub-
conscious and Conscious Minds so you can do what you are meant to do – live 
awesome!

Craig Woodward, Empower Consciousness Coach 
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Jumpstart Savvy Facebook Marketing

Are you ready to learn how to leverage Facebook to boost your business? In this 
4-week class you'll learn the nuts and bolts of building a Facebook presence to 
grow your community, establish your expertise, and sell your services. In this 
powerful, get-into-action format, Coach Leslie will show you how to overcome 
doubt

Leslie Hamp, Empower Business Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Think & Grow Rich:  Beyond the Book

Do you feel like you are running on autopilot in some area of your life — running 
the same habits, beliefs or patterns over and over again? In this 4-week class you 
will discover the power of the subconscious mind, how thoughts are things, and 
how the answers that many people are looking for to achieve success are found 
within themselves. As soon as you master these principles in this introductory 
class the realization will come to you that riches come when your thinking is right. 
It all begins with your state of mind.

Melissa Tietz, Chief Empowerment Of�cer
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

SECTION 1 Times:
4-5 pm Eastern 
3-4 pm Central 
2-3 pm Mountain 
1-2 pm Paci�c

Cost: $97

Register

Read More

Finding Joy On The Journey

Are you looking for help getting clarity, feeling more hopeful, and enjoying life 
more fully? If you wonder why everyone around you seems happier and more 
connected and content than you or why you don’t feel joy in life, this 4-week 
course will equip you with a toolbox to empower your mind and heart to recog-
nize, encounter and experience more joy. The goal? Filling and expanding your 
heart with more of what you truly love! 

Cheri’ Lucas, Empower Connection Coach
February

08
2016

February

29
2016

MONDAYS

SECTION 2 Times:
5:30-6:30 pm Eastern 
4:30-5:30 pm Central 
3:30-4:30 pm Mountain 
2:30-3:30 pm Paci�c

SECTION 1: Mondays
10-11 pm Eastern 
9-10 pm Central 
8-9 pm Mountain 
7-8 pm Paci�c

Cost: $97

Register

Read More

30 Days of Believing & Achieving

In today's hectic world of multitasking, stress and overwork, you may be asking 
yourself:  Am I running my life or is my life is running me? Why do my goals and 
dreams never take priority? Do I believe in myself or feel fear and regret when 
thinking about next steps? If you want to regain your mojo and create the life you 
crave, take massive, immediate action now and sign up to breakthrough your old 
beliefs

Helen-Mia Park, Empower Belief Coach
February

08
2016

February

04
2016

MONDAYS & FRIDAYS

SECTION 2: Fridays
5-6 pm Eastern 
4-5 pm Central 
3-4 pm Mountain 
2-3 pm Paci�c

About the CourseHome Speakers Upcoming Certi�cations Success Mastery Program

One of the Most Elite Coaching and Mentorship Programs Empowering you

How to Be More, Do More and Have More
Learn More

Bene�ts of Certi�cation

Upcoming Life Coach Certi�cation Courses

Meet Our Coaches 

Upcoming Life Coach
Certi�cation Courses

Learn More
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Get to the cause 
of what’s holding 
you back & 
release it.

Shift to a new 
success mindset.

Step into your 
Personal Power.

Build con�dence & 
belief that you can 
do it.

Set a goal & 
achieve it.

Be inspired to take 
action.

Increase clarity & 
awareness.

Be supported & 
guided in health, 
wealth, happiness 
& relationships.

Online Empower Basic 
Coaching Lesson to 
get you started upon 
registration

Introduction to the 
Power Breathing Tech-
nique where you iden-
tify and clear limiting 
subconscious beliefs, 
the game changer in 
the coaching process

Fine tune skills to 
apply Power Breathing 
for your clients

Access to coaching 
materials, tools and 
techniques to set you 
up as a successful Life 
Coach

Tools to establish your 
results-based coach-
ing business that at-
tracts ideal clients

6 months of ongoing 
instructional live 
calls where you can 
ask questions, get 
answers and stay 
plugged into the 
certi�cation process

Empower Intensive 
Coaching Sessions for 
your personal bene�t 
and coaching aware-
ness

Training to identify 
behavior and 
personality styles to 
customize coaching 
for each client’s style 
to achieve maximum 
coaching results

Mindful Integration 
Techniques

Mastery of probing 
techniques and 
communication skills 
to uncover core issues

Uncover new 
options & in�nite 
possibilities.

Transform your 
life.

Establish new 
supporting beliefs.

Create a success 
cycle with 
momentum.

P R O F E S S I O N A L  C E R T I F I C A T I O N

COACHING & MENTORINGP R O F E S S I O N A L
M A S T E R Y
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Facilitate Local 
AXS Events

Monthly Speakers
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Host PSP MeetingsEligible For
Quadrant 03

Certi�cate with Pin
& Event Recognition

Opportunity to speak 
at Power Breakfast

Joann is passionate about living her purpose 
as a Health and Life Coach and helping 

people ful�ll their dreams, live a healthy 
lifestyle, and transform and thrive. Her intu-

ition guides her in getting to the cause of 
what is holding people back, clearing it, and 

helping them create what they want. She 
loves helping people shift and seeing the 

transformations that take place. Joann 
encourages people to reach for the stars and 
ful�ll their dreams, just as she has in her own 

life. She walks her talk, living a healthy 
lifestyle �lled with abundant energy, vitality, 

happiness and YOUNGEVITY and inspiring 
others to do the same.  

Joann Lysiak
Chief Empowerment Of�cer 

Melissa has always been devoted to helping 
others reach their full potential. After a 

dozen years teaching kindergarten classes, 
and a few life-changing events, she pursued 

life coach certi�cation and quickly began 
coaching clients worldwide. Her expertise is 

helping others break old habits. Before 
Empower she was the President of a global 

coaching company where she coached 
classes from 10 to over 500 clients. From 

Colorado to Paris, she has spoken on stage 
and lead seminars on changing your life to 

attract what you want. Over the past several 
years Melissa’s success strategies have accel-
erated thousands of coaches and clients to 

achieve amazing results in their relation-

Melissa Tietz
Chief Empowerment Of�cer

Success Mastery Program is comprised of 4 quadrant of learning. 

Learn more about the 
Success Mastery Program?

S U C C E S S
M A S T E R Y
P R O G R A M

Download Brochure

TEACHING
MASTERY

Q
uadrant

LEADERSHIP
MASTERY

Q
uadrant

PROFESSIONAL
MASTERY

Q
uadrant

PERSONAL
MASTERY

Q
uadrant

The missing piece of the success puzzle is coaching. Achieve 
Health, Wealth, Love and Happiness with guidance from impactful 

coaches. In our Coaching Programs, you will learn how to:

The Empower Life Coach Certi�cation Program is a 6-month life coach training program for 
women and men who aspire to learn, grow and create a coaching career that changes the 
planet.

In this life-changing Coaching program, you will master Empower Coaching techniques to 
coach yourself, coach your sta� or build your own thriving coaching practice that positively 
impacts the world. We teach you, we coach you, and we certify you as we guide you through 
this process. We become your support network of like-minded coaches with a lifelong connec-
tion making an imprint on those we meet.

In addition to our Certi�cation classes, Empower Coaches can stay plugged into the coaching 
process with other Empower Coaches in a monthly call with one of our Master Instructors (6 
months). Here you will receive ongoing coaching as well as have access to live Q & A sessions.

As you learn how to live the life you desire, you begin to realize your dreams. Our Empower 
training is unlike any other program because we teach you how to identify and clear subcon-
scious beliefs and blocks holding you back — blocks you are unaware of, blocks that reside in 
your subconscious mind. Once these blocks are cleared, you will be able to create new beliefs 
and action steps that generate the results you desire.

In our certi�cation, we provide you with the tools, techniques, exercises and concepts that 
facilitate change and produce results. You will retrain your mind for a quantum leap and break-
through.

Are You Longing For a Career That Creates a Greater 
Impact in People’s Lives?

It's About You, Your Transformational Experience 
and Your Ability to Coach Others!

Your Empower Coach Certi�cation Package Includes:

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Cost:
$97

Register

Read More

Your Body Makeover: Get to the Cause 
of Excess Weight & Let It Go!

Would you love to start 2016 getting rid of excess weight with a plan that works 
for you? Forget focusing on loosing weight through fad diets, lotions and 
potions…they don’t work. Get to the real cause of excess body weight in this 
introductory 4-week class. We will address the real contributors to weight gain – 
your subconscious emotional beliefs/blocks, nutritional de�ciencies and more, 
and then create an action plan for you to be at your ideal weight. You will be 
empowered to take charge! 

Joann Lysiak, Chief Empowerment Of�cer 

February

09
2016

March

01
2016

TUESDAYS

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

The Yellow Brick Road to Money

When you change your perspective on money, everything can change. Join Doro-
thy in Search of the Emerald City and pull back the curtain on money. When the 
truth about money is exposed, you will discover that the power to create �nancial 
health and wealth has been hidden inside of you all along!

Lynn Torre, Empower Money Consciousness Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am - noon Mountain 
10-11 am Paci�c

Register

Read More

Radiant, Sexy You at Every Age!

n this fun-�lled, eye-opening class you will learn why people get stressed, feel or 
look old before their time and lose their zest for life regardless of age. You’ll 
discover how anyone can be radiant and alive at any age!  We will clear old ideas 
that keep you stuck, share powerful teachings that will change you forever, and 
interview author Gabrielle Olivier who shares insights to remain ageless in appear-
ance and abilities, which you can apply in your life as well. 

Candace Burton, PhD, Empower Radiance Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am -12 pm Mountain 
10-11 am Paci�c

Register

Read More

The Healing Power of Forgiveness

Have you had a life event that’s left you feeling sad and blue? There is no reason 
to suffer alone. Join Coach Jill Woodward as she helps you uncover and under-
stand depression, grief and the healing power of forgiveness. No longer be held in 
those very poignant emotional feelings. She will coach you in class and help you 
release the blocks keeping you stuck. In just 4 weeks you will regain power and 
joy back in your life

Jill Woodward, Empower Wellness Coach
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Happiness and the Secret Power of Love

Are you ready to feel happier in your life?  The Great news is, there is no limit to 
happiness.  Have you found yourself feeling pretty good until you talk to someone 
that’s had a bad day and before you know it you're feeling bad too?  Well, there’s 
a secret way to feel happy regardless of the people or situation that you are deal-
ing with.  That secret is the power of Love.  Believe it or not love is more powerful 
than imagined.  Love is much more than a romantic relationship.  Once you 
understand love, and practice it, you can turn every situation to a state of feeling 
good if not completely happy.  Love has the ability to support you in the amount 
of happiness you desire.  You’re unlimited!   

Allison Victoria Olson, Empower Love & Emotion Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
6-7 pm Eastern 
5-6 pm Central 
4-5 pm Mountain 
3-4 pm Paci�c

Register

Read More

Mindset Reset: 30 Days To Clarity

Would you like a Weekly Action Plan that can reduce stress, create clarity and 
increase con�dence in as little as 30 days? Have you ever felt stuck, over-
whelmed or frustrated in one or more areas of life or business? Neuroscientists 
have shown that 95% of your mind automatically controls your results without you 
being aware of it!! If you do not know how to guide your thoughts, you are not in 
control of your desired results

Michele Brown, Empower Con�dence Coach 
February

11
2016

March

03
2016

THURSDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Change Your Thinking, Change Your Life

Have you ever wondered why setbacks happen, why suddenly there is a “lesson” 
to be learned in life that keeps you from �owing forward? This class will teach you 
how to reprogram your Subconscious Mind and transform the emotions, 
thoughts and images that are standing in your way. As we learn to empower 
ourselves in our Subconscious Mind, our Conscious Mind is also empowered 
automatically. Coach Craig walks you through techniques for rewiring your Sub-
conscious and Conscious Minds so you can do what you are meant to do – live 
awesome!

Craig Woodward, Empower Consciousness Coach 
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Jumpstart Savvy Facebook Marketing

Are you ready to learn how to leverage Facebook to boost your business? In this 
4-week class you'll learn the nuts and bolts of building a Facebook presence to 
grow your community, establish your expertise, and sell your services. In this 
powerful, get-into-action format, Coach Leslie will show you how to overcome 
doubt

Leslie Hamp, Empower Business Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Think & Grow Rich:  Beyond the Book

Do you feel like you are running on autopilot in some area of your life — running 
the same habits, beliefs or patterns over and over again? In this 4-week class you 
will discover the power of the subconscious mind, how thoughts are things, and 
how the answers that many people are looking for to achieve success are found 
within themselves. As soon as you master these principles in this introductory 
class the realization will come to you that riches come when your thinking is right. 
It all begins with your state of mind.

Melissa Tietz, Chief Empowerment Of�cer
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

SECTION 1 Times:
4-5 pm Eastern 
3-4 pm Central 
2-3 pm Mountain 
1-2 pm Paci�c

Cost: $97

Register

Read More

Finding Joy On The Journey

Are you looking for help getting clarity, feeling more hopeful, and enjoying life 
more fully? If you wonder why everyone around you seems happier and more 
connected and content than you or why you don’t feel joy in life, this 4-week 
course will equip you with a toolbox to empower your mind and heart to recog-
nize, encounter and experience more joy. The goal? Filling and expanding your 
heart with more of what you truly love! 

Cheri’ Lucas, Empower Connection Coach
February

08
2016

February

29
2016

MONDAYS

SECTION 2 Times:
5:30-6:30 pm Eastern 
4:30-5:30 pm Central 
3:30-4:30 pm Mountain 
2:30-3:30 pm Paci�c

SECTION 1: Mondays
10-11 pm Eastern 
9-10 pm Central 
8-9 pm Mountain 
7-8 pm Paci�c

Cost: $97

Register

Read More

30 Days of Believing & Achieving

In today's hectic world of multitasking, stress and overwork, you may be asking 
yourself:  Am I running my life or is my life is running me? Why do my goals and 
dreams never take priority? Do I believe in myself or feel fear and regret when 
thinking about next steps? If you want to regain your mojo and create the life you 
crave, take massive, immediate action now and sign up to breakthrough your old 
beliefs

Helen-Mia Park, Empower Belief Coach
February

08
2016

February

04
2016

MONDAYS & FRIDAYS

SECTION 2: Fridays
5-6 pm Eastern 
4-5 pm Central 
3-4 pm Mountain 
2-3 pm Paci�c

About the CourseHome Speakers Upcoming Certi�cations Success Mastery Program

One of the Most Elite Coaching and Mentorship Programs Empowering you

How to Be More, Do More and Have More
Learn More

Bene�ts of Certi�cation

Upcoming Life Coach Certi�cation Courses

Meet Our Coaches 

Upcoming Life Coach
Certi�cation Courses

Learn More
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Get to the cause 
of what’s holding 
you back & 
release it.

Shift to a new 
success mindset.

Step into your 
Personal Power.

Build con�dence & 
belief that you can 
do it.

Set a goal & 
achieve it.

Be inspired to take 
action.

Increase clarity & 
awareness.

Be supported & 
guided in health, 
wealth, happiness 
& relationships.

Online Empower Basic 
Coaching Lesson to 
get you started upon 
registration

Introduction to the 
Power Breathing Tech-
nique where you iden-
tify and clear limiting 
subconscious beliefs, 
the game changer in 
the coaching process

Fine tune skills to 
apply Power Breathing 
for your clients

Access to coaching 
materials, tools and 
techniques to set you 
up as a successful Life 
Coach

Tools to establish your 
results-based coach-
ing business that at-
tracts ideal clients

6 months of ongoing 
instructional live 
calls where you can 
ask questions, get 
answers and stay 
plugged into the 
certi�cation process

Empower Intensive 
Coaching Sessions for 
your personal bene�t 
and coaching aware-
ness

Training to identify 
behavior and 
personality styles to 
customize coaching 
for each client’s style 
to achieve maximum 
coaching results

Mindful Integration 
Techniques

Mastery of probing 
techniques and 
communication skills 
to uncover core issues

Uncover new 
options & in�nite 
possibilities.

Transform your 
life.

Establish new 
supporting beliefs.

Create a success 
cycle with 
momentum.

P R O F E S S I O N A L  C E R T I F I C A T I O N

COACHING & MENTORINGP R O F E S S I O N A L
M A S T E R Y

Quadrant

S U C C E S S  M A S T E R Y  P R O G R A M

Facilitate Local 
AXS Events

Monthly Speakers
Training Call

Host PSP MeetingsEligible For
Quadrant 03

Certi�cate with Pin
& Event Recognition

Opportunity to speak 
at Power Breakfast

Joann is passionate about living her purpose 
as a Health and Life Coach and helping 

people ful�ll their dreams, live a healthy 
lifestyle, and transform and thrive. Her intu-

ition guides her in getting to the cause of 
what is holding people back, clearing it, and 

helping them create what they want. She 
loves helping people shift and seeing the 

transformations that take place. Joann 
encourages people to reach for the stars and 
ful�ll their dreams, just as she has in her own 

life. She walks her talk, living a healthy 
lifestyle �lled with abundant energy, vitality, 

happiness and YOUNGEVITY and inspiring 
others to do the same.  

Joann Lysiak
Chief Empowerment Of�cer 

Melissa has always been devoted to helping 
others reach their full potential. After a 

dozen years teaching kindergarten classes, 
and a few life-changing events, she pursued 

life coach certi�cation and quickly began 
coaching clients worldwide. Her expertise is 

helping others break old habits. Before 
Empower she was the President of a global 

coaching company where she coached 
classes from 10 to over 500 clients. From 

Colorado to Paris, she has spoken on stage 
and lead seminars on changing your life to 

attract what you want. Over the past several 
years Melissa’s success strategies have accel-
erated thousands of coaches and clients to 

achieve amazing results in their relation-

Melissa Tietz
Chief Empowerment Of�cer

Success Mastery Program is comprised of 4 quadrant of learning. 

Learn more about the 
Success Mastery Program?

S U C C E S S
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P R O G R A M
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The missing piece of the success puzzle is coaching. Achieve 
Health, Wealth, Love and Happiness with guidance from impactful 

coaches. In our Coaching Programs, you will learn how to:

The Empower Life Coach Certi�cation Program is a 6-month life coach training program for 
women and men who aspire to learn, grow and create a coaching career that changes the 
planet.

In this life-changing Coaching program, you will master Empower Coaching techniques to 
coach yourself, coach your sta� or build your own thriving coaching practice that positively 
impacts the world. We teach you, we coach you, and we certify you as we guide you through 
this process. We become your support network of like-minded coaches with a lifelong connec-
tion making an imprint on those we meet.

In addition to our Certi�cation classes, Empower Coaches can stay plugged into the coaching 
process with other Empower Coaches in a monthly call with one of our Master Instructors (6 
months). Here you will receive ongoing coaching as well as have access to live Q & A sessions.

As you learn how to live the life you desire, you begin to realize your dreams. Our Empower 
training is unlike any other program because we teach you how to identify and clear subcon-
scious beliefs and blocks holding you back — blocks you are unaware of, blocks that reside in 
your subconscious mind. Once these blocks are cleared, you will be able to create new beliefs 
and action steps that generate the results you desire.

In our certi�cation, we provide you with the tools, techniques, exercises and concepts that 
facilitate change and produce results. You will retrain your mind for a quantum leap and break-
through.

Are You Longing For a Career That Creates a Greater 
Impact in People’s Lives?

It's About You, Your Transformational Experience 
and Your Ability to Coach Others!

Your Empower Coach Certi�cation Package Includes:

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Cost:
$97

Register

Read More

Your Body Makeover: Get to the Cause 
of Excess Weight & Let It Go!

Would you love to start 2016 getting rid of excess weight with a plan that works 
for you? Forget focusing on loosing weight through fad diets, lotions and 
potions…they don’t work. Get to the real cause of excess body weight in this 
introductory 4-week class. We will address the real contributors to weight gain – 
your subconscious emotional beliefs/blocks, nutritional de�ciencies and more, 
and then create an action plan for you to be at your ideal weight. You will be 
empowered to take charge! 

Joann Lysiak, Chief Empowerment Of�cer 

February

09
2016

March

01
2016

TUESDAYS

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

The Yellow Brick Road to Money

When you change your perspective on money, everything can change. Join Doro-
thy in Search of the Emerald City and pull back the curtain on money. When the 
truth about money is exposed, you will discover that the power to create �nancial 
health and wealth has been hidden inside of you all along!

Lynn Torre, Empower Money Consciousness Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am - noon Mountain 
10-11 am Paci�c

Register

Read More

Radiant, Sexy You at Every Age!

n this fun-�lled, eye-opening class you will learn why people get stressed, feel or 
look old before their time and lose their zest for life regardless of age. You’ll 
discover how anyone can be radiant and alive at any age!  We will clear old ideas 
that keep you stuck, share powerful teachings that will change you forever, and 
interview author Gabrielle Olivier who shares insights to remain ageless in appear-
ance and abilities, which you can apply in your life as well. 

Candace Burton, PhD, Empower Radiance Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
1-2 pm Eastern 
12-1 pm Central 
11 am -12 pm Mountain 
10-11 am Paci�c

Register

Read More

The Healing Power of Forgiveness

Have you had a life event that’s left you feeling sad and blue? There is no reason 
to suffer alone. Join Coach Jill Woodward as she helps you uncover and under-
stand depression, grief and the healing power of forgiveness. No longer be held in 
those very poignant emotional feelings. She will coach you in class and help you 
release the blocks keeping you stuck. In just 4 weeks you will regain power and 
joy back in your life

Jill Woodward, Empower Wellness Coach
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Happiness and the Secret Power of Love

Are you ready to feel happier in your life?  The Great news is, there is no limit to 
happiness.  Have you found yourself feeling pretty good until you talk to someone 
that’s had a bad day and before you know it you're feeling bad too?  Well, there’s 
a secret way to feel happy regardless of the people or situation that you are deal-
ing with.  That secret is the power of Love.  Believe it or not love is more powerful 
than imagined.  Love is much more than a romantic relationship.  Once you 
understand love, and practice it, you can turn every situation to a state of feeling 
good if not completely happy.  Love has the ability to support you in the amount 
of happiness you desire.  You’re unlimited!   

Allison Victoria Olson, Empower Love & Emotion Coach
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

Times:
6-7 pm Eastern 
5-6 pm Central 
4-5 pm Mountain 
3-4 pm Paci�c

Register

Read More

Mindset Reset: 30 Days To Clarity

Would you like a Weekly Action Plan that can reduce stress, create clarity and 
increase con�dence in as little as 30 days? Have you ever felt stuck, over-
whelmed or frustrated in one or more areas of life or business? Neuroscientists 
have shown that 95% of your mind automatically controls your results without you 
being aware of it!! If you do not know how to guide your thoughts, you are not in 
control of your desired results

Michele Brown, Empower Con�dence Coach 
February

11
2016

March

03
2016

THURSDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Change Your Thinking, Change Your Life

Have you ever wondered why setbacks happen, why suddenly there is a “lesson” 
to be learned in life that keeps you from �owing forward? This class will teach you 
how to reprogram your Subconscious Mind and transform the emotions, 
thoughts and images that are standing in your way. As we learn to empower 
ourselves in our Subconscious Mind, our Conscious Mind is also empowered 
automatically. Coach Craig walks you through techniques for rewiring your Sub-
conscious and Conscious Minds so you can do what you are meant to do – live 
awesome!

Craig Woodward, Empower Consciousness Coach 
February

09
2016

March

01
2016

TUESDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Jumpstart Savvy Facebook Marketing

Are you ready to learn how to leverage Facebook to boost your business? In this 
4-week class you'll learn the nuts and bolts of building a Facebook presence to 
grow your community, establish your expertise, and sell your services. In this 
powerful, get-into-action format, Coach Leslie will show you how to overcome 
doubt

Leslie Hamp, Empower Business Coach
February

08
2016

February

29
2016

MONDAYS

Cost: $97

Times:
8-9 pm Eastern 
7-8 pm Central 
6-7 pm Mountain 
5-6 pm Paci�c

Register

Read More

Think & Grow Rich:  Beyond the Book

Do you feel like you are running on autopilot in some area of your life — running 
the same habits, beliefs or patterns over and over again? In this 4-week class you 
will discover the power of the subconscious mind, how thoughts are things, and 
how the answers that many people are looking for to achieve success are found 
within themselves. As soon as you master these principles in this introductory 
class the realization will come to you that riches come when your thinking is right. 
It all begins with your state of mind.

Melissa Tietz, Chief Empowerment Of�cer
February

10
2016

March

02
2016

WEDNESDAYS

Cost: $97

SECTION 1 Times:
4-5 pm Eastern 
3-4 pm Central 
2-3 pm Mountain 
1-2 pm Paci�c

Cost: $97

Register

Read More

Finding Joy On The Journey

Are you looking for help getting clarity, feeling more hopeful, and enjoying life 
more fully? If you wonder why everyone around you seems happier and more 
connected and content than you or why you don’t feel joy in life, this 4-week 
course will equip you with a toolbox to empower your mind and heart to recog-
nize, encounter and experience more joy. The goal? Filling and expanding your 
heart with more of what you truly love! 

Cheri’ Lucas, Empower Connection Coach
February

08
2016

February

29
2016

MONDAYS

SECTION 2 Times:
5:30-6:30 pm Eastern 
4:30-5:30 pm Central 
3:30-4:30 pm Mountain 
2:30-3:30 pm Paci�c

SECTION 1: Mondays
10-11 pm Eastern 
9-10 pm Central 
8-9 pm Mountain 
7-8 pm Paci�c

Cost: $97

Register

Read More

30 Days of Believing & Achieving

In today's hectic world of multitasking, stress and overwork, you may be asking 
yourself:  Am I running my life or is my life is running me? Why do my goals and 
dreams never take priority? Do I believe in myself or feel fear and regret when 
thinking about next steps? If you want to regain your mojo and create the life you 
crave, take massive, immediate action now and sign up to breakthrough your old 
beliefs

Helen-Mia Park, Empower Belief Coach
February

08
2016

February

04
2016

MONDAYS & FRIDAYS

SECTION 2: Fridays
5-6 pm Eastern 
4-5 pm Central 
3-4 pm Mountain 
2-3 pm Paci�c



About the CourseHome Speakers Upcoming Certi�cations Success Mastery Program

One of the most elite  trainings and Mentorship  programs teaching you

How to Be More, Do More and Have More
Learn More

In this Certi�cation Training you will learn:

Bene�ts of Certi�cation

Upcoming Certi�cation in Your Region

January

21-22
2016

Hilton Phoenix East/Mesa
1011 W Holmes Ave
Mesa, AZ  USA

Find a Class
in Your Region
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Thorough 
Understanding of 
the Speaking 
Industry.

Communicate 
effectively on all 
platforms – Stage, 
Group, Home, One 
on One, Email, and 
Social.

How to market 
your products and 
services.

How to market 
your products and 
services.

How to brand 
yourself.

How to position 
yourself like an 
expert.

How to build 
credibility in the 
marketplace.

How to build a 
$10,000 Speaking 
Presentation.

How to create 
products for sale.

The art of winning 
friends and 
in�uencing 
people.

How to build 
credibility in the 
marketplace.

How to build a 
$10,000 Speaking 
Presentation.

C E R T I F I C A T I O N

PUBL IC  SPE AKING
P R O F E S S I O N A LP R O F E S S I O N A L

M A S T E R Y

Quadrant

S U C C E S S  M A S T E R Y  P R O G R A M

Facilitate Local 
AXS Events

Monthly Speakers
Training Call

Host PSP MeetingsEligible For
Quadrant 03

Certi�cate with Pin
& Event Recognition

Opportunity to speak 
at Power Breakfast

Phoenix 
Arizona

Register

February

04-05
2016

Hilton Arlington
950 North Stafford Street
Arlington, VA  USA

Washington 
D.C. / Virgina

Register

March

31
2016

Westin New York at Times Square
270 West 43rd Street
New York City, NY  USA 
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Don Boyer, along with his wife Melinda, is 
the creator of the best-selling book series 

The Power of Mentorship which now has 22 
volumes and more than 200,000 copies in 
the marketplace worldwide. With his wife 
Melinda, they have also produced motiva-

tional �lms that have featured international 
leaders Brian Tracy, Bob Proctor, Marie 

Diamond and Vic Johnson among others.

Don's passion is to help people reach their 
full potential and ful�ll their dreams. His 

mentorship programs include How to Create 
a Publishing Empire, The Millionaire Speak-
ers' Home Study Course, and The Millionaire 

Speakers' Boot Camp. All are designed to 
help you build �nancial independence.

Don Boyer
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An entrepreneur, consultant, and coach, 
Brett Labit founded a company called LIZ 
Global, Inc. which provided a unique busi-

ness development system at no cost. In 
2015, LIZ Global merged with AXS to provide 
a dynamic Social Marketplace for individuals 
to progress in Life and Business. Brett creates 

uni�ed communities where giving, serving 
and caring are at the core of interaction.

Brett has trained and traveled across the 
globe, working with the top names in busi-
ness, sports and nonpro�ts. Hu�ngton Post 

has called Brett's work "The Evolution of 
Business Networking."
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Learn More
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Thorough 
Understanding of 
the Speaking 
Industry.

Communicate 
effectively on all 
platforms – Stage, 
Group, Home, One 
on One, Email, and 
Social.

How to market 
your products and 
services.

How to market 
your products and 
services.

How to brand 
yourself.

How to position 
yourself like an 
expert.

How to build 
credibility in the 
marketplace.

How to build a 
$10,000 Speaking 
Presentation.

How to create 
products for sale.

The art of winning 
friends and 
in�uencing 
people.

How to build 
credibility in the 
marketplace.

How to build a 
$10,000 Speaking 
Presentation.
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 Bringing Real Value To The Supply Chain

A power transfer unit is used in four-wheel vehicles that 
have primarily been based on front-wheel drive vehicles 
with transversely mounted engines. The main function of 
the power transfer unit is to change the direction of 
power flow to the rear shaft. The power transfer unit may 
also contain a center differential for full-time four-wheel 

A P P L I C A T I O N
Through its sales efforts, Production Spring requested 
an opportunity to quote a package of shims and spacers 
for a Tier I Supplier of Power Transfer Systems and 
Differential Units with operations in the US and Mexico.  
The Tier I Supplier was buying shim stock from a 
medical devices supplier in order to meet its high 

C A S E  S T U D Y
Production Spring utilizes stamping presses up to 100 
ton capacity for material up to 2.25mm (.089”) thickness 
X 152 mm (6.0”) wide for shims/spacers, retainers, brake 
clips, cable clips and assemblies.  Our presses are also 
used in staking and secondary forming. 

S T A M P I N G

P R O D U C T I O N  S P R I N G  H E L P S  
T I E R  I  S U P P L I E R  O F  P O W E R  
T R A N S F E R  S Y S T E M S

P R O D U C T I O N  S P R I N G  W O R K S  
W I T H  A  T I E R  1  I N T E R I O R  
S Y S T E M S  S U P P L I E R

P R O D U C T I O N  S P R I N G  S O L V E S  A  
P R O B L E M  F O R  A N  O E M  O N  T H E  
M O S T  P O P U L A R  S U V  P L A T F O R M  
I N  T H E  W O R L D

S E C O N D  S H I F T  
M A N U F A C T U R I N G  P O S I T I O N  
O P E N .  A P P LY  N O W

N E W S ,  A N N O U N C E M E N T S  A N D  H E A D L I N E S

“We were very skeptical of Production Spring’s ability to meet our stringent quality standards and remain price competitive.  We were pleasantly surprised at their level 
of professionalism, the consistent quality of their parts and the substantial savings they created for us.  They mean what they say about customer service.  It’s been a 
pleasure working with the Production Spring team.” – Director of Global Purchasing 

T I E R  I  S U PPL I E R  O F  P OW E R  T R A N S F E R  SYS T E M S  

Customer Driven / Customer Focused

Interior Trim Attachment clips facilitate the use of a metal 
spring fastener that allows for the attachment of 
automotive trim into an opening that is hidden by the 
same piece of trim. The fastener is typically attached to 
the trim by the trim manufacturer, and is “snapped” into 
the vehicle by the OEM.

A P P L I C A T I O N
Production Spring was approached by a Tier 1 Interior 
Systems supplier with an opportunity to help develop a 
low profile retention clip for an interior trim bezel 
application.  While our competitors didn’t see the 
commercial value in this project due to its perceived low 
volume, Production Spring committed the time and 
resources to solving the problem.  

C A S E  S T U D Y
Production Spring currently utilizes 26 fourslide 
machines ranging from #1 - #4, accommodating a broad 
range of metal thicknesses and widths.  Torin and Nilson 
fourslides accommodate wire diameters from .63mm – 
6.4mm (.025” - .25”) and material strip widths up to 
89mm (3.5”).  

F O U R  S L I D E S

“Production Spring worked under a tight deadline to get this done for us.  We were able to stay on our production launch schedule without disruption.  They displayed 
the kind of focus and commitment that we value in our suppliers.” – Engineering Program Manager

Tier 1 Interior Systems supplier

The Power Of Collaboration

Production Spring has been supplying a custom designed clip to an OEM on the most popular SUV platform in the 
world.  In fact, we are currently supplying a version of that clip on the fifth generation of that SUV product line.  Due to 
certain upgrades in the design format of the instrument panel, the OEM needed a more robust verification of proper 
installation of the clip.  Production Spring collaborated with the OEM and supply based engineering resources to 
develop a retaining clip and bolt assembly that would be shipped in tact to the OEM’s assembly operations.

C A S E  S T U D Y
Production Spring utilizing Torin Coilers to manufacture 
variety of compression springs (.008” - .118” max 
diameter) and torsion springs and wire forms (.015” 
-.187” max diameter) Production Spring springs are used 
in door handle assemblies, canister for HVAC systems 
and hinge assemblies

A S S E M B LY

“Production Spring exhibited a lot of determination in finding a practical solution to the assembly issue that we presented to them. Their team was methodical and 
logical in their approach to eliminating ideas that would not work, and finally selecting the best approach. ” – Process Engineer

OEM on the most popular SUV platform in the world

Read More
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Read More

Read More

Read More Read More Read More

Read More Read More Read More

Quality as Culture

TS16949 Certified
Quality is embedded throughout our manufacturing process
• Clear understanding and communication of products’ critical to quality dimensions 

and characteristics
• Material inspections and product inspections at conversion
• Dimensional checks and use of SPC principles
• Final product inspection at inventory and prior to shipment

Quality of Products – World Class PPMs
• 0 PPM at General Motors
• 5 Overall PPM in the last 5 years
• 2,557 Internal PPM

Quality of Manufacturing Process

•  Fully documented manufacturing process that is sustainable and scalable
•  Emphasis on Quality Planning and Execution
•  Use of laser etching for identity markers on parts
•  Utilization of Optical Sorting Equipment and Digital Comparators ensures dimensional 

and functional conformance
•  Use of state-of-the-art technologies in our manufacturing process allows us to 

support our customers with confidence and maintain world-class quality ratings.

45-year History Of Manufacturing

Rod Frazier and Zach Savas acquired Production Spring in 2002.  Under Rod and 
Zach’s leadership, the Company has been transformed into a 21st Century world 
class metal forming manufacturer as a result of professionalizing its management 
operations, introducing world class quality and manufacturing systems and 
implementing financial systems and controls.  Drawing upon the Company’s 
manufacturing heritage, the leadership team remains committed to its niche of 
producing custom metal components for automotive, aerospace and industrial 
applications. 

Production Spring has a 45-year history of manufacturing metal clips, clamps, brackets, fasteners and custom stamped components for a variety of automotive 

applications. The Company’s operations are located in Troy, MI. where we have a 40,000 sq. ft. facility that includes our manufacturing operations and inventory warehouse. 

We utilize #1 – 4 fourslide equipment and low-tonnage stamping presses (up to 400 ton capacity) to produce our parts. As a Tier 2 supplier, we view our processes and 

products as an extension of our customers’ operations.  This perspective allows us to remain customer driven and customer focused. We currently support our customers 

via shipment of product throughout North America, South America, Europe, China and Southeast Asia.

L E A D E R S H I P

C A P A B I L I T I E S C E R T I F I C A T I O N SC O N T A C T

Our manufacturing personnel have a depth of process and product understanding 
that rivals any in the industry. This applied knowledge creates a synergy of people, 
tools and equipment which result in product excellence. Production Spring is a 
non-union shop.  We have highly experienced operating personnel – average 
tenure of leadership team on the manufacturing floor is over 20 years.

M A N U F A C T U R I N G  P E R S O N N E L  

Phone

248.583.0036

Email

info@production-spring.com

Production Spring LLC

1151 Allen Drive

Troy, Michigan 48083 USA 
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PRODUCTION SPRING LLC H O M E A B O U T  U S CA PA B I L I T I E S  PRO D U C T S  C E R T I F I CAT I O N  C O N TAC T

SUPPORTING OUR CUSTOMERS GLOBALLY BY 
SUPPLYING WORLD CLASS METAL FASTENERS 

& CUSTOM METAL COMPONENTS

S T A M P I N G

F O U R  S L I D E S

A S S E M B LY

Q U A L I T Y  C O N T R O L

M A N U F A C T U R E D  I N  U S A
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automotive trim into an opening that is hidden by the 
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the trim by the trim manufacturer, and is “snapped” into 
the vehicle by the OEM.
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the kind of focus and commitment that we value in our suppliers.” – Engineering Program Manager
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The Power Of Collaboration

Production Spring has been supplying a custom designed clip to an OEM on the most popular SUV platform in the 
world.  In fact, we are currently supplying a version of that clip on the fifth generation of that SUV product line.  Due to 
certain upgrades in the design format of the instrument panel, the OEM needed a more robust verification of proper 
installation of the clip.  Production Spring collaborated with the OEM and supply based engineering resources to 
develop a retaining clip and bolt assembly that would be shipped in tact to the OEM’s assembly operations.
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variety of compression springs (.008” - .118” max 
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and hinge assemblies
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logical in their approach to eliminating ideas that would not work, and finally selecting the best approach. ” – Process Engineer
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Quality as Culture

TS16949 Certified
Quality is embedded throughout our manufacturing process
• Clear understanding and communication of products’ critical to quality dimensions 

and characteristics
• Material inspections and product inspections at conversion
• Dimensional checks and use of SPC principles
• Final product inspection at inventory and prior to shipment

Quality of Products – World Class PPMs
• 0 PPM at General Motors
• 5 Overall PPM in the last 5 years
• 2,557 Internal PPM

Quality of Manufacturing Process

•  Fully documented manufacturing process that is sustainable and scalable
•  Emphasis on Quality Planning and Execution
•  Use of laser etching for identity markers on parts
•  Utilization of Optical Sorting Equipment and Digital Comparators ensures dimensional 

and functional conformance
•  Use of state-of-the-art technologies in our manufacturing process allows us to 

support our customers with confidence and maintain world-class quality ratings.

45-year History Of Manufacturing

Rod Frazier and Zach Savas acquired Production Spring in 2002.  Under Rod and 
Zach’s leadership, the Company has been transformed into a 21st Century world 
class metal forming manufacturer as a result of professionalizing its management 
operations, introducing world class quality and manufacturing systems and 
implementing financial systems and controls.  Drawing upon the Company’s 
manufacturing heritage, the leadership team remains committed to its niche of 
producing custom metal components for automotive, aerospace and industrial 
applications. 

Production Spring has a 45-year history of manufacturing metal clips, clamps, brackets, fasteners and custom stamped components for a variety of automotive 

applications. The Company’s operations are located in Troy, MI. where we have a 40,000 sq. ft. facility that includes our manufacturing operations and inventory warehouse. 

We utilize #1 – 4 fourslide equipment and low-tonnage stamping presses (up to 400 ton capacity) to produce our parts. As a Tier 2 supplier, we view our processes and 

products as an extension of our customers’ operations.  This perspective allows us to remain customer driven and customer focused. We currently support our customers 

via shipment of product throughout North America, South America, Europe, China and Southeast Asia.

L E A D E R S H I P

C A P A B I L I T I E S C E R T I F I C A T I O N SC O N T A C T

Our manufacturing personnel have a depth of process and product understanding 
that rivals any in the industry. This applied knowledge creates a synergy of people, 
tools and equipment which result in product excellence. Production Spring is a 
non-union shop.  We have highly experienced operating personnel – average 
tenure of leadership team on the manufacturing floor is over 20 years.

M A N U F A C T U R I N G  P E R S O N N E L  

Phone
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Email

info@production-spring.com

Production Spring LLC

1151 Allen Drive

Troy, Michigan 48083 USA 
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45-year History Of Manufacturing in USA

Rod Frazier and Zach Savas acquired Production Spring in 2002.  Under Rod and 
Zach’s leadership, the Company has been transformed into a 21st Century world 
class metal forming manufacturer as a result of professionalizing its management 
operations, introducing world class quality and manufacturing systems and 
implementing financial systems and controls.  Drawing upon the Company’s 
manufacturing heritage, the leadership team remains committed to its niche of 
producing custom metal components for automotive, aerospace and industrial 
applications. 

Production Spring has a 45-year history of manufacturing metal clips, clamps, brackets, fasteners and custom stamped components for a variety of automotive 

applications. The Company’s operations are located in Troy, MI. where we have a 40,000 sq. ft. facility that includes our manufacturing operations and inventory warehouse. 

We utilize #1 – 4 fourslide equipment and low-tonnage stamping presses (up to 400 ton capacity) to produce our parts. As a Tier 2 supplier, we view our processes and 

products as an extension of our customers’ operations.  This perspective allows us to remain customer driven and customer focused. We currently support our customers 

via shipment of product throughout North America, South America, Europe, China and Southeast Asia.

Manufacturing Capabilities

Where We Are on the Vehicle

Leadership and Manufacturing Personnel

We are beyond transactional.  We actively seek to collaborate with our customers in an effort to bring solutions to product design development, and manufacturing issues.  

Where possible, we resolve customer problems relative to their use of metal components within their products and assemblies. Production Spring employs slide forming, 

stamping,  and supplemental technologies to produce high quality precision metal products for it’s customers. Discipline and innovation with regard to inspection and test 

methods enable us to exceed customer requirements for reduced variation.
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M A N U F A C T U R I N G

L E A D E R S H I P

Lisa Curatolo is the team leader of the Production Spring secondary operations department. Lisa received her 
manufacturing expertise at Production Spring while working as a department operator for several years. Her 
persistence and determination has been evident through the successful implementation of several automation projects, 
including our new vision sorting equipment. Her ability to lead her team comes from her extensive knowledge of 
department procedure and a desire to provide only the best product to our customers.

L I S A  C U R A T O L O   Team Leader • Secondary Operations
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R O D  F R A Z I E R   Chief Executive Officer
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Z A C K   President

Bob Kaleto is the Chief Operations Officer at Production Spring. Bob has more than 30 years of experience in various 
manufacturing positions. His well-rounded experiences include studies in quality management, SPC, and metrology at 
Schoolcraft College. Bob is always looking for ways to improve operational efficiency and product quality. 

B O B  K A L E T O   Chief Operations Officer 

Diane Thursam is the controller at Production Spring. Diane has a passion for making sure that the office operates 
efficiently and ensures that administrative processes meet financial requirements. Her expertise and attention to detail 
have her spearheading the implementation of a new ERP system at Production Spring.

D I A N E  T H U R S A M   Controller

Alvertis (Al) Williams is the Customer Relations / Quality Manager at Production Spring. He has more than 40 years of 
work experience with OEMs and Tier 1 suppliers in the automotive industry. Al has a Business Industrial Application 
(BIA) degree from GM Institute, an MBA from Michigan State University, as well as a Six Sigma Black Belt certification. 
His prior experience in various management positions, coupled with his quality process knowledge make him a 
valuable asset to our team.

A L V E R T I S  ( A L )  W I L L I A M S   Customer Relations / Quality Manager

Rebecca (Becky) Guseman is the Purchasing and Scheduling Manager at Production Spring. She has an Associate 
degree in Business Administration from American Intercontinental University, and completed a 2 year Purchasing and 
Material Management course through Gannon University. She is a tireless worker that focuses on ensuring we meet 
customer delivery requirements through supplier management and process discipline.

R E B E C C A  ( B E C K Y )  G U S E M A N   Purchasing and Scheduling Manager

Edward Burton is the team leader of the Production Spring automatic press department. Edward’s fifteen years of 
metal forming experience includes set up and operation of various press and tool configurations. This expertise has 
been integral to the advancement of press controls and application of die protection at Production Spring. 

E D W A R D  B U R T O N   Team Leader • Automatic Press

Eric Webb is the team leader of the Production Spring four slide department. Eric has more than 30 years of experience 
in slide forming technologies. Eric employs his processing and quality knowledge to ensure his team can sustain the 
productivity improvements the four slide department made in the last 2 years. His dedication to Production Spring and 
its customers drive the continuous improvement in this department.

E R I C  W E B B   Team Leader • Slide Department

Chris Brodzik is the production team leader at Production Spring. Chris has more than 15 years of experience in all 
types of metal forming, specializing in tooling and die repair. He is responsible for ensuring all machines, tools, and 
personnel are performing as required. He has been integral to the successful implementation of all new equipment and 
new tool launches for the last 5 years.

C H R I S  B R O D Z I K    Team Leader • Production
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Our objective is to support our customers globally by supplying world-class quality metal 
components at the most competitive total delivered prices across all volumes of production.
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Benefits of 
Real-Time Data 

Services
f o r  o n l i n e  m a r k e t e r s

How do you best engage your customers and sales leads 
with the limited information you gather from web forms, 
point of sale transactions, or inbound phone calls?  What 
impact would additional intelligence about a customer 
make in routing leads within your organization?  How 
would you like to be able to “pre-qualify” a lead for 
a specific offer within seconds of receipt, or turn an 
inbound call into a cross-sell?  It’s all possible with the 
use of real-time data services.

real-time services allow you to validate or correct information 
that is gathered from customers and prospects, and allows you 
to append additional information from national consumer data 
sets, off-the-shelf propensity models, or scoring from a custom 
model built specifically for your business. Your organization 

will provide a better experience to your customers and leads 
by routing calls to the right sales team and presenting the best 
offer, plus you will also be assured that the data you add to your 
marketing database is accurate.

Who can benefit from real-time services?

• Online marketers

• Call centers

• Retailers via point of sale 

• Mobile marketers

• Any marketer adding self-reported information to a customer 
database or crm system

B e n e f I t s  o f  R e a l - t I m e  D ata  s e R v I c e s 
f o r  o n l i n e  m a r k e t e r s

w w w. r e l e v at e g r o u p. c o m

Web form Data entry:

prospects entering information into web forms can intentionally 
or unintentionally provide inaccurate data.  this affects a 
marketer’s ability to connect with the lead via all channels.  it 
also results in additional postage and printing costs for leads 
with bad addresses, wasted time of call center agents when 
a phone number is inaccurate, and wasted costs for email 
deployment to undeliverable addresses, or even blacklisting 
issues, if too many undeliverable addresses are sent to 
individual domains.

How many ways can you misspell Yahoo.com?  At least 
50!  our email checker programs have caught and corrected 
misspellings like YAAHOO.COM, YAHHO.COM and YAHOO.
cmo.  as a way to mitigate the large number of people that 
enter their email incorrectly, a number of sites are now requiring 
users to enter their email twice.  others require users to click on 
a link sent to their email address to verify that the email address 
is correct.  

Typos can be made in all fields of a form.  By using a key 
element such as a telephone number to lookup the data, users 
do not have to fill in forms and that will result in fewer mistakes 
in your marketing database.

B e n e f I t s  o f  R e a l - t I m e  D ata  s e R v I c e s 
f o r  o n l i n e  m a r k e t e r s
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P R o s P e c t s 
e n t e R I n g 
I n f o R m at I o n  I n t o 
W e B  f o R m s  c a n 
I n t e n t I o n a l ly  o R 
u n I n t e n t I o n a l ly 
P R o v I D e 
I n a c c u R at e  D ata . 

What can you verify or 
append with Real-time 
services?  

many of relevate’s time-tested and 
trusted telematch® services are 
available, as well as services newly 
developed to meet the needs of today’s 
multi-channel marketers.  append or 
verify, addresses, telephone numbers, 
disconnected phone numbers, 
email addresses, demographic or 
firmographics append, and IP address.  

You can also apply off-the-shelf or 
custom models:

• Relevate’s Response Performance 
indicator (rpi) distributes any 
universe into 10 segments based on 
each record’s propensity to respond 
and propensity to pay.  marketers 
can select or omit records from the 
10 segment scale based on overall 
objectives.

• Customized Response and/or 
“good customer match” regression 
model scoring.  the models are 
built offline using Relevate’s Zip+4 
and summarized credit data (using 
over 400 data variables as input) 
then applied to the real time Data 
services menu of options.

• Scoring using customer’s own 
internally created Zip+4 models.

relevate houses multiple national consumer 
and business-to-business data including:

• Information on 250 million consumers 
in 112 million households with over 
400 demographic/purchase/behavioral 
selects.

• 112 million landline phone numbers and 
128 million wireless telephone numbers.

• Over 1 billion email addresses, plus 
email suppression files which include 
undeliverable email addresses, 
complainers and spam traps.

B e n e f I t s  o f  R e a l - t I m e  D ata  s e R v I c e s 
f o r  o n l i n e  m a r k e t e r s

I n f o R m at I o n 
o n  2 5 0  m I l l I o n 
c o n s u m e R s 
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B e n e f I t s  o f  R e a l - t I m e  D ata  s e R v I c e s 
f o r  o n l i n e  m a r k e t e r s
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Key Benefits:

•	 Correct	data	as	it	is	being	captured.

•	 Prevent	fraudulent	data	entry.

•	 Append	key	demographics,	such	as	language	preference	
that	allow	you	to	route	calls.

•	 Apply	off	the	shelf	or	custom	models	to	pre-qualify	or	
route	sales	leads.

•	 Save	postage	and	printing	costs	on	direct	mail	–	make	
sure	you	have	complete	and	correct	address	information.

•	 Save	time	and	money	by	ensuring	accurate	phone	
numbers	for	call	centers	or	sales	teams.

•	 Avoid	fines	and	consumer	bad	will	for	telemarketing	to	
numbers	on	the	Do	Not	Call	Registry	and	to	cell	phones	
without	permission.

•	 Email	service	fees	and	email	deliverability	issues	–	ensure	
that	the	email	address	you	collect	is	valid.

•	 Create	and	deliver	targeted	messages	based	on	the	
profile	of	the	prospect.

How Real-time services Work:

Real-time	service	transactions	occur	in	sub-second	time	
while	your	website	visitor	is	on	your	site,	or	from	an	inquiry	
that	you	route	directly	to	our	real-time	servers.

Lead Verification – Contact Information:

For	instance,	if	a	lead	comes	in	for	a	specific	product,	
a	marketing	campaign	might	include	an	instant	email	
acknowledgement	with	a	special	offer,	followed	by	a	phone	
call	from	a	sales	consultant,	while	at	the	same	time	a	mail	
piece	is	sent.		

By	sending	this	data	in	real	time	for	append	and	verification,	
the	prospect’s	first	name	is	appended,	the	zip+4	for	his	
address	as	well	as	the	missing	apartment	number	are	added,	
an	alternate	email	address	is	identified,	and	a	mistyped	
phone	number	is	corrected.		

Supplied data is corrected, verified or supplemented:

 suPPlIeD Data RetuRneD Data

first name J John a data element added

last name smithson smithson 3 data element verified

address 1 1821 Elm St. 1821 Elm St. 3 data element verified

Address 2  Apt. 2B a data element added

city evanston evanston 3 data element verified

state il il 3 data element verified

Zip 60201 60201-5566 a data element added

email smithy@yahoo.com jsmithson@comcast.net a data element added

phone 312-998-8765 312-998-8675 c data element corrected

address.  in addition, during the phone validation process, if the 
phone number was identified as a cell phone, or was flagged 
on the National Do Not Call file, the record could be flagged 
to bypass a phone call.  plus the mail piece stands a better 
chance of being delivered with the added apartment number.

real time web services allow for 
the validation and/or correction 
of data in real time as each 
individual form is submitted.  

in this case the intelligence 
gained from the information 
validation allows the sales 
consultant to address the 
prospect on the phone by his 
first name, ensures that the 
call goes through since the 
phone number was corrected, 
and alerts the sales consultant 
to confirm a preferred email 

Lead Segmentation – Targeted Messaging:

taking the process one step further, marketers may segment 
follow up messaging based on the target demographics of a 
prospect.

For instance, an insurance company drives traffic to a web page 
offering life insurance products.  Based on the demographics 
of the prospect, they will send a particular email message.  the 
company has worked with a modeling and analytics group 
and knows that prospects who fall into various categories via a 
modeled score, respond better to a  
particular offer:

offer a - ensure that important assets are covered

Offer B - ensure that your family is cared for

offer c - life insurance that builds cash value

offer D - low cost life insurance protection

offer e - will your children be able to afford a college 
education?

B e n e f I t s  o f  R e a l - t I m e  D ata  s e R v I c e s 
f o r  o n l i n e  m a r k e t e r s

married males over age 35 offer a

Married males under age 40 with children Offer B

Married males age 40+ with children offer e

married females with children Offer B

females under age 50 offer c

Females age 50+ offer D

all other males offer c

By sending the data collected in the web services form - which 
can be as little as a name/email, name/address, or name/phone 
number - key demographics can be appended and then scored 
via the model.  this transaction occurs in sub-second time so 
the best message can be sent to  
the prospect.   

w w w. r e l e v at e g r o u p. c o m
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Driving 
Campaign 
Profitability 

U S I N G  M AT C H  B A C K  R E S P O N S E  A N A LY S I S  
I N  B - T O - B  M A R K E T I N G

I magine you could dramatically increase response rates 
and profitability on your next B to B marketing campaign.  
Imagine that you could repeat and refine the results on 
each subsequent mailing.  Wouldn’t you take advantage 
of this marketing intelligence?

In our experience, many B to B marketers have been reluctant 
to “dig” deep in understanding the performance of their direct 
mail campaigns; they are content to receive orders generated 
from a promotion without really understanding the differences in 
performance within the campaign.

When the time comes for the next direct mail campaign, it will 
be business as usual.  The marketer will solicit the same house 
segments or the same types of prospect lists expecting similar 
results with no regard for better performance and increased 
ROI.

One simple technique that B to B marketers can employ in 
better understanding campaign performance is a “Match Back 
Response Analysis.”

D R I V I N G  C A M PA I G N  P R O F I TA B I L I T Y  
U S I N G  M AT C H  B A C K  R E S P O N S E  A N A LY S I S  
I N  B - T O - B  M A R K E T I N G

W W W. R E L E V AT E G R O U P. C O M

M A N Y  B  T O  B  M A R K E T E R S  H AV E 
B E E N  R E L U C TA N T  T O  “ D I G ”  D E E P  I N 

U N D E R S TA N D I N G  T H E  P E R F O R M A N C E 
O F  T H E I R  D I R E C T  M A I L  C A M PA I G N S .

Solicitation File
Business Firmagraphic  
Overlay

Match Response  
to Solicitation

Response Data

Evaluate Response Through 
Various Segments

Make Targeted Selection

METHODOLOGY
A “match back process” is performed post-campaign to 
determine exactly which solicited records responded and which 
did not. The typical steps are:

1.  B to B marketer provides a file of customer orders that 
were generated during the time period of the campaign.  
This can include Order $ amount for additional 
performance review.

2.  Original solicitation file is prepared for the process. This 
file includes all source codes, offer codes, geography 
etc. that were on the original solicitation.

3.  Customer Order file is matched to the Solicitation File 
using Company Name/Address match logic. Response/
Order information is posted to the Solicitation file. This 
allows both responders and non-responders to be within 
the same universe for easy reporting.

4.  Enhanced Data Overlay is an additional step that can 
add great value to the response analysis process.  There 
are a number of companies that can append typical 
Business Firmagraphic data such as Employee Size, 
Sales Volume, SIC Code and Years in Business to the 
solicitation file.  This data can help the marketer find 
subset universes that respond and perform better.

5.  Generate response reports by all possible variables 
found on the solicitation file, including the enhanced 
data. 

6. Use the newly found information in refining selection 
criteria for future campaigns.

W W W. R E L E V AT E G R O U P. C O M

D R I V I N G  C A M PA I G N  P R O F I TA B I L I T Y  
U S I N G  M AT C H  B A C K  R E S P O N S E  A N A LY S I S  
I N  B - T O - B  M A R K E T I N G

SAMPLE REPORTS
Assume that an Office Supply company has recently 
completed a solicitation of 174,805 prospects.  During 
the 3-month campaign life, 1,440 orders were generated 
for a response rate 0.82%.  As they prepare for their next 
campaign they will just assume that they will probably 
generate a 0.82%  
response rate.

Having detailed response information, however, would allow 
them to refine their future campaigns making them more 
profitable.  Following is an example showing how a response 
report by Employee Size can better drive future solicitation 
decisions.

W W W. R E L E V AT E G R O U P. C O M

Employee Size Mail 2009 Resp 2009 Resp Rate Resp 
Index

In The Mail 
Cost

Total Cost Avg Order Total $ ROI

A. 1-4 36,013 204 0.57% 69 $0.60 $21.608 $75.00 $15,300 –29.19%

B. 5–9 24,848 197 0.79% 96 $0.60 $14.909 $75.00 $14,775 –0.90%

C. 10–19 23,342 209 0.90% 109 $0.60 $14,005 $75.00 $15,675 11.92%

D. 20–49 28,158 274 0.97% 118 $0.60 $16,895 $75.00 $20,550 21.64%

E. 50–99 12,730 137 1.08% 131 $0.60 $7,638 $75.00 $10,275 34.52%

F. 100–249 5,780 64 1.11% 134 $0.60 $3,468 $75.00 $4,800 38.41%

G. 250–499 722 18 2.49% 303 $0.60 $433 $75.00 $1.350 211.63%

H. 500–999 305 5 1.64% 199 $0.60 $183 $75.00 $375 104.92%

I. 1,000–4,999 197 9 4.57% 555 $0.60 $118 $75.00 $675 47.07%

J. 5,000–9,999 13 0 0.00% 0 $0.60 $8 $75.00 $0 –100.00%

K. 10,000+ 3 0 0.00% 0 $0.60 $2 $75.00 $0 –100.00%

U. Blank 42.694 323 0.76% 92 $0.60 $25,616 $75.00 $24,225 –5.43%

Grand Total 174,805 1,440 0.82% 100 $104,883 $108,000 2.97%

96,082 913 0.25% 115 $57,649 $68,475 18.78%

D R I V I N G  C A M PA I G N  P R O F I TA B I L I T Y  
U S I N G  M AT C H  B A C K  R E S P O N S E  A N A LY S I S  
I N  B - T O - B  M A R K E T I N G
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Using a very simple example analyzing employee size only, 
this report shows that solicited companies with Employee 
Size range of 1-4 responded at a rate 31% below average 
(the Response Index of 69), or only 0.57%.  Thus, one would 
consider eliminating this group from future campaigns, along 
with the others not highlighted (obviously a more thorough 
analysis of order $ amount and potential ROI would be 
needed).  Using this criterion alone, the marketer would save 
$47,324 in production/postage costs, increase the response 
rate from .82% to .95%, and increase ROI on the campaign 
from 2.97% to 18.78%.

Similar reports would be produced using offer codes, 
discount codes, etc. giving the B to B marketer better 
information on how to better grow the business.

CONCLUSION
B to B marketers should not be content using general overall 
results as a measure of campaign effectiveness.  Just like 
their B to C counterparts, they should be willing to “dive” into 
the data, at a minimum using a simple Match Back Analysis 
methodology.  The benefits are numerous and the minimal 
incremental cost is more than justified by the knowledge that 
will be gained.

D R I V I N G  C A M PA I G N  P R O F I TA B I L I T Y  
U S I N G  M AT C H  B A C K  R E S P O N S E  A N A LY S I S  
I N  B - T O - B  M A R K E T I N G

About Relevate®

Relevate, with its headquarters in Springfield, Virginia, is 
a data insight and management company that combines 
the power of analytics and quality data assets to deliver a 
comprehensive range of marketing intelligence and digitally 
driven marketing solutions. Over 1,500 companies work 
with Relevate to improve their ROI and build leading-edge 
marketing solutions. For more information,  
call (800) 523-7346, or visit www.relevategroup.com. 
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"Trinity has the best staff that I have ever worked with. 
Cheerful and helpful - great combination" - Andrew 
Gaines 

"The mission of Trinity speaks to my heart, and I am "The mission of Trinity speaks to my heart, and I am 
happy to be a student. The curriculum has been found 
sound, the materials more than adequate, and testing is 
presented in such a way as to challenge the student 
while simultaneously encouraging strong retention of 
the subject matter." - Eve Brown 

"The coursework is demanding, includes much reading "The coursework is demanding, includes much reading 
and develops the students skill at textual analysis. The 
course exams were not easy. The tests were more 
demanding than exams I have taken at both regionally 
and nationally accredited institutions. " Mark Glasgow 

"Currently I am in the ND program at Trinity School of 
Natural Health, and enjoy it immensely. I am heartened 
by your continued support (i.e. HealthKeepers 
magazine, CNHP) toward those who choose to receive 
and/or provide natural health care." -Eve Brown 

"Trinity's administration and instructors were but an "Trinity's administration and instructors were but an 
e-mail away for me. All inquiries were rapidly and 
politely responded to." - Mark Glasgow 

"I commend the people who pick the books for the 
courses as they have been invaluable tools in my 
business and personal life, as they have wonderful 
information and are very interesting." - Kathy Hester
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The Global Information Network is proud to announce ’16 Dream Weekend: Global Success Conference at the exquisite Hilton La Jolla 

Torrey Pines featuring world-renowned trainer, author, and consultant Brian Tracy. To have a Global Information Network event at yet 

another world-class venue in the perfect weather of San Diego and experience first-hand training of the principles upon which our club 

was founded...the undeniable IMPACT of this opportunity is completely unprecedented.  Golf on the very course that is played by the 

pros and the famous, and absorb the teachings of the very best success coach in his field, Mr. Brian Tracy.  We are certain that both the 

physical and mental methods of learning will suit many, but the escalated GIN vibration will positively and personally influence YOU.

Brian Tracy
author, coach, teacher,  

trainer, researcher,  
and speaker

Hilton La Jolla Torrey Pines •  10950 North Torrey Pines Road • San Diego, CA USA
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For more than 30 years, Brian Tracy has traveled 

the world to train and develop people and organiza-

tions. He is a successful author, coach, teacher, 

trainer, researcher, and speaker. 

Brian’s ambition 

is to motivate and help you achieve your 

personal and professional goals faster and better 

than you ever imagined. Serving GIN with integrity, 

clarity, and influence, Brian Tracy will inspire you to 

reach your personal best.
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SPRING 
INTO GIN

Letter from 
Troy McClain

“The first of April is the day we remember 
what we are the other 364 days of the 
year,” wrote Mark Twain. Spring is a 
rebirth, a renewing of an abundant fund 
of energy and vigor. Hope blossoms as 
thoughts of “April showers, May flowers” 
and other poetic concepts.

In April, the life-giving Sun is in its exalta-
tion sign of Aries or Leo; its home. We 

In spring, moisture helps plants gain 
nourishment and strength by enabling 
their deep roots to gain a foothold in the 
soil. Our beliefs are deep-rooted in our 
subconscious mind even though our 
conscious mind believes and acknowl-
edges the exact opposite.  This is why 
we say you must get GIN inside you.  We 
are an energy-based movement. Did you 
know Authentic GIN members (those 
who have GIN within) can sniff out, feel 
and sense  those who do not have GIN 
in them?  

Our GIN membership and level trainings, 
along with our brand-new Professional 
Mastery Certifications, are all designed 
to help you reach your full potential, 
personally as well as professionally, and 
empower you to “Be, Do, and Have” 
everything you desire.  When you look 
at your levels, one through six, they are 
called “Success Mastery”.  The premise 

of all success is “Mastery.” Some say 
that it takes 10,000 hours to master a 
subject.  True Mastery is a lifetime of 
study and practice in the art of living 
well, doing well and being well, and 
when you combine all those elements, 
you have the end result of Success 
Mastery.  

The good news is, it takes five minutes 
to learn and lifetime to master.  Utilize 
the start of this beautiful season to ignite  
your mastery of success principles.  
The key factor is to practice every day, 
consistently. This process is better 
known as our “Due Diligence,” and the 
tools to make that happen are built 
inside us.

Zig Ziglar declared, “money is not 
the most important thing in life, but 
it does rank up there with air.”  GIN 
helps us to create much more than just 

financial freedom. Our club engenders 
what Blaine Athorn calls “Financial 
Satisfaction.” Saturate your mind with 
the fact that you are steadily and rapidly 
improving every day. Prosperity flows 
through your life. Wealth resides in you, 
Your body is perfect for YOU.

“Spring is the time of plans and proj-
ects.”  wrote Leo Tolstoy. Make sure 
you join us for the Success Mastery 
Tour when we come to your city so that 
we can help you go Platinum!  And if 
you want to raise the level of success 
in your business and income, sign up 
for the Public Speaking Professional 
Certification.  You will be part of an elite 
group that will empower you to “Speak 
and Do Well”.  Go to www.axs.events 
and remember what Napolean Hill said: 
“Your big opportunity may be right 
where you are now.”

spring your life forward. When you come 
into an awareness of such energies and 
capabilities, they allow all things into our 
lives to prove their existence.  Having your 
life go your way, with total abundance 
coming your way, is natural.  Choose 
to be natural.  As GIN faculty members 
Melinda and Don Boyer say: “Look at the 
beauty of an apple in its full glory when 
it’s ripe on a tree.  That is natural beauty.  

That apple does not need plastic surgery, 
or Botox, or heavy make-up to make it 
beautiful.  It is beautiful in its natural state.”

YOU are beautiful in your natural state!  
Tapping into the deeper meaning of 
spring allows you to express your true 
beauty by living in the law of love.  Love 
is not reflected in words alone, but more 
in the realm of action.  Don’t say you 
love, “Show” your love.  Love never fails.  
My goal each day is to love more and 
express that love in action.  We had a 
Spectacular time last month in Cancun 
at our Leadership Retreat. I want to 
thank our GIN Family for being a part of 
it.  There is no greater joy than working 
for months and then going to a gorgeous 
resort to spend quality time near pictur-
esque beaches with Family.  It’s the truest 
form of love, something we experience at 
every GIN event.  If you are not attending 
our events,  you are missing out on an 

unparalleled source of energetic power.

Many times, we may be tempted to use 
the excuse that we are too busy to attend 
GIN events or to study our levels.  After 
all, we are living in a fast-paced and often 
hectic world. However, what I have found 
to be true is this problem is much more 
deep rooted than the lack of time.  It really 
goes down to two main reasons:  

We do not believe (in our hearts) that 
the trainings and gatherings will help us 
achieve our dreams.

We really don’t want what we say we 
want. 

I have found the answer to such low 
expectations in the words of the great 
poet, Henry Wadsworth Longfellow: 
“If Spring came but once in a century 
instead of once a year, or burst forth with 
the sound of an earthquake, and not in 
silence, what wonder and expectation 
there would be in all hearts to behold the 
miraculous change!”

Believe in your power for miraculous 
change! I Desire the best. Expect 
abundance. Go about your GIN “Spring 
Training” like a major league baseball 
player who already knows he is preparing 
for big-time games. 

enter the sea of life on the crest-wave 
and can ride this power in the conquest 
to “Be, Do and Have” all we desire. On 
this journey, our GIN training equips us to 
experience success, not just hope, wish or 
dream about success.  Turn your dreams 
into reality. It is fun to dream about things 
we desire, but, at the end of the day, don’t 
we all want to actually have those things?  

During spring, the axis of the Earth is 
increasing its tilt relative to the Sun, and the 
length of daylight is rapidly increasing for 
the relevant hemisphere. The hemisphere 
begins to warm significantly causing new 
plant growth to "spring forth," giving the 
season its name. Snow, if a normal part of 
winter, begins to melt and streams swell 
with runoff. Frosts, if a normal part of 
winter, become less severe. 

As this natural warmth and light comes into 
our lives, it is an amazing opportunity to 
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Event attendees 
excitement before 
the event start

Major Event 
Review

 '16 LEADERSHIP 
RETREAT EVENT 
REVIEW
Ska'nonh (Iriquois for “peace”). The Global Information Network 2016 Leadership Retreat was 
an uplifting, inspiring affair. The weeked, consisting of energy, vision, family, friends, laughter, 
peace, education, and, of course, fun, built a strong foundation and balance within this club. 
Ed Foreman says, “it just keeps getting gooder and gooder, better and better.” As we made 
our home on the beaches of the Caribbean Sea at the all-inclusive luxury of the Moon Palace 
Golf and Spa Resort in tropical Cancun, Mexico, the club grew stronger from within. Advancing 
beyond expectations, this event was classified by many as the best GIN event to date. What 
made this event so special? ’16 Leadership Retreat featured spectacular training and educa-
tion, spiritual excursions, GIN family and friends, dancing, fabulous dining, 3+ days of parties, 
a splash of champaign, the scent of ocean air, a swirl of gold, sand, surf, and sun.

Leadership Retreat  
Photo Gallery
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Major Event 
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

EVENT OPENING  
FRIDAY EVENING
We followed the Caribbean conga-line through the resort, 
the GIN contingent ended up at the top of the escalator as 
the space opened up to a glorious GIN Leadership Retreat 
General Session ballroom with a magnificent stage, vivid 
lights, and positive energy. Leadership Retreat officially 
began. 

Leadership Retreat  
Photo Gallery

Play Recap Video: 
Origins
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

A crowd-pleasing 
video introduced 
Troy McClain on 
the stage and the 
weekend of educa-
tion, spirituality, 
and abundance 
began. 

When it comes to integrity, few walk the talk like 
our very own Troy McClain. Troy flooded the stage 
during '16 Leadership Retreat as he continued to 
explore the roots of the energy and inspiration of 
our club. Troy inspired, uplifted, and served the GIN 
Membership with his genuine style and spirit.  From 
recognition to representing, Troy let his actions and 
words continue to be pillars of our training. Troy 
McClain helped set the intention of the weekend 
and then allowed us to immerse in the magnifi-
cence of '16 Leadership Retreat.

Troy McClain

Leadership Retreat  
Photo Gallery

Play Recap Video:

Alignment

0 1 10 1 0

APRIL 2016GIN REPORT

Major Event 
Review

Troy took this opportunity to introduce Neal Powless 
and Michelle Schenandoah Powless who presented 
a spiritual ceremony and “words before all words” ” 
to give thanks and bring all of the minds together as 
one. During this opening ceremony, Neal declared, 
“Each and every one of you has a gift. That’s what 
makes you special and unique and no other person 
has your distinct set of gifts… We are all together as 
one in creation.” Michelle then brought up her mother, 
Diane Schenandoah, the FaithKeeper in the Oneida 
Clan, and together they sang a traditional women’s 
dance song to pay respect to all women, to all of life, 
and to all generations yet unborn. Neal Powless 

and Michelle 
Schenandoah 

Powless
Diane Schenandoah and 
Michelle Schenandoah 
Powless

Leadership Retreat  
Photo Gallery

Play Audio Clip of  Neal 
Powless and Michelle 
Schenandoah Powless
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With a remarkable display of fellowship, 
Blaine brought on stage some of our 
most valued Members and original GIN 
Founders: Kim Ellis, Bob Shontz, Larry 
Palmer, and (representing their parents, 
Jacques and Linda Patenaude) Stephane 
and Sîlvain Patenaude. They all spoke 
of where they were before and how GIN 
has positively enriched their lives. Blaine 
then introduced Troy McClain who got on 
stage to talk about the power of this club 
and how you, the Member, are the heart 
of GIN.

Kim Ellis, (representing their parents, 
Jacques and Linda Patenaude) Stephane 
and Sîlvain Patenaude, Larry Palmer and 
Bob Shontz

Leadership Retreat  
Photo Gallery
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Without you, we wouldn't be here 
today in 2016 in Cancun, Mexico, 
celebrating six and a half years of 
being in this club. Thank you for 
having the vision, action, belief, 
commitment, and leadership."

Leadership Retreat  
Photo Gallery
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On Saturday during ’16 Leadership Retreat, many of us took 
an excursion to the ruins at Tulum, the ancient walled Mayan 
archaeological site. This cliff-top city and temple served for GIN 
as it did for the ancient Mayans, as a high vibrational spiritual 
location full of charm and honor. As a rainstorm drenched the 
Moon Palace Resort and surrounding area, 100km away, Tulum 
basked in tropical sunshine as if to shed a light on those of us 
who made this journey. Many of you took advantage of this 
gorgeous and energetic location to draw strength and enlighten-
ment from the area. Those GIN Members who were qualified, 
were treated to an incredibly energetic and robust experience: 
Sifu Stéphane Patenaude and his brother Sîlvain lead us in a 
dynamic ritual and exercise designed to resonate the positive 
vibrations of this spiritual area within us and release us into 
substantial spiritual growth. Stéphane Patenaude said, “We all 
need a source of inspiration to get to the next level of this life. 
That’s why the GIN Brother and Sisterhood is such an important 
aspect of our growth as human beings.” This private energetic 
process was a beneficially healing event for all of those involved. 
Working as a collective mastermind, within individual self, we 
drew from the earth and the universe to heal and cleanse our 
soul. Within minutes of leaving the area, the skies opened up to 
an epic rainstorm that lasted until we pulled up to the resort: a 
symbolic representation of this purifying event.

SATURDAY  
MORNING 
TULUM 
EXCURSION

Major Event 
Review

Leadership Retreat  
Photo Gallery
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TRIOLOGICAL 
SOCIET Y 
COMBINED 
SECTIONS 
MEETING

EARLY  REG ISTRAT ION  D ISCOUNT 

ENDS  DECEMBER  20 ,  2013

ONL INE  REG ISTRAT ION  CLOSES 

ON  DECEMBER  31 ,  2013

JANUARY  10 -12 ,  2014 
LOEWS  M IAMI  BEACH  HOTEL  
M IAMI  BEACH ,  FLOR IDA

REG ISTER  AT  
WWW.TR IOLOG ICAL .ORG 

MESSAGE FROM THE  SECTION VICE  PRESIDENTS

We look forward to our 2014 Combined Sections Meeting in Miami Beach. 

Thank you to our Program Chair, Mark Persky, MD; and our Section Program Liaisons, 

Michael Benninger, MD; Emily Boss, MD; Paolo Campisi, MD; and Steven Wang, MD 

who, together with the program committee, have put together an exciting, innovative 

program with papers and panel presentations of interest to both academic and 

community based otolaryngologists.

We hope to see you in Miami Beach and are confident that our scientific forum  

will meet all of your expectations.  Your participation in the meeting is essential  

for its success.

EASTERN SECTION
Dale H. Brown, MD 

Vice President

ABOUT  THE  TRIOLOGICAL  SOCIETY
The American Laryngological, Rhinological and Otological Society, Inc. aka the Triological 
Society, was founded in 1895 in New York, NY. In the 118 years since its founding, 
the Triological Society has attracted the best and the brightest in academic and clinical 
otolaryngology. Membership in the Triological Society brings the distinction of being elected 
to the most prestigious society in otolaryngology. Active Fellowship is achieved by presenting 
a thesis in the field of otolaryngology considered acceptable to a panel of peers. For those 
entering the field of otolaryngology, the Society provides role models. For those who are 
committed to research and related scholarly activity, the Society offers fellowship with like-
minded peers who share common values, interests, and concerns.

The mission of the Triological Society is to encourage and assist otolaryngologist-head and 
neck surgeons and other health care professionals to develop, maintain, and enhance their 
knowledge and skills in their pursuit of improved patient care through education, research, 
and fellowship.

•	 The Society disseminates scientific information by presenting the latest basic science 
and clinical information at scientific meetings and through publication of its scientific 
journal, The Laryngoscope. 

•	 The Society promotes research into the causes of and treatments for otolaryngic 
diseases by attracting promising physicians to scholarly otolaryngology research and 
supporting their development, providing financial support for the research efforts of 
young scientists, and promoting the highest standards in the field of otolaryngology-
head and neck surgery.  The Triological Society has awarded more than $3.6 
million in research grants since 1994, and now awards more than $400,000 
annually.

•	 The Society publishes the monthly newsmagazine, ENTtoday, which reports timely 
and relevant news about otolaryngology-head and neck surgery, ready to be used 
by all those involved with the full spectrum of disorders of the head and neck 
and related structures.  

•	 The Society advocates for support of residents through Resident Research 
Award competitions at the Combined Sections meetings and travel awards to 
assist departments in funding travel for residents chosen to make podium 
and poster presentations at Triological Society Sections meetings.

MIDDLE SECTION 
Douglas A. Girod, MD, FACS 

Vice President

SOUTHERN SECTION
Christine G. Gourin, MD, FACS 

Vice President

WESTERN SECTION
Mark S. Courey, MD  

Vice President
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TRIOLOGICAL SOCIETY MEMBERS $350 $400

TRIOLOGICAL SOCIETY SENIOR 
MEMBERS & PAST PRESIDENTS 

(Must be designated as  
Senior by Society)

Fee 
waived-
must 
register

$125

NON-MEMBER PHYSICIANS $425 $475

RESIDENTS & MEDICAL STUDENTS $75 $100

ALLIED HEALTH - NURSES  
PHYSICIAN’S ASSISTANT 

$150 $200

CORPORATE REPRESENTATIVES  
(NON-EXHIBITORS)

$425 $475

GUEST PASSPORT 
(Includes hospitality suite, entrance  

to exhibit hall and receptions)  

$150 $175

WHY YOU SHOULD ATTEND
This program will feature state of the art 
podium and poster presentations, including 
panels and presentations given by world-
renowned otolaryngologists-head and neck 
surgeons.  The meeting includes industry 
exhibits and numerous opportunities 
to network with colleagues.  Attendees 
will gain the latest clinical and research 
information in all the otolaryngology 
subspecialties.

MEETING LOCATION
All educational sessions, posters, exhibits, 
and events will be held at the hotel.
The Loews Miami Beach
1601 Collins Avenue
Miami Beach, Florida 33139
Phone  305-604-1601
Fax  305-604-3999
www.loewshotels.com/MiamiBeach

MIAMI BEACH, FLORIDA
Surrounded by the Atlantic Ocean, Miami 
Beach features turquoise waters, white 
sandy beaches, world-class cuisine, 
countless cultural attractions and a unique 
international flair. The countless attractions, 
recreational activities, museums, and 
festivals add a sense of fun to the city. 
You will find exciting nightlife and infinite 
shopping opportunities that are all just 
part of the magical appeal of the city.  
New World cuisine, featuring eclectic 
combinations of tropical fruits and exotic 
spices, and ethnic delights served by local 
chefs can be found around every corner.  
Art festivals, book fairs and musical events 
take place year-round and museums offer 
the opportunity to learn about Miami’s 
fascinating past, Art Deco architecture and 
Modern masters. For more great reasons to 
visit Miami, go to www.MiamiandBeaches.
com.   

REGISTRATION
Meeting registration includes entrance 
to the scientific sessions, the exhibit 
hall, poster viewing, program materials, 
continental breakfast each day, lunch 
on Friday, the Pre-Conference Social, 
Welcome Reception and the Poster 
Reception. The Thesis Seminar is offered 
on a complimentary basis to candidates 
and potential candidates for Fellowship 
in the Triological Society---pre-registration 
is required.  Meeting registration will 
be available online at www.triological.
org on October 1. All registration is 
online through a secure site. We are no 
longer able to accept paper forms. Early 
registration discount ends on December 
20, 2013 and fees will increase 
on December 21. Online meeting 
registration closes at 11:59pm Central 
Standard Time on December 31.   
After December 31, registration  
will be available onsite only.  

CONFERENCE CHECK IN
All attendees must check in at the 
registration area prior to attending 
any educational sessions or meeting 
events.  Badges must be worn at 
all times.  Attendees not wearing 
badges will not be permitted into the 
educational sessions, exhibit and 
poster area, or any meeting events.  
Registration, located in the Rotunda 
East (2nd level),  will be open at the 
following dates and times:

Thursday, January 9  
5:00pm - 8:00pm
Friday, January 10  
7:00am - 6:00pm
Saturday, January 11  
7:00am – 12:30pm
Sunday, January 12  
7:00am - 1:00pm

GENERAL INFORMATION
This meeting is designed for otolaryngologists-head and neck surgeons, otolaryngology 
residents, otolaryngology subspecialty Fellows, and other health care professionals 
interested in (1) the diagnosis and treatment of disorders of the ears, nose and throat 
and related structures, and (2) cutting-edge research in the field of otolaryngology.

Requests for refunds must be made 
by or before December 20, 2013.   
Email marsha@triological.org.  
“No shows” will not receive a refund.
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MEETING OVERVIEW 
(subject to change)
Scientific program updates at www.triological.org.

THURSDAY,  JANUARY 9

REGISTRATION 5:00pm – 8:00pm

PRE-CONFERENCE SOCIAL 5:00pm – 8:00pm

POSTER SET-UP 5:00pm – 8:00pm

FRIDAY, JANUARY 10

REGISTRATION 7:00am – 6:00pm

EXHIBITS 7:30am – 3:30pm

CONTINENTAL BREAKFAST 7:30am – 8:30am

POSTER SET-UP 7:30am – 9:00am

SCIENTIFIC SESSIONS 8:00am – 5:45pm

POSTER VIEWING 9:00am – 5:00pm

SPOUSE HOSPITALITY 7:30am – 3:30pm

LUNCH IN THE EXHIBIT HALL 12:45pm – 1:50pm

VICE PRESIDENT’S  WELCOME RECEPTION 5:45pm - 7:00pm

SATURDAY, JANUARY 11

SOUTHERN SECTION  BUSINESS MEETING
(TRIOLOGICAL FELLOWS ONLY)

7:00am – 7:50am

WESTERN SECTION BUSINESS MEETING
(TRIOLOGICAL FELLOWS ONLY)

7:00am – 7:50am

REGISTRATION 7:00am – 12:30pm

EXHIBITS 7:30 am – 11:00am

CONTINENTAL BREAKFAST 7:30am – 8:30am

POSTER VIEWING 7:30am – 12:30pm

SCIENTIFIC SESSIONS 8:00am – 12:30pm

SPOUSE HOSPITALITY 7:30am – 11:00am

RESIDENT BOWL 12:45pm – 2:00pm

THESIS SEMINAR 12:45pm – 2:00pm 

“MEET THE AUTHORS” POSTER RECEPTION 6:30pm – 8:00pm

AFTERNOON RECREATION AND GOLF OUTING

SUNDAY, JANUARY 12

EASTERN SECTION  BUSINESS MEETING
(TRIOLOGICAL FELLOWS ONLY)

7:00am – 7:50am

MIDDLE SECTION BUSINESS MEETING
(TRIOLOGICAL FELLOWS ONLY)

7:00am – 7:50am

REGISTRATION 7:00am – 1:00pm

EXHIBITS 7:30am – noon

CONTINENTAL BREAKFAST 7:30am – 8:30am

POSTER VIEWING 7:30am – noon

SCIENTIFIC SESSIONS 8:00am – noon

SPOUSE HOSPITALITY 7:30am – noon

The meeting schedule is subject to change. For the latest 
information and session descriptions, visit www.triological.org

SCIENTIFIC PROGRAM
The general, concurrent, and panel presentations will cover the full 
array of subspecialties in Otolaryngology-Head and Neck Surgery as 
well as other topics of general interest to all physicians.  Our popular 
sessions, including “What’s the Latest and Greatest”, “The Great 
Debate–Point/Counterpoint” and “How I Do It” are just some of the 
highlights of the program. Numerous break-out sessions will allow 
greater specialty specific topics to be covered in complete detail. The 
final poster presentations and reception will take place on Saturday 
evening.  The detailed scientific program will be available in mid-
October at www.triological.org.  

CONTINUING MEDICAL  EDUCATION
AMA PRA Category I CreditsTM will be available for this activity.  The 
number of credits and additional information will be available in 
web updates and printed in the final program.  

POSTER SESSIONS AND MEET  THE  AUTHORS 
POSTER RECEPTION
Clinical and Research Posters will be available for viewing 
throughout the duration of the program.  The “Meet the Authors” 
Poster Reception will be held on Saturday evening. All poster 
authors will be available to discuss their posters.  Posters will be 
located in the exhibit hall.

TRIOLOGICAL SOCIETY BUSINESS MEETINGS  
(Triological Society Fellows Only)
The Section business meetings will be held on Saturday and 
Sunday mornings from 7:00-7:50 am, prior to the scientific 
sessions.  Southern and Western Section business meetings will be 
held concurrently on Saturday morning and the Middle and Eastern 
Section business meetings will be held concurrently on Sunday.

TRIOLOGICAL SOCIETY THESIS SEMINAR (pre-registration required)
Building your Triological Thesis:  Planning, Starting and Finishing
Saturday, January 11th, 12:45 – 2:00 pm
This seminar is for Triological Society active candidates as 
well as those interested in pursuing Active Fellowship in the 
Triological Society. Candidates will learn how to select and focus 
on an appropriate topic and research question, how to select 
a study design based on the research question, and how to 
select variables. Some basic principles of study conduct will also 
be discussed.  The seminar will present some useful tips on 
organizing, analyzing, and presenting the data, and sources of 
funding for continued investigation.  The seminar will be conducted 
by Maureen Hannley, PhD, a research mentor in otolaryngology-
head and neck surgery.  YOU MUST PRE-REGISTER FOR THIS 
SEMINAR TO ENSURE THAT MINIMUM REGISTRATION 
NUMBERS ARE MET.  There is no fee for this seminar.  We may 
not be able to accept walk-ins based on space.  Register online at 
www.triological.org beginning October 1.
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RESIDENT  BOWL COMPETIT ION
Saturday, January 11 - 12:45-2:00pm 
Cheer for your favorite team during the 
Resident Bowl Competition.  Residency 
programs send their most esteemed 
residents to try and bring home the 
trophy. During this highly interactive 
session resident teams answer questions 
to try and prove that they are the smartest 
resident team in the competition. You 
won’t want to miss this exciting and 
energy-filled session! Advance registration 
is required.  Box lunches will be available.  
ADVANCE REGISTRATION IS REQUIRED 
in order to guarantee our lunch counts.  

There is no fee for this seminar. Box 
lunches will be available for pre-registrants 
and competitors.  Register online at  
www.triological.org beginning October 1st.

EXHIBITS
The Exhibit Hall provides attendees 
with the opportunity to network with 
representatives from pharmaceutical 
companies, instrument companies, 
diagnostic equipment companies, 
publishers, public service companies, and 
others. Attendees are encouraged to visit 
the exhibits for information that may assist 
in their pursuit of improved patient care. 

EXHIBIT  HALL  HOURS

FRIDAY, JANUARY 10

EXHIBITS OPEN 7:30am – 3:30pm 

LUNCH WITH 
EXHIBITORS

12:45pm – 1:50pm

SATURDAY, JANUARY 11

EXHIBITS OPEN 7:30am – 11:00am

SUNDAY, JANUARY 12

EXHIBITS OPEN 7:30am – noon

2013  EXHIBITORS   
ACCLARENT

ADVANCED BIONICS

ARTHROCARE ENT

BOSTON MEDICAL PRODUCTS

CARESTREAM

COCHLEAR AMERICAS

COOK MEDICAL

ELSEVIER

GRACE MEDICAL, INC.

JEDMED

KARL STORZ ENDOSCOPY-AMERICA, INC.

KAYPENTAX

KURZ MEDICAL

MED-EL CORPORATION

MEDTRONIC 

MERZ GLOBAL VOICE BUSINESS

NEILMED PHARMACEUTICALS

OLYMPUS

OMNIGUIDE SURGICAL

OPTIM, LLC

OTICON MEDICAL, LLC

OTOMED, INC

RELIANCE MEDICAL PRODUCTS

RICHARD WOLF MEDICAL INSTRUMENTS

SYNTHES ANSPACH

WILEY BLACKWELL

XORAN TECHNOLOGIES

PRE-CONFERENCE SOCIAL (included in registration fee)
Thursday, January 9 - 5:00 - 8:00 pm
For attendees who arrive early Thursday 
evening, an informal gathering will give 
attendees the opportunity to meet with 
friends and colleagues, review restaurant 
and local area information, and pick up 
registration materials for the meeting.  
Refreshments will be available.

CONTINENTAL BREAKFAST AND BREAKS 
(included in registration fee)
Friday-Sunday, January 10-12, 7:30-8:30am
Continental breakfast will be available in the 
exhibit hall and poster area each morning.  
Refreshment breaks will take place in the 
exhibit hall and poster area.

LUNCH IN THE EXHIBIT HALL  
(included in registration fee)
Friday, January 10  
Lunch will be available in the exhibit hall/
poster area, giving you an additional 
opportunity to visit with exhibitors and learn 
about the latest technology and products 
available as well as time to network with 
your colleagues.

VICE PRESIDENT’S WELCOME RECEPTION 
(included in registration fee)
Friday, January 10 - 5:45 - 7:00pm 
You are invited to mingle with your colleagues 
and guests and meet Triological Society 
candidates, as well as discuss the first day of 
the program and the upcoming events.  This 
reception will be hosted by the Section Vice 
Presidents.  Attendees will enjoy the outdoor 
location, overlooking the ocean and white 
sandy beaches of South Beach.  Appetizers 
and beverages will be provided. 

GOLF OUTING 
Saturday afternoon, January 11
A golf outing will be held at Miami Shores 
Golf course, one of the most unique courses 
in South Florida. With majestic oak trees 
and gently rolling terrain, the historic 18 
hole championship layout will challenge 
and delight golfers of all skill levels. The 
outing will be managed by the Miami Shores 
Golf Club.  www.miamishoresgolf.com.  
Additional information will be posted at 
www.triological.org as it becomes available. 

“MEET THE AUTHORS” POSTER RECEPTION 
(included in registration fee)
Saturday, January 11 - 6:30 - 8:00pm
Attendees are encouraged to meet the 
poster presenters and discuss the latest 
in their clinical and research material. 
Appetizers and beverages will be served 
during the reception. 

SOCIAL AND NETWORKING EVENTS
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FEBRUARY 22-24, 2014 (EXHIBIT DATES)

Westin Savannah Harbor/
Savannah International Trade 
& Convention Center

Savannah, Georgia
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Exhibitor attendance and participation in this meeting has been vital to our organization and to the attendees and I 

encourage you to take advantage of this outstanding opportunity to make valuable contacts and interact with a large 

number of practicing surgeons. Surgeons attend this meeting because the program is clinical in nature, enabling them 

to take information home that is immediately applicable to patient care. The majority of our attending surgeons are in 

community practice, but we do have a substantial number of academic surgeons attending who influence the practices 

of their residents. This mix of surgeons is attractive to exhibitors who wish to interact with a mix of types of surgeons not 

found in many other national surgical meetings. 

There were over 500 surgeons and surgeons-in-training at the 2013 Meeting in Jacksonville, FL, and we are expecting 

more in 2014. Savannah is our largest attended meeting. 

They will attend to take advantage of the postgraduate course on Saturday, “Controversies in Cancer Care” as well 

as the three-day annual scientific program. The American College of Surgeons will again be participating in our 2014 

meeting the afternoon of Sunday, February 23.  

Exhibitors have a number of opportunities throughout the meeting to interact with the surgeons. This begins with the 

Welcome Reception on Saturday evening in the exhibit hall and concludes with exhibit takedown on Monday afternoon. 

We encourage you to attend the scientific sessions where many of you will see your products discussed or mentioned 

in the presentations. Each day morning and afternoon refreshment breaks are served in the exhibit area—giving you 

multiple scheduled opportunities to visit with our surgeons. Surgeons are very concerned about the technological 

changes taking place and we expect they will be very interested in your newest equipment and products. The regular 

scientific program will include talks and videotapes on a wide variety of general surgery topics including nationally 

recognized surgeons as invited speakers. 

We believe the 2014 Annual Meeting of the Southeastern Surgical Congress will be an outstanding opportunity for your 

company. We appreciate the companies that exhibit year after year, and we look forward to welcoming new companies 

to our meeting. You

will find the Southeastern Surgical Congress to be an easy organization to work with and that will work with you to 

provide benefits for you and for our members. We hope you will put this meeting on your calendar now!

Kenneth W. Sharp, MD, FACS 

Secretary-Director

I would like to extend an invitation to all companies with products or services of 

interest to surgeons to exhibit at the annual scientific meeting of the Southeastern 

Surgical Congress in Savannah, Georgia, at the Westin Savannah Harbor and 

Savannah International Trade and Convention Center, February 22 - 25, 2014.  

RULES AND 
REGULATIONS

1. ELIGIBILITY TO EXHIBIT
All products and services must be directly related to the 
teaching or practice of surgery and approved by SESC 
Exhibit Management in its sole and absolute discretion. 
All decisions of SESC Exhibit Management are final. 
Exhibitors may only display those products and services 
that they manufacture or distribute. Exhibitors shall 
not exhibit any products or services other than those 
described in the application and approved by SESC 
Exhibit Management.

Any product that is an “investigational device or drug” 
must be clearly marked as such. Exhibitors must ensure 
that with respect to all such devices or drugs only 
permissible preapproved dissemination of scientific and 
educational information is provided at the exhibit and that 
appropriate disclosure and cautionary notices are included 
with the devices or drugs.

EXHIBITORS PROSPECTUS  •  SOUTHEASTERN SURGICAL CONGRESS  •  ANNUAL SCIENTIFIC MEETING
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THE EXHIBITION WILL TAKE PLACE AT THE SAVANNAH INTERNATIONAL TRADE AND 

CONVENTION CENTER IN THE CHATHAM BALLROOM A /B. (SEE ACCOMPANYING 

FLOOR PLAN.) ALL BOOTHS ARE 8 ’  × 10 ’  UNLESS OTHERWISE NOTED.

All products and services exhibited at SESC shall comply 
with U.S. Food and Drug Administration (FDA) rules and 
regulations (particularly with respect to the marketing 
and labeling of investigational devices and drugs) and 
other applicable rules and regulations. For additional 
information, contact:

FDA • 888/463-6332 • http://www.fda.gov 

An exhibitor shall not in any manner directly nor indirectly 
imply an SESC endorsement or approval of an exhibitor’s 
product or service has been given merely because SESC 
Exhibit Management approved such product or service 
for display at SESC. The use of logos, seals of approval, 
trademarks, or other similar property rights of SESC may 
not be used in connection with any product, service, 
or advertising material displayed or disseminated at the 
exhibit.

Applications deemed ineligible by SESC Exhibit 
Management will be returned with any deposit or full 
payment.

2. BOOTH RATE AND PAYMENT SCHEDULE
All corner booths are $2,000 each, and inline booths 
are $1,800 each. A deposit of $1,000 per booth must 
accompany the application. No applications will be 
processed without a deposit. Space assignments will be 
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made on approximately November 18, 2013. Full payment 
must be received by November 18, 2013. If an exhibitor 
cancels space on or before November 18, 2013, SESC 
will refund the full amount paid, less the $1,000 per booth 
deposit. If the exhibitor cancels space after November 18, 
2013, the exhibitor will be responsible for 100 percent of 
the contract obligation.

3. DISPLAY AND LIMITATIONS
Standard pipe and drape (8’ high with 3’ side rails) setup 
will be provided. Also, each booth will be provided with a 
7” × 44” booth sign listing company name, city, state, and 
booth number.

Maximum height of an inline exhibit may not exceed 
8’. No part of any display may exceed 42” in height in 
the front 5 feet of booth space. Fire code regulations 
prohibit storage of any material behind booths. All 
items for storage must be properly labeled and marked. 
Empties will be removed prior to the opening. Any items 
stored behind the booth will be removed and considered 
refuse. Exhibitors requiring storage of product must make 
arrangements with the general contractor. Exhibit space is 
carpeted.

4. ASSIGNMENT OF SPACE
A point system, based on SESC exhibit history and date of 
receipt of application, will guide the assignment of booth 
space. Exhibitors that have merged with, been purchased 
by, or have purchased another company will receive the 
points earned by the company with the most favorable 
exhibit history. Only one company may be represented 
per space assignment. Subletting of exhibit space is 
prohibited.

5. INSTALLATION/EXHIBIT HOURS/DISMANTLING
A continental breakfast will be served every morning from 
6:30 to 8:00 am.

INSTALLATION

SATURDAY, FEBRUARY 22 9:00 am–3:00 pm

OPEN HOURS

SATURDAY, FEBRUARY 22 5:30–7:00 pm  
(Welcome Reception)

SUNDAY, FEBRUARY 23 6:30–11:00 am

2:00–4:00 pm

MONDAY, FEBRUARY 24 6:30 – 12:30 pm

DISMANTLING

MONDAY, FEBRUARY 24 12:30 – 4:00pm 

6. SPONSORSHIP OPPORTUNITIES
 Exhibitors will have the opportunity to sponsor the SESC 
program in one of the following ways:

• Sponsor a continental breakfast or a coffee break

• Sponsor the newsletter after the meeting

For more information, call 800/558-8958.

7. EXHIBITOR REPRESENTATIVES
Exhibits must be staffed at all times during the exhibit 
hours. Each exhibiting company is allowed 4 badges, per 
8’ × 10’, at no charge, as part of its booth space rental 
fee, provided representatives are registered in advance. 
Additional and replacement badges will be issued for $25 
each in advance and on site.
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Only exhibitors with badges will be permitted to enter the 
exhibit area during hours of installation and dismantling. 
NO CHILDREN under 16 years of age will be allowed in 
the exhibit hall at any time.

8. FAILURE TO OCCUPY SPACE
Any space not occupied by 3:00 pm, Saturday, February 
22, 2014, will be forfeited by the exhibitor. This space 
may be reassigned or used by SESC without refund, 
unless arrangements for delayed occupancy have 
received prior SESC approval.

9. LIABILITY
In the event that the exhibition is canceled, postponed, or 
relocated because of fire, strikes, government regulations, 
casualties, Acts of God, or other causes beyond the 
control of SESC, the exhibitor waives any and all damages 
and claim for damages and agrees that the sole liability 
of SESC shall be to return to each exhibitor the exhibitor’s 
rental payment.

10. SPECIAL RESTRICTIONS
a. Giveaways are permitted only if approved in writing 

by SESC Exhibit Management prior to the meeting. 
Such items must be submitted to SESC Exhibit 
Management by Monday, February 3, 2014.

b. Any activity in the exhibit aisles is strictly prohibited.

c. Prizes and drawings in conjunction with the Annual 
Scientific Meeting must be approved in writing by 
SESC Exhibit Managmement. 

d. Exhibitors may use audio equipment if such 
equipment does not interfere with or become 
objectionable to adjacent exhibitors or SESC.

e. Exhibitors’ activity must be confined to their booth 
space.

f. Fire hose cabinets and exits must be left accessible 
and in full view at all times. Decorations and displays 
must either be of nonflammable material or be 
treated by an approved fire prevention method. 
All display material must be flame proofed and 
is subject to inspection by the Savannah Fire 
Department. No flammable fluids or substances may 
be used or shown in booths.

g. The Westin Savannah Harbor and Savannah 
International Trade and Convention Center is 
completely nonsmoking. All smoking is confined 
to designated smoking areas outside the hotel and 
convention center.  

h. Exhibits that, in the opinion of SESC, are 
objectionable in design or operation will be 
prohibited.

i.  Displays may not be dismantled nor any packing 
begun before 4:00 pm on Monday, February24, 
2014.  

11. LIABILITY/INSURANCE
Each party involved in the exhibition (hotel, SESC, general 
contractor, and exhibitor) agrees to be responsible for 
any claims arising out of its own negligence or that of its 
employees or agents. Each party agrees to be responsible 
for its own property through insurance or self-insurance 
and shall hold harmless each of the other parties for any 
and all damage caused by theft and those perils normally 
covered by a fire and extended coverage policy.

12. SECURITY
SESC cannot guarantee nor assumes any liability against 
loss or damage of any kind but will endeavor to protect 
exhibitors by locking the doors after convention hours and 
providing a security guard.

13. SIGNS/ANNOUNCEMENTS
No signs, posters, or brochures will be allowed anywhere 
in the hotel and convention center except within each 
exhibitor’s booth. No signs or other articles are to be 
fastened to walls or electrical fixtures. 

Written copy for all announcements, invitations, or fliers is 
to be approved, in writing, by SESC Exhibit Management 
and should be submitted by Monday, February 3, 2014.

14. ENFORCEMENT OF RULES AND REGULATIONS
The Rules and Regulations of SESC are intended to bring 
order and equity to all parties involved. In addition to 
being subject to restriction or termination of an exhibit, 
exhibitors who violate regulations could be prevented 
from exhibiting at future meetings of SESC. SESC reserves 
the right to restrict or terminate an exhibit without notice 
if an exhibitor violates any of the Rules and Regulations 
contained herein. In the event of such restriction or 
eviction, SESC is not liable for any refunds, rentals, or 
other exhibit expense.

15. CONTACT: EXHIBIT MANAGEMENT
SOUTHEASTERN SURGICAL CONGRESS
c/o ACS Management Services
Maria Marchesi, CMP
633 N. Saint Clair St.
Chicago, IL 60611-3211
312/202-5532 or fax 312/267-1783
mmarchesi@facs.org
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A U T H E N T I C  E U R O P E A N  P A S T R I E S 

PUSLICA 
Light combination of a me-
ringue layer, whipped cream, 
and vanilla cream with roasted 
hazelnuts.
Lagana kombinacija kore od 
belanaca, šlaga i krema od 
vanile u koji je dodat ispečen 
lešnik.

BELA DOLINA 
Similar to Puslica, defined with 
three discreet layers of the finest 
imported Belgian chocolate.
Kao kod puslice, samo je ukus 
diskretno naglašen sa tri tanka 
sloja fine čokolade. DAN I NOĆ 

Thin walnut cake layers, cov-
ered with the finest imported 
Belgian chocolate and vanilla 
cream.
Tanke kore sa orasima, 
prelivene tankim slojem fine 
čokolade u kombinaciji sa 
kremom od vanile.

VOĆNA PUSLICA
Light combination of a me-
ringue layer, whipped cream, 
fresh strawberries, and vanilla 
cream; separated with two fine 
layers of chocolate.
Lagana kombinacija kore od 
belanaca, šlaga i krema od 
vanile, razdvojenih sa finom 
danksom čokoladom.

BOEM (O)
An empowering taste of 
roasted hazelnuts, which 
dominates in the biscuit layers 
as well as in the Swedish 
chocolate ganache and vanilla 
cream.
Naglašen ukus ispečenih 
lešnika, koji dominira kako u 
biskvitu tako i u čokoladnom i 
vanila kremu.

BOEM (M)
Cake that consists exclusively 
of hazenults; the chocolate 
cake layers are covered with 
a combination of chocolate 
ganache and vanilla cream.
Torta koja sadrzi isključivo 
lešnike.  U biskvitu dominira 
čokoladni ukus u kombinaciji 
sa vanila i čokoladnim kremom.

SAN SNOVA
Creamy cake, dominated by a 
vanilla cream layered with lady 
fingers, jafa cookie, ground 
plasma biscuit, and chocolate 
banana treats.
Kremasta torta, dominira vanila 
krem sa dodatkom čokoladnih 
bananica, jafa keksa, piškota i 
mlevenog plazma keksa.

DOKTORSKA 
Chocolate cake made from 
walnuts, chocolate ganache, 
and roasted hazelnuts. 
Naglašen ukus čokolade. Kore 
su od oraha sa čokoladnim 
kremom i mlevenim pečenim 
lešnikom.

KINDER
Thin walnut cake layers with 
vanilla and chocolate cream, 
and one layer of graham gener-
ously covered in nutella.
Tanke korice od oraha, sa 
vanila kremom, čokoladnim 
kremom, i slojem graham biks-
vita koji je preliven nutellom.

SVARCVALD
A refreshing cherry flavor mixed with chocolate 
crème spread on top of chocolate biscuit layers 
with a discreet coffee taste.
Osvežavajući ukus višanja pomešan sa 
čokoladnim kremom, biskvit na bazi čokolade sa 
diskretnim ukusom kafe.

BLACK 
FOREST

Walnut and plasma cake layers, covered in layers of 
strawberry cream, vanilla cream with fresh bananas and 
strawberry, topped with a variety of fresh fruits.
Korice od oraha i plazme, krem od jagoda, vanila krem sa 
jagodama i bananama, ukrašena sa raznim voćem.

FRUIT CAKE 
Yellow cake layers, vanilla 
cream with fresh bananas and 
strawberries; topped with an 
assortment of fresh fruit
Lagane žute kore sa vanila 
kremom i svežim voćem- 
banane i jagode

MOCHA
A chocolate cake with mocha vanilla 
layers and a row of rolled Caprice 
wafers.
Čokoladne korice, vanila krem u 
koji je dodata kafa, i redovi caprice 
(čokoladni štapići).
 

DOBOŠ
Thin cake layers with chocolate 
butter cream and topped with 
caramel.
Tanke svetle korice sa čokoladnim 
kremom od nutelle i karamel 
prelivom.

RAFAELO
Cake with coconut biscuits 
topped with thin chocolate 
layers and vanilla pudding.
Lagana torta sa biskvitom od 
kokosa, vanila pudding, i šest 
tankih slojeva čokolade.

KINDER PLAZMA
Biscuit cake layers covered in 
the finest Danish chocolate with 
alternating layers of coconut-
vanilla creme, walnut-vanilla 
creme, and chocolate creme.
Kora od plazma keksa, prelivena 
sa finom Danskom čokoladom 
u kombinaciji sa kokos-vanila 
kremom, orah-vanila krem, i 
čokoladni krem.

GRETA GARBO
A six layer cake with walnut 
biscuit layers covered in 
chocolate and topped with 
vanilla cream and ground 
walnuts.
Sest korica od oraha, kore su 
prelivene čokoladom i sa vanila 
kremom sa mlevenim orasima.

CHOCOLATE 
RASPBERRY–
MALINA
A chocolate cake layered with choco-
late ganache and fresh raspberries (can 
be substituted with strawberries).
Čokoladne kore prelivene čokoladnom 
kremom i svežim malinama.

REFORMA
Cake with walut layers covered 
in Swedish chocolate ganache
Tanke kore od oraha prelivene 
sa kremom od čokolade.

CHERRY CHEESE CAKE
Graham cracker layers, cream cheese 
and whipped cream frosting, topped 
with a cherry filling.
Redovi medenog biskvita, sa šlag 
kremom, i krem sirom, preliven slatkim 
filom od trešanja.

STRAWBERRY TIRAMISU
A spin on the traditional tiramisu, this cake is made of la-

dyfingers, whipped cream,  cream, and fresh strawberries.
Kao tradicionalni tiramisu, sa koricama od piškota, fil od 

šlaga i mascarpone sira, i svežim jagodama.

TIRAMISU
Coffee-flavored cake, made of 

ladyfingers, whipped cream 
and mascarpone cheese filling, 

topped with cocoa.
Kolač sa ukusom kafe, kore od 
piškota, i fil od šlaga i mascar-

pone sira, posut kakaom.

BANANA LOG
Rolled vanilla sponge cake filled with fresh banana and vanilla 
cream; topped with fresh strawberries.
Žute kore sa vanila kremom i svezom bananom; premazana belim 
šlagom sa svežim jagodama.

JAFA
Walnut biscuit with vanilla cream and jafa 
cookies; decorated with white whipped 
cream and pieces of jafa.
Biskvit od oraha, vanila krem sa jafa 
keksom, ukrašena sa belim šlagom i 
komadićima Jafa keksa.

MILKA
Walnut biscuit with vanilla 
pudding, plazma cookie, white 
and dark Milka chocolate. 
Korice od oraha, vanila krem, 
sa plazma keksom i belom i 
crnom milkom čokoladom. KEKS TORTA

Layers of graham cracker cookies, 
covered in a whipped and chocolate 
cream, covered in ground walnuts.
Kao što samo ime kaže, ovaj kolač 
je napravljen od ređanog keksa, 
čokoladnim kremom i šlagom, posut 
mlevenim orasima.

ANA KARENINA
Chocolate walnut cake layers 
topped with alternating rows of 
chocolate and vanilla crème.
Cokoladne korice sa ora-
sima, cokoladni krem i vanilla 
pudding.

ŠPANSKI VETAR
Chunky walnut biscuit layers topped with even layers 

of traditional vanilla crème and ground walnuts.
Tradicionalni vanila krem sa krupno mlevenim orasima, 

biskvit od belanaca i lomnjenih oraha.

CHERRY 
SYMPHONY

ŠAMPITA
Similar to krempita except the 
thin puff pastry dough layers 
are filled with sweetened egg 
whites and covered in shred-
ded pieces of chocolate.
Kao kod krempite, šampita 
je napravljena od lisnatog 
testa, i punjena kremom od 
belanaca i šećerom, posut sa 
komadićama čokolade.

RUSKE KAPE
Combination of a chocolate 
cake filled with vanilla cream 
and topped with melted 
chocolate, the sides of the cake 
are laced with coconut flakes.
Mekani biskvit od čokolade  u 
kombinaciji sa vanila kremom, 
uvaljen u kokos i preliven 
čokoladom.

KATAIFI
Shredded filo dough, filled with 
walnuts and covered in a sweet 
syrup.
Napravljen od kataifi filo kora, 
punjen orasima i preliven 
slatkim sirupom.

AMANDINE
Soft chocolate cake, filled with 
a creamy chocolate butter 
cream, covered in chocolate 
ganache and a rum flavored  
syrup.
Mekan rumunski čokoladni 
kolač, sa čokoladnim kremom, i 
sirupom sa ukusom ruma.

SAVARINA
Made with a sweet yeast dough, 
soaked in a rum syrup overnight 
after baking and filled with 
whipped cream and garnished 
with a maraschino cherry

BUREK
Layers of  flakey filo dough, 
filled with meat, cheese or 
spinach.
Filo kore, punjenje mesom, 
sirom ili spanaćom.

BAKLAVA
Sweet pasty made of layers of 
filo dough filled with chopped 
walnuts and sweetened with 
syrup.
Sladak kolač napravljen sa filo 
korama, orasima, i šećernim 
sirupom.

APPLE PIE / PITA SA 
JABUKAMA
Filo dough filled with apples 
and covered in syrup.
Filo kore, punjenje jabukama, i 
prelivene sirupom.

KREMPITA
Light desert made of puff pastry 
dough, filled with a yellow custard, 
covered in powdered sugar.
Lagan kolac, napravljen od lisnatog 
testa i kremom od vanile, posut 
šećerom u prahu.

TULUMBE

URMAŠICE
Sweet yellow cake soaked in a 
rich syrup.
Mekan kolač natopljen šećerni 
sirupom.

ZIMSKE ŠNITE
Desert made of a almond cake layer, 
chocolate and vanilla cream and topped 
with whipped cream.
Kolać sa biskvitom od badema, krem od 
čokolade i vanile, i šlagom.

PRINCESS KROFNA

ČOKOLADNI KOLAČ

OKRUGLE ČOKOLADNE 
OBLANDE

OKRUGLA OBLANDA SA 
SMOKVAMA I ORASIMA

BAJADERA

KOKOS VANILA SALAMICE SA 
BANANKOM

KREMASTI KOLAC

OKRUGLE OBLANDE SA 
ORASIMA

ČOKOLADNE SALAMICE ČOKOLADNE SALAMICE 
SA RUMOM

SALAMICE SA KREM 
BANANICOM

FIGARO

KLASIČNE OBLANDE SA 
ORASIMA

KLASIČNE ČOKOLADNE OBLANDE

ŠTRUDLA 
Pastry with a sweet walnut or 
poppy seed filling rolled up in a 
very thinly stretched dough. 
Rolovano tanko testo punjen 
orasima ili makom.

KUGLICE SA 
LEŠNIKOM

VEGAN OPTIONS (POSNO)

RAFAELO

SOKOLOVO OKO SA ORASIMA SOKOLOVO OKO SA KOKOSOM

KUGLICE KOKOS ČOKOLADA

BRESKVICE

KUGLICE SA VIŠNJOM

POSNI ĆILIM KOLAČ

POSNI KOKOS KOLAČ

POSNA TORTA
Light vegan biscuit layers, 
topped with chocolate and 
vanilla crème with ground 
hazelnuts.

Svetle posne korice sa 
lešnicima na kome je dodat 
čokoladni i vanila krem sa 
lešnicima.

POSNI ČOKOLADNI KOLAČ

POSNI LEŠNIK KOLAČ
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Pioneer Park in gurgaon is a multi-use campus outside of delhi, 
india in the state of Haryana. Frequently referred to as the “Silicon 
valley” of the new delhi region, gurgaon is one of india’s fastest 
growing cities and home to many successful technology sector 
industries. Pioneer Park aims to be at the forefront of sustainable 
planning and design, establishing new standards and innovative 
design strategies for all aspects of the project. 

the Pioneer Park master Plan provides a vibrant center of urban 
life through a balanced mix of complementary land uses based 
upon principles of sustainability. An iconic hybrid office and 
hotel tower, low-, mid-, and high-rise residential neighborhoods, 
a mixed-use clubhouse, and a retail environment will surround 
the Great Park—a significant and dramatic central open space. 

This new community will balance cut and fill, support off-grid 
facilities, induce cooling breeze effects for thermal comfort, 
provide shade for public spaces, and use local materials for 
buildings and landscapes. 

energy conservation is one of the most important environmental 
issues for Pioneer Park, considering that Haryana can 
experience up to a 25% annual energy deficit (12-hour power 
outages are common in gurgaon). the project would be able 
to generate 100% of its electrical demand on site. bio-diesel is 
being considered as a fuel option for these generators to reduce 
site-wide carbon emissions. 

water conservation is also a priority at Pioneer Park. because 
the Gurgaon region lacks sufficient freshwater for the residential 
population, potable water use will be reduced through water 
reclamation, re-use and recycling. the project will have on-site 
sewage treatment plants in order to prevent untreated sewage 
from entering the municipal sewer system. 

Sustainable Strategies:

Energy

operate both with and without grid-supplied electricity.• 

meet 20% of hot water energy demand using renewable • 
solar energy systems.

External Solar Shading

maximize building envelope performance through the • 
use of jali panels (traditional indian shading screens) as 
shading devices.

water

manage rainwater to replenish local aquifer.• 

treat 100% of wastewater on-site.• 

reduce potable water consumption for building types as • 
follows:

residential and retail 20% -

Hotel 30% -

Office 40% -

all non-potable water usage in the buildings will be met • 
by recycled water, which will account for 30% of the total 
water used for the buildings.

50% of site-wide irrigation needs will be met with recycled • 
water.

Pioneer Park is at the forefront of sustainable 
planning and design, establishing new 
standards and innovative design strategies for 
all aspects of the project.

Sustainable Projects

Pioneer Park
gurgaon,  india

Seasonal Solar Radiation Analysis
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University of California - Merced 
merCed,  Cal iFornia

UC Merced Central Plant Complex

the 41,000 sf complex consists of three buildings: a three-
story plant that houses most of the campus’s power and 
infrastructure operations, a telecommunications hub, and a 
two-million-gallon thermal energy storage tank (teS). the teS 
tank is one of the main effi ciency strategies for the Central Plant, 
contributing to campus energy savings of 30-50%. 

the Central Plant Complex also facilitates academic discourse 
around climate change. the interior processes of the plant 
remain visible so that it functions as a pedagogical tool. glass 
ribbon wraps around the building, allowing views into the plant 
while also acting as a light shelf. a thin veil of perforated metal 
clads the plant and masks the opaque areas of the building to 
permit light and views.

Since the campus opened in 2005, the Central Plant Complex, 
in combination with other energy-effi cient buildings on campus, 
have provided 30-50% energy savings per year. Furthermore, 
because the university is able to buy cheaper, non-peak power, 
the Central Plant has saved the campus up to 75% in energy 
costs. Due to the benefi ts gained by other campus buildings 
serviced by the Central Plant Complex, each of those buildings 
will receive ten prototype points towards leed®-certifi cation.

Select leed®-certifi cation features include:

77% of the construction waste was diverted from landfi lls.• 

50% of materials used contain recycled content.• 

materials were selected with consideration to their • 
extraction and manufacturing proximity to the project site.

a high level of indoor air quality was assured through install- • 
ation of low-emitting materials and phased construction 
(e.g., odorous materials installed prior to absorbent materials).

After completing the Master Plan and 
Architectural guidelines, SOM designed the 
fi rst two signifi cant structures on campus: the 
Central Plant Complex and the library and 
Information Technology Center, both of which 
received lEEd® Gold certifi cation. 

awardS

leed® gold CertiFiCation

aia San FranCiSCo CHaPter, exCellenCe in arCHiteCture 

award, 2006

aia CaliFornia CounCil, Honor award, 2006

CHiCago atHenaeum, arCHiteCture Honor award, 2007

StruCtural engineerS aSSoCiation oF nortHern CaliFornia, 

award oF merit: SuStainable deSign, 2007

SuStainable buildingS induStry CounCil, beyond green HigH-

PerFormanCe building award, 2007

aia, national Honor award For arCHiteCture, 2007

library and Information Technology Center (lITC)

The LITC was designed with fl exible open space and a 
highly adaptable infrastructure, allowing it to accommodate 
the changes required as the campus evolves. The LITC is 
composed of three primary elements: a sky-lit well suited 
to the traditional “stacks and carrels” library, a multi-use 
space that is daylit from the sides and a lantern-like 
architectural form that pins the larger building elements 
together at the corner. This lantern contains the main 
entry with a stack of key programmatic spaces wrapped 

in indoor and outdoor reading rooms. This third element is 
the organizational and social center of the building and the 
“front porch” of the campus.

Several sun mitigation strategies were necessary to 
maintain views between interior and exterior campus life, 
as well as to the landscape beyond. The building was 
oriented North-South, and deep-set façades were used to 
provide shade. Operable garage doors, louvers, loggias, 
overhangs, and arcades invite students to work and 
congregate outside in this extended “campus living room.” 

In the evening, the project marks its place on campus with 
a warm glow. Louvers, which protect the project from the 
sun, refl ect light and turn the building into a lantern.

These sun mitigation strategies form a signifi cant part of 
the project’s overall sustainable ethos, which responds 
to its location in the climatically hot Central Valley and 
promotes a sustainable future for the University. just as 
the surrounding natural environment is a living laboratory 
for the sciences, engineering and policy sciences, the 
project itself is a teaching tool for sustainability.

awaRDS

LEED® GOLD CERTIFICaTION

P&G, SaVINGS BY DESIGN, ENERGY EFFICIENCY INTEGRaTION 

MERIT awaRD, 2007

Sustainable Strategies

Shaded terrace

Shaded terrace

Limited operable windows

cooling effect

Building mass rotated off 
campus grid to true 

North/South exposure

Limited windows on west 
façade

Valley aggregate, high fl y
ash architecture concrete

Fritted glass sun shades

Ventilating garage doors

Shaded entry loggia

Light shelf at campus 
reading room

Aluminum sun shades and 
“barn slat” windows

high albedo white roof

Light monitor

Fritted glass sun shades

High visibility, low refl ectivity 
glazing

Deep eggcrate facade for 
shading, daylighting, and 
maximizing views

Shaded arcade

SOM | © Tim Griffi th
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Energy

External Solar Shading

water

Pioneer Park is at the forefront of sustainable 

planning and design, establishing new 

standards and innovative design strategies for 

all aspects of the project.

Sustainable Projects

Pioneer Park
URBAN NEIgHBORHOOdS 
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1958
Warren Petroleum 
Headquarters
Tulsa, Oklahoma

This 11-story corporate 
headquarters was designed 
to provide protection from 
Tulsa’s extreme sun condi-
tions. The building’s edges 
cantilever five feet, providing 
continuous sunscreen bal-
conies of grey heat-resistant 
glass for building occupants. 

1968
Prudential Building II/
Enerplex
Princeton, New jersey

This all-glass office building 
is one of the first applica-
tions of the dual envelope 
façade concept in the United 
States. The building’s full 
height, south-facing atrium 
is a source for warm air that 
is collected and stored in 
insulated concrete pipes 
underground, and brought 
up to the atrium through the 
double wall as needed. In 
addition, an innovative ice 
storage system helps keep 
spaces cool in the summer.

Awards:
New jersey Energy Research 
Institute, Energy achievement 
award, 1982

Industrial Development 
Research Council, award for 
Environmental Planning, 1982 

aIa New York Chapter, 
Citation of Merit, 1986 

1971
Weyerhaeuser Corporate 
Headquarters
Tacoma, washington

The 5-story corporate 
headquarters is a series of 
gently sloping, planted ter-
races that sweep across the 
building and coincide with 
their natural counterpart on 
the sides. The roof surfaces 
of the building are planted 
in ground cover while the 
windows of each floor are 
deeply recessed, running 
continuously along each side 
of the building for the entire 
floor length. As the landscap-
ing on the building’s terraces 
matures, the ground cover 
tumbles over the side and the 
building disappears, becom-
ing one with the landscape. 

Awards:
aIa, Bartlett award for 
handicapped access, 1972

aIa, National honor award for 
architecture, 1972

Owens-Coming Fiberglass, 
Energy Conservation award, 
1973

AIA, National Twenty-five Year 
award, 2001

1983
National Commercial Bank
jeddah, Saudi arabia

The overall form of the 
triangular 27-story office 
complex was generated by its 
waterfront site configuration 
and local climatic conditions. 
The building’s layered atria 
design facilitates natural air-
flow, cooling as it descends 
to flush out the heat from 
the desert sun. Daylight is 
controlled by an opening 
to the atrium. The SOM 
team utilized CFD modeling 
and DOE 2.1 to validate the 
energy-efficient design.

Awards:
aIa, National honor award for 
architecture, 1987

2002
Millennium Park Master Plan
Chicago, Illinois

The Millennium Park Master 
Plan completes Daniel 
Burnham’s vision of Grant 
Park to provide a range of 
activities, environments and 
performance facilities for 
Chicago. The park is built 
over rail lines, bus lanes and a 
2-level parking garage making 
it the world’s largest “Green 
Roof” and a fully functional 
multi-modal transit center. 
The new park is a tribute to 
the City’s motto “Urbs in 
horto” (“City in a Garden”).

Awards: 
aIa, National honor award for 
Regional and Urban Design, 
2006

american Society of Civil 
Engineers, award for 
Outstanding Large Project, 
2006

american Institute of Steel 
Construction, Engineering 
award of Excellence Merit 
award, 2005

2007
Deerfield Academy – Koch 
Center for Science, Math 
and Technology
Deerfield, Massachusetts

SOM incorporated several 
natural materials throughout 
the building design includ-
ing natural stones, woods, 
wall coverings, carpeting, 
materials used as exterior 
pavers, as well as actual 
minerals embedded in certain 
wall surfaces. Other sustain-
able features include natural 
daylighting, energy-efficient 
lighting, motion-sensors, low-
flow fixtures, and variable-
speed pump drives. 

Awards:
LEED® Gold Certification

Chicago athenaeum, 
american architecture award, 
2002

Miami architectural Biennial, 
Bronze Medal, 2005

aIa New York City Chapter, 
Design award, 2005

For additional information, visit www.SOM.com or contact:
Skidmore, Owings & Merrill LLP 

SOM Sustainable history

“Civilizations leave marks on the earth by which 
they are known and judged. in large measure the 
nature of their immortality is gauged by how well 
their builders made peace with the environment.”
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Som’s vision for treasure island drew fundamentally from 
sustainable principles and the powerful appeal of island life, 
breathtaking downtown views and physical and emotional 
connections to San Francisco. the design proposes three 
compact neighborhoods centered around an energizing 
mixed-use hub and ferry terminal, all set within the 275-acre 
Great Park. The organization of fine-grained, inter-connected 
neighborhoods encourages walking, bicycling and public transit 
use, helping to reduce vehicular traffic and fuel consumption.

by rotating the conventional street grid 35 degrees, transverse 
streets are oriented north-south, providing direct southern sun, 
while an angled secondary street grid mitigates the frequent and 
powerful westerly winds. the dense, transit-oriented land-use 
pattern preserves more land for open space, natural habitats, 
and storm water management, while conserving material 
resources per dwelling unit. 

Sustainable strategies built into the plan include: solid waste 
diversion (residential waste composted and used in organic 
farms), carbon emissions anticipated to decrease 60% per 
person per year, a new generation of wind turbines placed 
artfully in the landscape, and hydraulic systems that utilize 
grey water, maximize reuse and decrease dependence on 

San Francisco connections. green building practices will also 
include rooftop designs that incorporate solar generation.

the treasure island master Plan regenerates the social, 
economic and natural environment through the design of 
urban space, architecture and landscape. it represents San 
Francisco’s best opportunity to accommodate growth in a way 
that presents a minimal ecological footprint.

Sustainable Attributes:

approximately 300 acres of open space • 

100% of treasure island population within a 15-minute • 
walk to transit hub and town center 

Less than 5% peak increase to Bay Bridge traffic volumes • 
in either direction

100% of new landscaping is native species • 

less than 40% of landscaping will require irrigation • 

Exceed California’s Building Efficiency Standards (Title 24) • 
by 20% 

10% lower peak energy demand than baseline • 
development built to California building code standards 

generate minimum of 5% peak power demand from • 
on-island renewable sources

use renewable grid-source power for 100% of the power • 
supply 

Consume 20% less potable water than energy Policy act • 
fixture performance requirements 

treat 100% of storm water on site • 

recycle 25% wastewater to be used for irrigation • 

75% diversion of solid waste from landfills by 2010 and • 
100% diversion by 2020 

100% of organic waste composted on-site• 

Project Team: 

Firm / organization Collective: Som

design team master Planning & urban design: Som, master 
architect, with Smwm and Cmg 3

overall Conceptual architectural design: Som

associated architects: Smwm, bCv, Hornberger worstell 

landscape architecture: Cmg with tom leader 

Sustainable design: aruP Civil engineering 

transportation: korve, aruP and Concept marine associates 

geotechnical design: treadwell & rollo and engeo 

Structural engineering: Som

Treasure Island Master Plan
SaN FRaNCISCO,  CaLIFORNIa

URBAN NEIgHBORHOOdS 

Treasure Island is a 393-acre man-made 

island adjacent to Yerba Buena Island in the 

heart of San Francisco Bay. SOM created a 

new vision and master plan for the island, 

which is now poised to be a prominent, 

dynamic San Francisco community that 

is socially and economically diverse and 

supported by close-knit neighborhoods, 

unprecedented open space, resource-

conserving technology, and a robust 

network of transportation choices.  

Proposed Energy Supply Master Plan

5.4 kmh/sm/
day

Natural Gas 
Grid Connected 
Gas

Electricity Grid 
Connected Power

Excess Supply to 
Grid During Peak 
Demand

Distributed Heat 
Pump

Bio Gas 
Plant

Core Development 
Central Plant

Wind 
Turbines

Solar Hot 
Water

Bay Water Heat 
Rejection

Roof Mounted PV

awaRDS

aIa SaN FRaNCISCO ChaPTER, URBaN DESIGN awaRD, 2006

aIa CaLIFORNIa COUNCIL, URBaN DESIGN awaRD, 2008

SOM | © dbox
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Poly International Plaza

The towers achieve sustainability through their use 

of natural light, natural ventilation, fl oor-by-fl oor 

mechanical systems, under-fl oor air distribution, 

shaded outdoor space, and green roofs.

SOM | © Fu Xing
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Sustainable Projects

BUIldINg

Digital Media City Landmark Tower
Seoul,  korea

Central Courtyard: A Conduit

FreSH air

The upward air flow and resulting pressure 
differentials facilitate natural ventilation, 
cooling and heating. Protected from the 
surrounding weather conditions, the 
courtyard creates a stable environment 
and helps improve building performance 
by preconditioning intake air used by the 
mechanical systems.

Power

Power generation is possible at the base 
and crown of the courtyard. Benefiting 
from an enormous volume of air, wind 
turbines generate electricity at the pinch 
points of air flow.

dayligHt

natural daylighting allows for reduced 
lighting costs and allows both tenants 
and visitors to maintain more direct 
connections to the outside conditions.

developed using principles of performance-

driven, fully-integrated, sustainable and 

regenerative design, the digital media City 

(dmC) landmark tower will become one of 

the most significant sustainable structures 

on the planet. the marriage of ecologically-

sound strategies and the development of new 

technology will make possible this iconic, 

architecturally significant, fully-integrated, 

environmentally responsive, high-performance 

structure that is capable of achieving a new 

benchmark in sustainable thinking.

the dmC landmark tower will operate sustainably, 
incorporating natural ventilation, enhanced daylighting and 
generated electricity. these features are achieved by harnessing 
natural forces occurring within and around the building. the 
sun, the wind and the stack effect will work together as a 
performative engine to create a large lifting force capable of 
generating power. this on-site generation offsets the building’s 
daily need for operational energy by more than 50%. 

the stack effect is the movement of air into and out of 
buildings, chimneys, flue gas stacks, and other containers, 
driven by buoyancy. within the unique courtyard of the dmC 
Landmark Tower, the natural stack effect creates significant 
pressure differences that are utilized by the building to enhance 
ventilation, reduce energy consumption and generate power.

the dmC landmark tower is designed to embrace the 
environment with its skin, skeleton and environmental systems, 
resulting in a “Solar engine.” Standing 2,100 ft tall, the dmC 
landmark tower is envisioned to be one of the most sustainable 
and high-performing tall buildings in the world.

Sustainable Features

The residential and hotel floors are naturally ventilated. 1. 
Free cooling is achieved by drawing ventilation air from the 
outside into the apartment and condominium units and 
exhausting it to the inside core.

Mechanical floors draw ventilation air from the central void 2. 
which is then distributed throughout the building. radiant 
heating floors will supplement heating requirements for the 
residential and hotel units.

Space cooling is accomplished via individual fan coil units 3. 
connected to the main outside air make up unit.

wind turbines will be placed in the crown cavity and at 4. 
the lower mechanical room air intake to generate energy. 
increased wind velocities are attained at the crown due to 
the stack effect and solar engine.

Photovoltaic panels will be integrated into the building 5. 
façade to provide renewable energy to offset operating 
electricity costs, reduce use of fossil fuels and emission 
of ozone depleting gases, as well as add architectural 
interest to the building.

The marriage of proven sustainable strategies 
and the development of new technology make 
it possible to build this iconic, architecturally 
significant, fully-integrated, environmentally 
responsive, high-performance structure that 
is capable of achieving a new benchmark in 
sustainable thinking.

© SOM | PMB Design
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Situated on parcel F-1 along the new guangzhou development 
park area, guangzhou Pearl river new town F1-1 demonstrates 
the principle of designing an iconic, high-efficiency building in 
harmony with its urban context and environment. the result is 
a self-sustaining, high-performance example of environmentally 
intelligent architecture for the future.

the site plan is oriented in order to accomplish the following: 

establish a connection to the main central park, relating 1. 
the building to central park spaces and offering attractive 
views from the street.

Create a lush, sustainable, internal garden environment 2. 
at grade that unites with the neighboring green spaces to 
interconnect pedestrian circulation through the site and 
becomes a part of the larger urban fabric of the new city.

Combine urban principles, environmental issues and 3. 
program requirements into a flowing expression of space 
and design that creates a special experience within the city.

targeted to be a leed®-certified project, the goal of the 
44-story, mixed-use building is to minimize energy consumption. 
Sustainable design elements within the building include: 

High-performance glazing and shading systems which • 
are critical to maintaining occupant thermal comfort when 
coupled with radiant cooling system 

Curtain wall system with efficient external sun shading to • 
reduce heat gain

Reduction strategies:

radiant ceiling cooling with displacement ventilation • 

Chilled beam system for perimeter spaces• 

green roofs• 

Low-low fixtures• 

daylight harvesting and occupancy controls• 

High-efficiency lighting • 

High-performance glass• 

High-efficiency motors• 

Reclamation Strategies include: 

grey water reclamation• 

rainwater reclamation• 

Cooling coil condensate recovery• 

Absorption Strategies:

Photovoltaic Panels• 

Solar Concentrator• 

generation strategies:

microturbines• 

absorption Chillers• 

Fuel Cells• 

biomass/biogas generator• 

Targeted to be a lEEd®-certified project, the 
goal of the 44-story, mixed-use building is to 
attain minimum energy consumption.

Guangzhou Pearl River New Town F1-1
guangZHou,  CHina

Sustainable Projects

BUIldINg

Stone Veneer Sandwich Panel Laminated Stone Glass Panel 

Solar Concentrator

Solar Field Piping

Absorber Tube

Reflector

© SOM | Crystal CG
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Chhatrapati Shivaji International Terminal
mumbai ,  india

SOM is currently designing the new international terminal at Mumbai’s Chhatrapati Shivaji International airport (CSIa), working directly 

for the privatization group tasked with the airport’s redevelopment. when fully built out, the new terminal will serve up to 40 million 

passengers per year. The terminal combines both domestic and international operations, employing an innovative set of “swing 

facilities” to optimize utilization of facilities across the 24-hour operational day. In addition to providing a number of state-of-the-art 

amenities, the project is designed to maximize flexibility and provide for future growth and expansion.

Som’s unique design responds to, and in many cases, takes 
advantage of mumbai’s climatic factors, including:

High humidity levels• 

intense solar radiation• 

average to high ambient temperatures• 

westerly winds• 

extreme rainfall• 

green Roof

an extensive green roof system will be implemented for a 
portion of the terminal roof. the green roof will help reduce 
heat loads, reduce energy use, diminish the “heat island 
effect,” manage storm water run-off, filter pollutants in the air 
and rainwater, and improve the acoustical performance of the 
roof. Som is currently working with local horticulturalists in the 
selection of plants for the green roof that are appropriate for the 
mumbai climate and the airport operations requirements. 

High-Performance glazing

the building will use a high-performance glazing system 
comprised of an insulated double-glazed unit, designed to 
achieve optimal thermal performance. in addition to the high-
performance glazing, the interior of the curtain wall will house 
perforated metal panels which will filter the low western and 
eastern sun positions providing for a comfortable daylit space 
for waiting passengers.

daylight-Responsive Controls

lighting is the leading energy consumer in most commercial 
buildings, accounting for 20-35% of the overall energy use. 
maximizing daylight penetration takes advantage of natural 
ambient light, reducing the need for artificial lighting and thereby 
offering a better indoor environment and significant energy-
saving opportunities. daylight-responsive controls applied 
throughout will be coordinated to balance with outdoor light 
levels, reducing peak demand charges in the long run, as well 
as reducing air conditioning loads.

Potential energy savings from a daylight harvesting strategy 
like this can be in the range of greater than 20% for perimeter 
lighting and more than 40% for skylight areas.

High-Efficiency Lighting 

High-efficiency lighting fixtures will reduce the internal lighting 
power density compared to that specified in the Energy 
Conservation building Code. reduced lighting power density 
saves energy, reduces peak demand charges and reduces 
building air conditioning loads. 

Optimized Air delivery System

the proposed ventilation and air conditioning system for the 
terminal will be an all-air system designed to operate based on 
Variable Air Volume (VAV) configuration. The air delivery system 
will be designed to supply only the volume of conditioned air to 
a space that is needed to satisfy the cooling loads and indoor 
air quality requirements. 

Water Harvesting and Management System

Rainwater harvesting

mumbai’s high rainfall makes it possible to employ a rainwater 
harvesting strategy, greatly reducing demand on municipal fresh 
water. this strategy involves collecting water runoff from the roof at 
defined points and taking it through connected piping to a storage 
tank. A filtration system will be installed to clean the water of any 
impurities before it reaches the tank. Some of this water will be 
reused for landscape irrigation in addition to toilet and urinal flushing 
and cooling tower for the post monsoon months. 

Grey water Treatment and Reuse

a grey water treatment and reuse system will be incorporated in 
the design. grey water is wastewater, generated from indoor uses 
such as showers and sinks, that can be reused in toilet flushing 
or irrigation to help minimize loading on any type of wastewater 
treatment system and reduce overall water consumption. 

the estimated recovery of this system is 80% of the collected 
discharge which can accommodate all the toilet flushing at any 
time, thereby eliminating the need for fresh water use for this 
purpose. 

Water-Efficient Fixtures

Low and No-Flow water-efficient plumbing fixtures will be used 
in the airport building to minimize the burden on the municipal 
water supply and wastewater systems.

The building will use a high-performance 
glazing system comprised of an insulated 
double-glazed unit, designed to achieve optimal 
thermal performance. In addition to the high-
performance glazing, the interior of the curtain 
wall will house perforated metal panels which 
will filter the low western and eastern sun 
positions providing for a comfortable daylit 
space for waiting passengers.
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Poly International Plaza is an innovative offi ce 

and trade center development in guangzhou, 

China, an industrial city along the Pearl river. 

Sited in a new commercial district, the area 

includes a recently constructed convention 

center and the Shangri-la Hotel. the Plaza 

consists of two offi ce towers, each coupled 

with a low-rise podium that accommodates 

exhibition and retail uses and below-grade 

spaces that include an exhibition hall and 

trade center.

the offset core towers maximize light transmission to their 
interiors. On the north, the towers’ forms are defi ned by fl oor-
to-ceiling glass, while on the south, the exposed structural 
framework also works as a shading device. the towers 
achieve sustainability through their use of natural light, natural 
ventilation, fl oor-by-fl oor mechanical systems, under-fl oor air 
distribution, shaded outdoor space, and green roofs.

because the Pearl river delta has always been a dynamic 
nexus of trade in China, water views are important to the 
project. thanks to the towers’ innovative structural spines 
and double lattice braces, the offset cores are light and 
transparent, allowing a high degree of openness to northern 
views. the glass elevators, staircases, restrooms and terraces 
are all light-fi lled spaces.

guangzhou’s tropical weather called for a combination of 
density and open green space. an abstracted Chinese garden, 
planted with local vegetation and organized around water 
elements, occupies the central space between the two towers. 
a diagonal view corridor crosses the garden, connecting Poly 
Plaza to the promenade along the river on one end and a 
historic pagoda temple on the other. water is used over the 
access skylights that funnel light from the garden level to the 
below-grade exhibition spaces.

in addition to its structural function, the lattice bracing provides 
a dense screen for shading the southern façade. to mitigate 
the sun’s heat without blocking views, screens of sustainably-

BUIldINg

Poly International Plaza
guangZHou,  CHina

The towers achieve sustainability through their use 
of natural light, natural ventilation, fl oor-by-fl oor 
mechanical systems, under-fl oor air distribution, 
shaded outdoor space, and green roofs.

Context 

Orientation Structure

harvested wood are employed throughout the project to relate 
to the local architectural tradition. terraces on the western 
sides of the towers serve the dual purpose of providing open 
space and blocking the setting sun. a large, central terrace at 
the midpoint of each tower acts as an aperture, allowing wind 
to pass through the 35-story structures. these terraces, which 
also act as emergency refuges, function as the towers’ social 
hubs thanks to their three-story fl oating lounges and meeting 
room spaces.

awardS

aSia PaCiFiC real eState, arCHiteCtural deSign oF tHe year, 

2006

StruCtural engineerS’ aSSoCiation oF CaliFornia, award oF 

exCellenCe, 2006

world arCHiteCture FeStival award, SHortliSt, 2008

ARCHITECTURAL RECORD/BUSINESS WEEK, good deSign: award oF 

exCellenCe, 2008
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Memorial Sloan-kettering Mortimer  
B. Zuckerman Research Center
new york,  new york The new Research Center is a beacon of intelligent design 

refined by the rigors of empirical analysis. It is the first 
lEEd®-certified research building in the United States.

the memorial Sloan-kettering Cancer Center’s new research 
laboratory building consists of laboratories and associated 
animal research facilities in a new 692,000-gsf building. Som, 
in collaboration with Zimmer gunsul Frasca architects, brought 
the science of efficiency and sustainable design to the fore in 
crafting solutions for this project, a laboratory that is both a 
visionary environment for research and a significant contribution 
to the surrounding neighborhood. 

Sustainability is the logical extension of the Center’s mission to 
advance the quality of life through innovation. numerous high-
performance building design and construction practices were 
shaped to protect and improve the comfort, health and safety of 
staff, visitors and the community. the new research Center is 
a beacon of intelligent design refined by the rigors of empirical 
analysis. It is the first LEED®-certified research building in the 
united States.

Sustainable measures include:

extensive whole building simulations to evaluate energy • 
consumption and cost matrices for the project. 

Strategies that minimize water consumption due to • 
enormous quantities of municipal water required by a 
large laboratory building.

working environments with minimal glare and optimal • 
daylight and views through the careful and strategic use 
of interior and exterior glazing, combined with ceramic frit 
coatings and exterior sunscreen.

building materials incorporating recycled content.• 

Salvaged and reused construction waste.• 

Simulations of building features such as fenestration, • 
building mass, and the dynamic response of heating and 
air conditioning types and controls for indoor environment 
optimization.

awardS

CHiCago atHenaeum, ameriCan arCHiteCture award, 2003

greater new york ConStruCtion uSer CounCil, CHairman’S 

award: moSt outStanding HealtHCare ProjeCt, 2006

StruCtural engineerS aSSoCiation oF illinoiS, exCellenCe in 

StruCtural engineering, award oF merit, 2006

new york ConStruCtion, ProjeCt oF tHe year: HealtHCare & 

HoSPitalS, 2006

aia waSHington dC CHaPter, award For exCellenCe in 

arCHiteCture, 2007

aia new york State, award oF merit, 2007

Building Systems Building Systems

BUIldINg
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Cathedral of Christ the Light
oakland,  Cal iFornia

located in downtown oakland on the edge 

of lake merritt, this house of worship offers 

a sense of solace, spiritual renewal, and 

respite from the secular world. the 1,500-

seat sanctuary honors its religious and civic 

obligations to both the Catholic diocese and 

the City. when it was dedicated in September, 

2008, over 500,000 parishioners began to 

utilize a central Cathedral, something they 

have been without since the loss of the 

historic St. Francis de Sales Cathedral to  

the loma Prieta earthquake. 

the Cathedral of Christ the light employs state-of-the-art 
technologies to create lightness and space. a non-linear 
approach honors the church’s 2,000-year history without 
forcing a specific point of view. By stripping away traditional 
iconography, the design positions symbolic meaning within 
contemporary culture. the result remains open to the future 
of the region’s ever-changing multi-cultural makeup. the most 
elemental qualities of light, material and form were used to 
create sacred space within an ethos of sustainability. 

From the project’s inception, won via an international 
competition, a core design objective was achieving the lightest 
ecological footprint. through the highly innovative use of 
renewable materials and other sustainable design strategies, 
the building minimizes the use of energy and natural resources. 
with the exception of evening activities, the Cathedral is entirely 
lit by daylight to create an extraordinary level of luminosity. 
The concrete in the structure makes use of industrial waste fly 
ash, a by-product of coal production that requires less energy 
to produce than cement. the reuse of this material provides 
a better adhesive while reducing waste. an advanced version 
of the ancient roman technique of thermal inertia maintains 
the interior climate with mass and radiant heat. through 
displacement heating, small ducts beneath the pews cool the 
building from the floor. 

Douglas fir lumber, obtained through a certified harvesting 
process, has been integrated throughout the complex. this 
material choice has proven to be aesthetically significant, 
economically sound, and structurally forgiving—the wood’s 
surface adds warmth while its elasticity allows for the bending 
and returning of shape during seismic activity. twenty-six 110 
foot Douglas fir ribs curve to the roof, while horizontal Douglas 
fir louvers attach to the ribs. Green ceramic frit glass panels 
jacket the Cathedral’s outer shell to insulate the building, reduce 
glare, and change the quality of light throughout the day and 
seasons. with a building form based on an inner wooden vessel 
contained within a veil of glass—both of which are anchored on 
an architectural concrete base—the design conveys an inclusive 
statement of welcome.

the diocese challenged the design team to create a building 
for the ages. through the use of advanced seismic techniques, 
including base isolation, the structure has been designed to 
withstand another 1,000-year earthquake in hopes that the 
Cathedral of Christ the light will endure for centuries.

awardS

aia San FranCiSCo CHaPter, unbuilt deSign award, 2003

wallPaPer magaZine, beSt building oF tHe year, 2008

CaliFornia ConStruCtion magaZine, overall toP ProjeCt: 

outStanding arCHiteCtural deSign, 2008

The most elemental qualities of light, material 
and form were used to create sacred space 
within an ethos of sustainability. 

Sustainable Projects

COMPONENTS

Roof Skylight

Oculus Ceiling

Fritted Glass

Wood Louvers

Glu-lam Structure

Omega Wall

Alpha Wall

Reliquary Wall

Entry Vestibule
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Cathedral of Christ the Light

The most elemental qualities of light, material 
and form were used to create sacred space 
within an ethos of sustainability. 
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Perform on-site building system assessment 

detailed evaluation of hvAc system efficiencies, controls and operation
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Understanding the Needs

identify available energy rebates and financial incentives

investigate solar opportunities explore wind opportunities consider 
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investigate 
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Analysis of building’s existing condition

Lower operating costs  by increasing energy efficiency
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life-cycle cost-benefit analysis

3.1 Energy 
Simulation and Optimization

Step 03
Defining the Solution

Step 04
Implementing the Solution

Step 05
Monitoring 
Success

3.2 
Recommend Total Building Performance Enhancements
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with more than 70 years of expertise as a multi-disciplinary firm, Skidmore, 
owings & merrill llP (Som) has developed a portfolio of world-renowned projects 
and a reputation for delivering the highest quality of service. the multi-disciplinary 
approach—one Som helped pioneer—has allowed the firm to develop new and 
unique solutions for both designing and managing projects. Som provides the 
following services:

Architecture

Urban Design & Planning

MEP Engineering

Interior Design

Civil Engineering

Structural Engineering

Understanding the Needs 
identify and appraise candidate buildings & create a financial plan

Identifying Opportunities 
Analyze current building condition & define opportunities 

Defining the Solution 
recommend solutions for improvement

Implementing the Solution 
Produce drawings, specifications & calculations to implement the design

Monitoring Success 
measure and monitor the end-product for goal verification 

Step 01

Step 02

Step 03

Step 04

Step 05

Programming

LEED® Consultation

Energy Solutions

A component of Som, Skidmore, owings & merrill energy Services, llc, was created 
in 2000 as a means to address existing buildings. our expertise in providing energy 
solutions for existing buildings is focused on lowering operating costs by increasing 
energy efficiency. this sustainable ideal not only affects the way the firm designs 
buildings, but rather, it is an overarching philosophy that touches every aspect of design.

Skidmore, owings & merrill energy Solutions, llc, offers consulting services to 
owners of existing buildings through the following 5-step process:

each project Som addresses is unique, requiring a tailored approach to provide 
optimal results. Some projects may require only a few services, while others employ 
the full 5-step process.  

Sustainable Design

Building Energy 
Solutions Services

Front Cover and Left Page:
U.S. Census Bureau Headquarters 
Suitland, MD

As the first federal government office 
building designed to achieve a LEED® 

Silver rating, the 2.5 million sf U.S. 
Census Bureau Headquarters incorpo-
rates water reclamation, recycled build-
ing materials, solar collection systems, 
underfloor air distribution and naturally 
daylit building interiors into its design.

AwArdS:

2003, gSA FederAl deSign  

excellence AwArd

2005, miAmi ArchitecturAl 

BienniAl, 

gold AwArd 

2005, AiA new york chAPter,  

honor AwArd

2006, gSA honor AwArd For 

SuStAinABility 

The first federal government  
office building designed to  
achieve a LEED® Silver rating

Building Energy Solutions
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High-performance envelope

Improved HVAC systems

High-efficiency lighting and daylighting

3.2 Total Building Performance Enhancements

Som utilizes information gathered from the Ber and energy simulation models, 
along with the life-cycle cost-benefit analysis, to develop recommendations for total 
building performance enhancements. All possible options for system renovations 
and upgrades are considered and analyzed in order to refine the best solutions for a 
particular building including: high-performance envelopes, improved hvAc systems, 
and high-efficiency lighting and daylighting.

Step 03
Defining the 
Solution

3.1 Energy Simulation and Optimization

As one of the first architecture firms to recognize the transformative power of 
computation and its relevance to architecture, Som defined the integrated model 
based design approach to what today is recognized as the Building information 
modeling (Bim) in the 1970s and 80s, assisting in the development of their own 
revolutionary 3-d modeling program, Architectural engineering System (AeS).

Som has since developed an in-house Performative design group™ composed of 
engineers, architects, planners, researchers and technical experts who utilize the 
latest advances in computer simulation tools and genomic algorithms to integrate 
green technology into existing and new buildings. our “toolbox” includes programs 
for energy modeling, radiation modeling, daylighting simulation, computational fluid 
dynamics, building information modeling, virtual environments and more.

Velocity 
vectors 

colored by 
velocity 

magnitude

30% Reduction in insolation levels

Stepped building massing
A Direct Response to the Climatic Environment

Stepped massing

Extruded massing

08:00 HRS

16:00 HRS

11:00 HRS

13:00 HRS

Daylighting/ 
Radiation 
modeling

Building Information 
Modeling (BIM) and 
Energy Simulation

Computational fluid 
dynamic analysis

Daylighting / Radiation 
modeling

High-performance 
envelope

High-efficiency lighting 
and daylighting 

Improved HVAC 
Systems

Life-cycle cost-benefit 
analysis

3.2 Total Building Performance EnhancementsStep 03
Defining the 
Solution

3.1 Energy Simulation and Optimization

30% Reduction 

16:00 HRS

11:00 HRS
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2.3 Define Renewable Energy and Cogeneration Solutions

the incorporation of energy-efficient systems has long been an integral part of Som’s 
design approach, setting new standards for integrating energy generation, reduction, 
reclamation, and absorption into existing buildings. our expertise in renewable 
energy encompasses a number of sustainable strategies including, but not limited to: 
solar thermal systems, wind turbines, geothermal, cogeneration, building-integrated 
photovoltaics, micro-turbines, fuel cells, biomass, passive heating and cooling and 
envelope optimization.

2.2 Produce Building Evaluation Report (BER)

the production of the Building evaluation report (Ber) involves an existing 
condition assessment and visual inspection of a building’s mechanical, electrical, 
plumbing and fire protection systems, and existing as-built plans. the operational 
efficiencies of existing systems are closely examined, providing a realistic baseline 
against which to compute operating savings for proposed measures, and allowing 
the team to analyze opportunities for maintenance, repair, replacement and capital 
improvements. the Ber covers micro and macro ways to improve a building’s 
energy performance.

Step 02
Identifying 
Opportunities

2.1 Conduct Energy Audits

using nationally established standards (based on AShrAe Standard 90.1), 
Som applies rigorously developed performance rating methodologies on-site to 
calculate and evaluate a building’s energy consumption, code compliance, targets 
and benchmarks. Som assists in the four steps of the energy auditing process: 
preliminary energy use analysis, walk-through analysis, energy survey analysis, and 
detailed analysis of capital-intensive modifications. the energy audit benchmarks a 
building’s performance against structures of similar size, location and function.

Analyze current building condition  
& define opportunities 

Pearl River Tower
Guangzhou, China

The 71-story, 2.3 million sf Pearl River Tower is 
expected to be the world’s most energy-efficient 
office tower upon completion, and a milestone 
along the way to energy independence.

AwArdS:

2008, gold SPArk AwArd, green, cArBon-

lowering & environmentAl cAtegory

Wind turbine

Wind turbine inlet
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Baseline Reduction
Reclamation

Absorption

The�path�to�zero�energy……..

Perform on-site 
building system 
assessment 

Detailed evaluation 
of HVAC system 
efficiencies, controls 
and operation

Produce BER including 
findings and corrective 
actions 

Utility rates and 
energy usage profile 
evaluation

Identify energy issues 
as compared to 
benchmarks

Investigate solar 
opportunities

Explore wind 
opportunities

Consider 
geothermal 
opportunities

Investigate 
cogeneration

The world’s most  
energy-efficient  
office tower
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Step 01
Understanding 
the Needs

1.2 Financial Incentive Analysis 

Financial incentives established by city, state and federal governments assist 
building owners in recovering their first-cost investment in sustainable systems and 
alternative energy sources. using up-to-date information on financial incentives, we 
are able to identify specific ways in which building system upgrades and renovations 
can earn energy credits and rebates. Based on the information collected in the 
Financial incentive Analysis, Som can develop general recommendations for meeting 
and exceeding code requirements, improving energy performance, and lowering 
monthly energy costs.

Identify and appraise candidate 
buildings and create a financial plan

Lever House
New York, NY
Curtain wall Replacement

Under the guidelines of the New 
York City Landmarks Commission, 
SOM designed the curtain wall 
remediation for the Lever House, 
first designed by SOM and 
completed in 1952. Materials and 
systems were replaced with state-
of-the-art solutions in modern wall 
technology, preserving this modern 
landmark while maintaining its 
original appearance.

AwArdS:

2001, new york lAndmArkS 

conServAncy, lucy g. moSeS 

PreServAtion Project AwArd

2002, PreServAtion leAgue 

oF new york StAte, AwArd 

For excellence in hiStoric 

PreServAtion

2002, AiA - new york city 

chAPter, PreServAtion deSign 

AwArd

2003, AiA, nAtionAl honor 

AwArd For Architecture

2004, AiA - new york StAte, 

AwArd oF merit

1.1 Existing Building Appraisal

in the existing building appraisal process, Som assists agencies in identifying 
existing buildings that are good candidates for sustainable renovation. Som’s 
approach is based on years of critical analyses of buildings from an engineering 
and architectural systems point of view. the appraisal process serves as a basis for 
identifying top candidates for renovation and their potential to incorporate energy-
saving enhancements and optimized systems.

Identify buildings 
suited for sustainable 
renovation

Define preliminary 
energy performance 
targets

Analysis of building’s 
existing condition

Identify available 
energy rebates and 
financial incentives

Preserving a modern 
landmark while maintaining 
its original appearance

High-performance envelope



Summer and Winter  
peak incident solar 

 radiation - West

Chilled beams

Double glazed façade
Motorized shades

3 material palettes Uniform furniture
Personal control of light, sound and air

Integrated light fixtures
Noise canceling panels

Flexible interior 
partitions

Wh/m2

5.00+

4.50

4.00

3.50

3.00

2.50

2.00

1.50

1.00

0.50

0.00

Inland Steel
Chicago, Illinois
Renovation

An icon of Chicago’s skyline and a 
National Historic Landmark, the Inland 
Steel Building raises a 1958 high-rise 
office building to LEED Platinum® 
standards. Post renovations, the 
building now achieves 75% reduction in 
galvanized duct work for air distribution, 
45% potable water reduction through 
low-flow bathroom fixtures and 
consumes 38% less energy than a 
conventional office building. 

AwArdS:

2008, AiA new york city chAPter, 

honor AwArd

2008, BSA Building tyPe  

Study AwArdS, honor AwArd

2008, Architect, r&d AwArd
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5.1 Measurement and Monitoring Services

measurement and monitoring services are implemented to understand the 
building’s performance after-the-fact and verify the results of improvements to 
building systems and operations. meters and monitoring equipment, once installed, 
provide real-time feedback on the amount of energy being consumed hourly, 
daily, monthly, and yearly, allowing for trend logging of energy systems. Building 
occupants who use meters and monitors to visualize their real-time consumption 
habits are more likely to alter their behavior and reduce their energy usage. Post-
occupancy surveys are conducted to monitor and ensure building occupants are 
satisfied with the environment that has been created. 

Step 05
Monitoring 
Success

5.2 LEED® Certification for Existing Buildings (LEED® EB)

the leed® for existing Buildings rating System helps building owners maintain 
sustainable operational efficiency through recycling programs, exterior maintenance 
programs, systems upgrades and cleaning and chemical use standards. Som, as a 
founding member of the u.S. green Building council and an original contributor to 
the development of the leed® building rating system, is uniquely qualified to assist 
clients with these verification processes. For projects seeking certification through 
the u.S. green Building council, we provide leed® consultation services from our 
core team of leed® Accredited Professionals (leed® AP).

Identify LEED® EB 
credits for certification

Provide consultation 
and documentation 
services 

Metering for 
monitoring and trend 
logging of energy 
systems

Post-occupancy 
surveys

Modify and implement 
new operation 
and maintenance 
procedures 

Measure and monitor the  
end-product for goal verification

Building energy SolutionS   |    12
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Step 04
Implementing 
the Solution

4.1 Design and Implementation

As a fully integrated multi-disciplinary firm, Som fosters a collaborative environment 
bringing together designers of various backgrounds. in-house coordination begins 
on day one, helping clients meet challenges head on, ensuring a complete and 
coordinated final product. the design process creates solutions that address  
current and future needs, including: performing calculations, creating drawings  
and specifications, assisting with contractor scope reviews, reviewing shop  
drawings, responding to rFi’s and performing final punch lists and inspections  
prior to handover.

1801 K Street, NW
Washington, D.C.
Building Renovation

With 70% of tenants in place, 
SOM’s phased renovation of 1801 
K Street, NW transformed a 1972 
office building to a Class-A office 
space in the heart of Washington’s 
financial district. The project 
included an innovative replace-
ment technique for exterior 
cladding and the installation  
of a new glass curtain wall.Produce drawings, specifications  

& calculations to implement the design

Perform calculations Produce design 
drawings

Construction 
administration

4.2 Retro-Commissioning 

retro-commissioning is an enhanced service that applies a systematic documentation 
process for improving or optimizing current operations and maintenance procedures. 
the process aims to bring existing buildings up to their original design intentions, 
utilizing diagnostic data logging and testing. Som provides a commissioning 
“tune-up” for the building, promoting and sustaining the highest levels of optimal 
performance rather than relying on equipment and system replacement. 

Review facility 
documentation

Diagnostic data  
logging and testing

1972 office building 
transformed to a 

Class-A office 
space



Virginia Beach Convention Center
Virginia Beach, Virginia

Skidmore, Owings & Merrill LLP  SOM Convention Center Design

Dallas Convention Center
Dallas, Texas

Skidmore, Owings & Merrill LLP  SOM Convention Center Design

Before beginning design, the SOM/HKS Team finalized the 
programmatic requirements of the expansion and established 
a new long-term vision for both the convention center and 
the south edge of the city of Dallas. The ultimate expansion 
includes two new halls providing 600,000 sf of exhibit space, 
150,000 sf of meeting space and two 50,000 sf ballrooms. 
The design revisits and resolves the problems of the original 
building, built in the early 1970s, and integrates these into 
a seamless, state-of-the-art facility.

Existing components within the convention center have 
been completely renovated including replacement of building 
systems, installation of upgraded finishes and improvement 
of the customer service center. In response to an extremely 
tight budget, several scenarios were developed to work within 
the financial limitations yet allow the building to expand 
with flexibility for incremental growth in the future.

Virginia Beach Convention Center
Virginia Beach, Virginia

The Virginia Beach Convention Center occupies the anchor 
and gateway position for the planned redevelopment of the 
city’s Old Beach District. Design inspiration came from 
important elements of the region’s past, present and future. 
The soaring 150-ft tall tower of glass and steel and the elegant 
lobby facade recall the city’s historic lighthouse, the billowing 
sails of colonial ships and the awe-inspiring supersonic jets 
that grace the skies overhead. Sweeping roof curves evoke 
the surf of the nearby Atlantic Ocean. 

The Convention Center offers nearly 150,000 sf of exhibition 
space, subdivided into four halls for high flexibility. These halls 
feature 40-ft ceilings and a 240-ft, column-free, clear-span roof, 
one of the tallest in the United States. Additionally the build-
ing offers a ballroom, meeting rooms, a landscaped park, and a 
soaring lobby space with a 75-ft, energy-efficient glass curtain 
wall. High-tech amenities include a 360-ft long video display 
and a revolutionary cellular phone enhancement system which 
enables conference participants to locate each other and 
navigate the immense facility easily and efficiently.

Skidmore, Owings & Merrill LLP
SOM Convention Center Design

SOM Convention Center Design



Suzhou International Expo Center
Suzhou, China

An elegant, memorable and clear form, the Suzhou International 
Expo Center offers a new symbol for the city, unfolding across 
the site like a fan. At the heart of the complex, a public park 
provides space for relaxation and contemplation. Linear pools, 
lined by gardens, link the canals which flank the site, tying 
the entire assembly into the larger context of the Suzhou 
Industrial Park. 

To balance the grandeur of this considerable facility with the 
inviting scale of a public meeting place, the complex is broken 
down into a series of pavilions making it easier for visitors 
to navigate. The new facility, while remarkable in design, is in 
fact a fairly simple building. Local materials, repetitive structural 
and interior elements, simple long-span structural systems 
and efficient building systems are combined in a creative 
manner to create a visually sophisticated solution.

Skidmore, Owings & Merrill LLP  SOM Convention Center Design

Zhongshan International Exhibition Center and Trade Mart
Zhongshan, China

The Zhongshan International Exhibition Center and Trade Mart, 
set in sub-tropical China, provides a new town center, well-
suited for public assembly and community space. The complex 
includes exhibition and meeting space, generous lobbies and 
flexible dining areas, administrative support spaces, VIP suites, 
a central plant and building support areas, and a grand plaza, 
which accommodates civic celebrations, special events and out-
door exhibitions. The entire complex is sheltered by an enor-
mous undulating roof structure, inspired by the forms of ancient 
Chinese armor and the rolling hills surrounding the site. The 
roof’s faceted surface creates a dappled effect of light and shad-
ows on the plaza below, providing stimulation and delight, as 
well as cooling shade.

The exhibition and trade mart buildings are designed to be 
nearly interchangeable, preparing the center to respond to 
future market needs. The trade mart contains two levels of trade 
pavilions, which can be leased in a broad range of configura-
tions. A series of courtyards pierce the building forms, providing 
natural light throughout the facilities.

Hangzhou International Conference Center
Hangzhou, China

SOM’s competition design entry for the Hangzhou International 
Conference Center was inspired by the desire to celebrate the 
significant characteristics of the city’s past and future: the his-
toric West Lake setting, a vibrant urban community, an innova-
tive high technology sector, and the verdant scenery of its many 
gardens and parks.  

The design reflects the qualities of the landscaped Wave Park, 
which connects the West Lake to the riverfront. Following the 
undulating contours of the Park, the International Conference 
Center unfolds its roof towards the river. These folds echo 
the silhouette of the hills surrounding Hangzhou. In addi-
tion, the building acts as a horizontal counterpoint to the New 
Performance Hall, which is set on an axis with the Great Plaza at 
the heart of the Conference Center. Together they comprise an 
exceptional composition in the Park, with the unique and identi-
fiable Conference Center in the foreground and the domed pro-
file of the Performance Hall as the backdrop. 

Skidmore, Owings & Merrill LLP  SOM Convention Center Design

Recognized as the pre-eminent leader in architecture and 
engineering excellence, we take great pride in the design 
of more that 20 million square feet of high-performance 
convention center space world-wide.

Adelaide Convention Center

World Trade Center 
Hawaii

Atlantico Pavilion Bandra Kurla

Beckman Conference Center Beijing New Vision

Che Ju Island Convention Center Dallas Convention Center Expansion Euro Disney Master Plan

Hangzhou Convention Center Hong Kong Convention and Exhibition Center

Interhall Convention 
Center Master Plan

Korea World Trade CenterKontrax Telekom 
Expo Pavilion

Koyang International Convention Center McCormick Place Expansion National Trade Center 
Toronto

Oakland Alameda 
Coliseum

Suzhou International Expo Center Virginia Beach Convention Center

Korea World Trade Center
Seoul, South Korea

The new Korea World Trade Center (KWTC) includes an expanded 
1.3 million sf convention and exhibition center; a 2.5 million sf 
office building; a 560,000 sf, 800-room luxury hotel; a two-sto-
ry, 344,000 sf below-grade retail mall and urban entertainment 
complex; and three parking levels to accommodate 5,600 cars 
and buses. Doubling the size of the center’s exhibition 
and conferencing facilities the KWTC extension establishes the 
6.5 million sf complex as a world-class convention center.

KWTC is unique among convention center complexes in 
that it is entirely self-sufficient. Office, retail and hotel space 
in the complex generate sufficient income to sustain the 
exhibition and convention activities, making KWTC one of 
the only centers in the world to operate free of government 
subsidies, taxes, or import/export duties.

Skidmore, Owings & Merrill LLP  SOM Convention Center Design

Hong Kong Convention and 
Exhibition Centre Extension
Hong Kong, China

The Hong Kong Convention and Exhibition Centre 
(HKCEC) is dramatically located on an island constructed 
of reclaimed land overlooking Victoria Harbour. The facility 
was the venue for the official handover of Hong Kong to 
the Chinese Government. The principal design element 
is a distinctive roof form, which resembles the outspread 
wings of a bird.

Multi-story glazed circulation routes offer superb views over 
the Harbour and allow light to flood into the public spaces. 
Cascading elevators point north and south from the main 
entrance to facilitate orientation within the building. The upper 
hall is a 265-ft, column-free clear span with a ceiling height 
of over 45 ft. In order to expedite deliveries of convention 
and exhibition displays and supplies, truck docks have been 
established at every level.

Skidmore, Owings & Merrill LLP  SOM Convention Center Design



Located at the bend of the 
Chicago River, the Trump Tower in 
Chicago will be the city’s second 
tallest structure. At 92 stories and 
1,362 feet, this residential and 
hotel tower will be the first major 
riverfront project in Chicago’s 
central business district to take full 
advantage of its waterfront location.  

Situated on prestigious North 
Michigan Avenue in Chicago, the 
100-story tapered form of the John 
Hancock Center was developed 
from programmatic and structural 
requirements. Commercial spaces 
occupy the base of the multi-use 
complex while parking, office and 
residential zones rise above.

The Burj Dubai is the world’s tallest 
building. The design combines 
historical and cultural influences 
with cutting edge technology 
to achieve a high-performance 
building that will set the new 
standard for development in the 
Middle East and become the 
model for the future of Dubai.

Chicago’s Sears Tower is the tallest 
building in North America. The total 
development contains a gross area 
of 4.4 million square feet. In 1985, 
the Sears Tower renovation project 
enlarged and extended the lobby 
and commercial levels in response 
to the varied circulation patterns of 
tourists and workers.

The Jin Mao Tower is a 3 million 
square foot, 88-story tower and a 
6-story podium building containing 
office, hotel and retail components. 
Office space is situated in the 
lower 50 levels of the tower and 
a five-star, 555-room Grand Hyatt 
Hotel comprises the top 38 levels 
and affords guests spectacular 
views of Shanghai and the 
surrounding region.

Al Sharq Tower is a unique mix 
of an iconic form, ingenious 
structure, and spatial qualities of 
sky-high living. The purity of its 
form as nine cylinders defined by 
a spiraling filigree structure will 
be a timeless, elegant marker on 
Sheikh Zayed Road.
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The Nanjing Greenland Financial 
Center will be a multi-use complex 
comprised of offices and a hotel. 
Designed to enhance public life for 
the citizens of Nanjing, the shape 
and placement of the building 
echoes the geometry of the existing 
roads and maximizes exterior views 
of the city. 
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www.som.com

Lotte Super Tower is a super-tall, 
mixed-use building including retail, 
offices, hotel and observation deck 
located in southeastern Seoul.  The 
tower’s design — in which the 
building transforms smoothly from a 
square base to a circle at 1,820 feet 
(555 meters) — is inspired by an 
organizational strategy based on an 
ancient Korean observatory. 
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Infinity Tower’s most distinctive 
feature is its twisting, helix shape. 
The building gradually rotates 90 
degrees and maintains a consistent 
floor plate throughout its height. The 
central core is a concrete cylinder 
that creates the spine of the building. 
The concrete structure of the tower, 
clad in insulated aluminum, helps 
shade the units from the intense 
desert sun.

Pearl River Tower epitomizes the 
super-tall corporate headquarters 
building of tomorrow; its iconic, 
high-performance structure is 
designed in such harmony with 
its environment that it potentially 
produces as much energy as it 
consumes. From its form to its 
location, every aspect of the tower 
is designed to harvest wind and 
solar energy.

For more information, 
please contact SOM

Chicago:
224 South Michigan Avenue
Suite 1000
Chicago, IL 60604 USA
Tel. 312.554.9090
Fax 312.360.4545

New York:
14 Wall Street 
24th Floor
New York, NY 10005 USA
Tel. 212.298.9300
Fax 212.298.9500

San Francisco:
One Front Street
Suite 2500
San Francisco, CA 94111 USA
Tel. 415.981.1555
Fax 415.398.3214

Since its founding in 1936, 

SOM has left its mark on 

skylines across the world; our 

expertise in the architecture 

and engineering of supertall 

buildings is without peer.

China World Trade Center Tower 
— embodying quiet, purposeful 
elegance — will mark the larger 
CWTC development and become 
the centerpiece of Beijing’s Central 
Business District. It will also be the 
tallest building in the city.
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AreAS oF eXPerTiSe Inland Steel Building

Designed by SOM in the 1950s, 
the Inland Steel Building is an 
icon of postwar American business 
and a National Historic Landmark. 
SOM’s newly redesigned interior 
pays homage to the building’s 
signature aesthetic. 

Som’s diverse practice brings together designers 

of different project types. expertise in all of the 

following project types exists under one roof:

Large-Scale Mixed-Use

Urban Infrastructure and Open Space

Commercial Office

Hospitality and Hotel Facilities

Residential Facilities

Supertall

Cultural Arts Centers and Museums

Convention and Exhibition Centers

Educational Facilities

Hospital and Research Labs

Aviation Centers and Airports

with staff in offices around the world, the Som 

interiors studio has the flexibility and talent 

to handle regional projects or international 

assignments.

Som offices are located in:

Chicago

New York

San Francisco

Washington, DC

Los Angeles

London

Shanghai

As a global firm, Som undertakes a wide range 

of projects, every one of them unique. our 

commitment to excellence requires that we 

approach each project as an opportunity to define 

the specific character of a space. it is through 

attention to detail that our designers master each 

project on its own terms, distinguishing our clients 

through the work of the firm time and again. 

From the ergonomic design of a door handle to 

the highly complex interior plan of a supertall 

high-rise, Som applies this appreciation for detail 

to projects that consistently earn acclaim for both 

technical and aesthetic excellence.

Skidmore, owingS & merrill llP • InterIors studIo INterIorS StuDIo      3  

The success of the Som interiors group lies in 

our ability to express each client’s vision and 

goals in architectural form. we view each project 

as a unique opportunity and employ carefully 

developed techniques—including comprehensive 

facilities review and analysis, standards 

development, space planning, digital design, and 

the development of alternative strategies—to 

meet the client’s specific needs. 

we approach each new project with no 

preconceptions; the process of design is a process 

of discovery. design solutions are rooted in our 

ability to listen to, understand, and implement a 

client’s vision. in our research-based practice, this 

goal is achieved through extensive investigation 

and analysis of spatial and social relationships, 

the client’s image, and their goals for the space. 

ComPreHenSiVe SerViCeS

innoVATiVe APProACHeS

our interiors group comprises a team of highly 

qualified individuals with expertise in:

Programming

Interior Architecture

Space Planning

Branding and Graphics

Sustainable Design

Furniture Design

Industrial Design

Digital Design 

in addition to our broad in-house capabilities, 

Som has a long history of partnership with 

specialty consultants, contractors, and 

manufacturers, promoting design excellence and 

a high level of client service.

Som provides a singular spectrum of 

comprehensive multi-disciplinary services 

comparable to none. our practice integrates 

architecture, engineering, cutting-edge technology, 

and interior design in ways that expand the scope 

of possibilities within a project.

Top Right
7 World trade Center Lobby 
and installation by artist 
Jenny Holzer

Bottom Left
Jin Mao tower Atrium
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Top Right
Hyatt Global Headquarters

Left
Peaks resort & Spa 
Interiors

Bottom Left
City National Bank - 
regional Center at City 
National tower
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Western Division and  
Headquarters office 
 - Wills tobacco Company

Throughout the entire complex, a 
warm color scheme is used. Walls 
are white or beige, most furnish-
ings are in the white, brown, 
and red families. Large banners 
commissioned by contemporary 
artists now hang in the factory. 
The general feeling is almost cozy 
and this in itself is a keynote to a 
major difference between the two 
manufacturing complexes.

“Making It on Hartcliffe Way” 
from Progressive Architecture  
- June 1976 

Progressive Architecture         

Skidmore, owingS & merrill llP • InterIors studIo INterIorS StuDIo     7  

Interiors Studio

Skidmore, owingS & merrill llP

with more than 70 years of expertise as a multi-

disciplinary firm, Som has developed a portfolio 

of world-renowned projects and a reputation for 

delivering the highest quality of service. 

Since the firm’s inception, Som has received over 

1100 design awards—more than any other design 

firm in the country. Som was also the first firm 

to receive the American institute of Architect’s 

(AiA) Firm Award for distinguished architecture in 

1962. The AiA noted, “in design and personalized 

service to clients, your firm’s performance has 

consistently attained a high order.” 

Som became the only firm to be so honored twice 

when the AiA recognized us again in 1996, saying 

that Som works at “exemplifying mastery of the 

changes of time, cultural values, technologies, 

business practice and economics,” qualities 

that have undoubtedly contributed to the firm’s 

enduring success. 

in addition to our two firm awards, Som has 

also won four prestigious AiA “national 25 Year 

Awards,” which recognize projects of enduring 

architectural significance. Som continues to look 

forward to the future of design, embracing new 

innovations and technologies. we help our clients 

meet challenges head on, and create solutions 

that address current and future needs.

Firm ProFile

“Most design firms preach 
collaboration.  The best live it.  
Skidmore, Owings & Merrill 
falls comfortably into the lat-
ter category.  In breakthrough 
building types and pure 
research, in new construction 
methods and computer tools, 
in bold vision and bottom-line 
efficiency, SOM – it’s safe to 
say, usually got there before 
anyone else.”

Interior Design,  
November 2006

ProgrAmming

Confidential Law Firm Interior

SOM undertook the design 
challenge to cohesively lay out 
the functions of this office in a 
segmented space originally meant 
for three tenants. The structure’s 
distinct geometric floor shape is 
derived from mimicking the logo 
of the previous facility owner.

The resulting design successfully 
creates an uninterrupted flow 
of space among the segments, 
achieved by ensuring that no two 
opposing walls in the circulation 
area are parallel. The entire office 
feels like one continuous space, 
as one sector flows smoothly into 
another; the layout maximizes and 
accentuates the existing geometry. 

The key to successful programming  
is knowing the right questions to ask. 

Developing a Design Plan

The key to successful programming is knowing 

the right questions to ask. Som is able to move 

beyond the status quo and envision new ways 

of working that may significantly impact space 

requirements.

we approach each project as an opportunity to 

endow a space with a specific character. Through lis-

tening to our clients and understanding their needs, 

each design is addressed as a unique challenge that 

requires its own carefully evolved solution.

Som’s approach to programming recognizes that 

spaces are often required to serve multiple needs 

for diverse users. each user group faces its own 

programmatic issues. in an office building, for ex-

ample, administrative staff may share space with 

creative disciplines. To operate efficiently, each 

group must have their particular needs met. 

Som’s interiors group works closely with clients 

and user groups to establish a collaborative 

process of determining goals and objectives. The 

research we conduct on the front end of a project 

informs area allocations and space layouts, en-

abling our firm to develop the most comprehen-

sive and accurate program possible.

working with our clients and their various user 

groups, Som develops programming processes 

and solutions that include: 

interviews with clients, users, and focus groups 

documentation of qualitative and quantitative data

exisiting facility assessment• 

opportunities for change• 

exploration of adjacencies • 

Possibilities for future growth and expansion• 

Alternate strategies• 
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Art Consulting
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Art ConsuLtInG

SOM’s designers have a long, storied history 
of assembling the collections of corporate 
and private clients, soliciting and securing 
major works of public art, and collaborating 
with internationally renowned artists on  
architectural and interior projects. 

“I BeLIeve, AND I’ve toLD It to ANyBoDy WHo WILL LISteN to Me, tHAt AN ArCHIteCt SHouLD See 

MANy tHINGS tHAt Are DeSIGNeD or HAve DeSIGNS, WHetHer tHey’re NAturAL, PAINtINGS, SCuLP-

ture, GrAPHICS, ArCHIteCture… He SHouLD SPeND AS MuCH tIMe IN A MuSeuM LookING At GreAt 

Art AS LookING At BuILDINGS.” 

Gordon BunsHAft, soM

Bottom Left

the Banque Lambert Penthouse

The Baron’s penthouse contains 
the triad of 8’ tall figures by Gia-
cometti. In the doorway stands the 
sculpture by Arp entitled “Idol.” 
The Picasso tapestry hangs in the 
board room. The library contains 
a collection of folk art. There 
are also many pieces of African 
sculpture.

Bottom Right

the terrace Plaza

The first hotel designed by SOM. 
SOM designed the restaurant’s 
interiors and accessories, and 
commissioned Joan Miro to design 
a mural as a focal point for the 
gourmet restaurant in 1948. Other 
artists’ works were included as 
part of the architectural design; a 
Calder mobile hangs in the lobby, 
and a Saul Steinberg mural adorns 
the main restaurant.

Next Page

Agnelli Suite

SOM provided full interior design 
services for the Agnelli Suite on 
the top floor of the 44-story Tour 
Fiat near La Defense. The private 
art collection drove the selection 
of colors, materials, and finishes 
for the 7,400 sf space. 

Since the firm’s inception, Som has worked 

directly with some of the greatest artists of our 

era, among them:

Alexander Calder

Jenny Holzer

Anish kapoor

Henry moore

Joan miro

isamu noguchi

Jean dubuffet

Pablo Picasso

Jaume Plensa

richard Serra

Saul Steinberg

James Turrell
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Connecticut General  
Life Insurance

At its dedication ceremony, 
developer James W. Rouse 
noted of the Connecticut General 
headquarters, “The magnificent 
mechanical efficiency and smooth 
flow of this building is economi-
cally important, but the lake, the 
swans in the lake, the green grass, 
the trees, and just plain space, lift 
the souls of the people who work 
here and the company for which 
they work. Somehow, this building 
expresses the best of our technical 
knowledge about how to work and 
our human aspirations, too.” 

The building features four interior 
courtyards and sculpture by Isamu 
Noguchi, a sculptor and landscape 
designer whose work is featured in 
the Unesco building in Paris and 
the sunken sculpture garden at 
the Beinecke Library.
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Greenwich Academy            

Greenwich Academy’s new 
Upper School and Library uni-
fies the campus and enhances 
the site’s natural beauty. The 
site’s topographical complexity 
was used to join the campus’s 
upper and lower levels through 
the medium of a building. 
Light was central to the 
design; the project featured 
a collaboration with the light 
artist, James Turrell. 
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Interior Architecture 
& Space Planning
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InterIor ArCHIteCture & sPACe PLAnnInG Next Page
BankBoston Corporate 
Headquarters

Som’s skilled interior architects and space 

planners have the ability to respond to complex 

problems with efficient and elegant solutions. 

As interior designers who work within the larger 

context of the world’s leading architecture firm, 

we bring a unique perspective to the design 

process. one of our greatest strengths is our 

capacity to share resources and realize the 

benefits of working corroboratively between 

offices and across discplines. 

rather than a specific solution to solve current 

problems, emphasis is placed on a design that 

provides a framework that easily accommodates 

growth, reorganization, and rapidly changing 

technology. Such a framework must 

encompass all construction elements including 

furnishings, building systems, equipment and 

telecommunications networks.

We design spaces that  
accommodate growth  
and change.
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Alcoa Corporate Headquarters

To make the Alcoa Corporate 
Headquarters as functional and 
flexible as possible, SOM estab-
lished a consistent workstation 
size that is repeated throughout 
the open perimeter. Offices for 
the CEO and CFO are located in 
the center of the facility. The focal 
point of the design is a handsome 
spiral stair surrounded by a trans-
lucent glass wall. The office is fully 
equipped with a teleconferenc-
ing system, flat screen monitors, 
solar window shades, and wireless 
networking. 

Maximizing 
Workplace 
Performance 
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GM renaissance Center

Between 1996 and 2006, SOM 
spearheaded the design of the 
5.5 million square foot renova-
tion of the new GM Renaissance 
Center. Acting as master architect/
engineer, SOM drew on its deep 
architecture, design, and plan-
ning experience to successfully 
complete one of North America’s 
most intricate, comprehensive, 
and massive renovations. 
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Furniture &  
Product Design
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furnIture And ProduCt desIGn

Adhering to the principle that 
details reinforce the strength of 
the whole, SOM designs furniture 
and products that embody our 
commitment to quality. 

Som designers have developed some of the most 

innovative products of the last 70 years. legend-

ary designers of the 20th century—such as davis 

Allen, designer of the Andover Chair—set a stan-

dard of excellence that continues to apply to our 

product lines for contemporary industry leaders.
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From the design of Steelcase’s first modern desk 

in the 1950s to the creation of contemporary 

pieces for companies such as Halcon and Valli & 

Valli, Som has produced furnishings that directly 

relate to the scale, function, and materiality of the 

environments in which they exist. our approach to 

furniture and product design values:

proportion

functionality

flexibility

sustainability

craftsmanship

ergonomics

quality materials and finishes

integration of new technologies
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Inland Steel Desk

Allen also developed the 
“tin desk,” seen in the chair-
man’s office, became the 
first modern desk made by 
Steelcase.  The clean, crisp 
effect of teak, glass and 
steel in the space expressed 
the epitome of the 1950’s 
corporate aesthetic.  He later 
elaborated on the design for 
Chase Manhattan Bank.

Skidmore, owingS & merrill llP • InterIors studIo FurNIture &  ProDuCt DeSIGN     39  

Sustainable 
Design
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Som was asked to analyze a Chicago law firm’s 

headquarters and develop a new workplace strat-

egy that would address ongoing needs for the next 

30 years, including building criteria and real estate 

strategy for possible relocation, if required. The law 

firm was interested in having both a leed® Silver 

Certified core and shell, and interior space. Som’s 

design plan includes tenant improvements and fix-

tures, furnishings and equipment for approximately 

700,000-sf on 24 full floors. The offices are located 

in a building currently under construction, 300 

north laSalle Street—chosen because its design 

features complement the sustainable goals of the 

new headquarters.

Sustainable features of the project include:

A sustainable site: • identify a building that is in 
a walkable community, in an area with a mini-
mum density of 60,000 sf/acre net space, and 
in close proximity to commuter rail, light rail, 
subway station and bus lines.

Water efficiency: • employ strategies that in ag-
gregate use 20-30% less water than baseline 
requirements.

energy and atmosphere: • optimize energy 
performance by installing daylight-responsive 
controls in regularly occupied spaces within 15 
feet of windows and under skylights.

resources: • design a space that allows for the 
efficient storage and collection of recyclables 
through specific and clear identification of col-
lection areas.

Waste Management: •	 Allow for diversion of 95% 
of waste during construction process.

Indoor environmental Quality (eQ):•  Adhere to 
minimum ASHrAe code on ventilation, where 
the actual design increases breathing zone 
outdoor air ventilation rates to 30% above the 
minimum rates required by ASHrAe.

Materials:•  use low-emitting materials, adhe-
sives, sealants, paints, and coating, and have 
all carpet systems follow the principles of the 
Carpet and rug institute green label Program.

An architectural firm with offices located inside 

the historic daniel Burnham-designed Santa Fe 

office building in Chicago decided to renovate 

the floors that it currently occupied rather than 

move to another location. The design team’s 

objective was to carve out a distinctive space 

within the iconic landmark building. The renova-

tion disclosed a carefully considered, discreetly 

elegant, high-performance office space that is 

environmentally and strategically sustainable. For 

firm employees and clients, the interior archi-

tecture recalls the firm’s historically renowned 

“total design” approach while further stimulating 

technological, strategic and design innovation.

The main programming objective was to articulate 

the institutional, practical, technological and social 

complexities inherent in a major multidisciplinary 

architectural practice. The design team’s elegant 

solution yielded a flexible, light-filled space with 

views to the surrounding city, views to lake michi-

gan, and views between all studios, workshops, gal-

leries, and glassed-in conference areas on various 

floors, clear across a vast sky-lit atrium. Constant 

collaboration between studios, cross-pollination 

across disciplines, and the electrical air of competi-

tion and cooperation—all serve to optimize condi-

tions for the communal creation of architecture. By 

materializing the singular organizational ecology 

of the firm, the new space effectively illustrates, 

through its constant output of new work and ideas, 

the generative power of good design. 

The project scope encompassed strategic plan-

ning, interior architecture, lighting and ceiling 

design, and selection of material and furniture for 

the 45,500 sf space. The finished space embod-

ies the firm’s commitment to elegant, flexible, 

sustainable design, as well as their desire to lead 

by example.

sustAInABILe desIGn

“CIvILIzAtIoNS LeAve MArkS oN tHe eArtH By 

WHICH tHey Are kNoWN AND JuDGeD. IN LArGe 

MeASure tHe NAture oF tHeIr IMMortALIty 

IS GAuGeD By HoW WeLL tHeIr BuILDerS MADe 

PeACe WItH tHe eNvIroNMeNt.”

nATHAniel owingS,  

THe AmeriCAn AeSTHeTiC (1969)
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sustAInABLe desIGn

Som’s design approach is firmly grounded in 

environmental sustainability. our integrated 

services and in-house sustainable design experts 

work closely with our interior design teams to 

incorporate sustainable principles into each 

project. we stress preservation and conservation 

through energy use, indoor air quality (natural 

ventilation), and building orientation and 

materials. These practices are combined with an 

overall template for material selection and energy 

strategies, writing and implementation of green 

specifications, and leed® or other certifications.

Som has been a long-standing advocate of 

ecologically sustainable design. Since the 

1950s, long before the green movement 

garnered widespread public notice, the firm has 

been researching, innovating, and integrating 

design features to this end. Projects such as 

the weyerhauser Technology Center and the 

enerplex / Prudential-At-Princeton energy project 

are among the earliest examples of Som’s 

commitment to sustainable design ideals.

Som incorporates life-cycle cost analysis in our 

sustainable approach to design. As an integral 

part of the cost estimating process, life-cycle 

costing determines the total costs throughout 

a project’s life, including planning, design, 

acquisition and support costs.

in projects around the world, we have 

implemented a range of concepts and strategies, 

including advanced building control systems, 

climactically responsive planning, waste 

reduction principles, natural daylighting, building 

orientation, urban redevelopment, thermal 

massing, building simulation, and achieving 

building performance ratings. 

Som has a group of leed®-accredited 

professionals among our core team members. 

Together with our clients, we develop goals and 

implement strategies for sustainable building, 

including researching and selecting green 

building materials and assisting with specification 

language. 

Sustainability has long been an 
integral part of SOM’s practice.

Previous Page, Right & Bottom 
Genome Science Laboratory
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Digital Design
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digiTAl deSign

Som has always been a generator of future 

practice. our current approach to digital design 

draws on the expertise of an in-house studio 

composed of technology experts and design 

professionals. This team, called BlackBox, 

uses parametric Bim (Building information 

management) software to maintain a database 

of information that informs the entire lifecycle of 

a project, allowing us to respond more directly 

to client requests and more accurately track the 

fulfillment of a project’s stated goals. with Som’s 

state-of-the art digital design process, we can 

accurately estimate and control costs, customize 

projects quickly and efficiently, and broaden the 

scope of possibilities within a project.

As one of the first architecture firms in the world to 

recognize the transformative power of computation 

and its relevance to the practice of architecture, 

Som defined the very concept of Building 

information modeling (Bim) in the 1970s and 

80s with the development of AeS, a revolutionary 

software platform. Twenty years later, Bim and 

other digital processes are enabling new types of 

collaborative communication between architects, 

engineers, designers, and clients.  

“We Are, At tHIS PArtICuLAr 

tIMe, IN AN AGe oF DISCovery…”

BruCe GrAHAM, soM
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Left & Right
uBS ultra-High Net Worth 
Client offices
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100% 99.6% 99.2% 98.5% 98.0% 88.3%94.1% 75.1%

Green roof

A green roof increases 

insulation on roof 

areas, reduces cooling 

loads and collects 

rainwater

High Performance 
 Low-e Glass

A building envelope 

that balances energy 

consumption, natural 

lighting, shading and 

transparency

Day Lighting Shelf

designed in col-

laboration with james 

carpenter and david 

norris.inclined vertical 

fins & light shelves, 

spaced according to 

sun studies on east, 

west and north facades

Gray Water reuse 
System

High recycled 
Content Materials

efficient Plumbing 
& electrical Fixtures

reduced water usage 

+ from low and no 

flow plumbing fixtures 

combined with use of 

captured rain water 

and clean waste water 

to flush toilets + green 

spaces that naturally 

collect and store storm 

water

Air Side economizer

used for free Cooling 

when outdoor Condi-

tions Are Favorable

energy recovery

runaround coils for 

sensible energy recov-

ery on ventilation; out-

door air brought into 

the building & uses the 

laboratory exhaust air 

on the discharge side 

of the coil

Double Wall Low voC emitting 
Materials

Chilled Beam

Chilled beams used for 

cooling in lab spaces 

in lieu of an all air 

variable air volume 

(vav) system.  results 

in dramatically less 

supply air and energy 

consumption
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k ovex
i m p o r t s

VISUAL VOCABULARY: traditional, decorative, luxary, upscale, royal

CONCEPT: connections, exchange, overlap, linkage SWATCHES:

CLIENT: City Fresh MarketJOB TYPE: Identity DesignCONCEPT  V1.1

® 2009, BOKICREATIVE, INC., ALL RIGHTS RESERVED

C=0 
M=90 
Y=100 
K=51 

C=40
M=60 
Y=100 
K=30

koveximports inc

VISUAL VOCABULARY: modern, approachable, less rigid, signature like yet readable

CONCEPT: world connections, exchange, trade SWATCHES:

CLIENT: City Fresh MarketJOB TYPE: Identity DesignCONCEPT  V4.1

® 2009, BOKICREATIVE, INC., ALL RIGHTS RESERVED

C=65 
M=17 
Y=0 
K=0 

C=0 
M=90 
Y=100 
K=51 
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Markmann Nutraceuticals, Inc.

1310 W. Drivers Way, Suite 120, Tempe, AZ 85284

OFFICE  480-588-5062  |  FAX  480-588-6532  |  EMAIL info@markmanninc.com

www.markmanninc.com




